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ALL  RECORDS  BROKEN. 

BOSTON  CONVENTION  MOST 
NOTABLE  IN  HISTORY  OF 
ASSOCIATED  AD  CLUBS. 


Routing  Welcome  Tendered  Dele¬ 
gates  in  Historic  Faneuil  Hall  by 
State  and  City  Dignitaries — 
Truth  in  Advertising  Keynote  of 
the  Convention  —  Every  Phase  of 
Advertising  Discussed  at  Record 
Gathering. 

(S fecial  to  The  Editor  and  Publisher.) 

Boston,  Mass.,  Aug,  •'1. —  If  you  felt 
the  earth  rock  a  lit  le  last  Tuesday 
morning  do  not  feel  alarmed;  it  was 
not  an  earthquake,  but  the  ad  men  of 
the  country  rocking  the  Cradle  of  Lib¬ 
er  y  at  Fanucl  Hall,  Boston,  U.  S.  A., 
on  the  occasion  of  the  opening  of  the 
seventh  annual  convention  of  the  As¬ 
sociated  Advertising  Clubs  of  America. 
There  have  been  times  when  the  wa'ls 
of  this  famous  old  hall  have  resoundeil 
to  the  sminds  of  impassionate  speeches, 
of  en  husiastic  cheers,  of  spirited  and 
action-compeling  songs  and  of  con¬ 
tagious  enthusiasm,  but  it  is  doubtful  ' 
whether  in  all  its  history  they  have  con¬ 
tained  a  body  of  men  who  made  better 
speeches,  who  sang  with  grea'er  hearti¬ 
ness,  or  who  were  more  enthusiastic  or 
who  were  doing  so  much  for  the  up¬ 
building  and  the  strengthening  of  the  ; 
republic  than  were  assembled  upon  this 


BOSTON  GSNKTOL’SLY  UOSPIT.VBI.K. 

Boston  has  long  had  the  reputation  of 
being  a  firm,  conserva  ive  old  town,  slow 
to  aetion,  lacking  in  contagious  enthusi¬ 
asm  and  just  a  l)it  wary  of  entertaining 
strangers.  She  has  that  reputation  no 
longer,  for  at  last  Tuesday's  opening 
session  of  the  ad  men's  convention  she 
proved  conclusively  that  the  citizens  of 
Boston  in  general.  :md  the  members  of 
the  Pilgrim  Publicity  .Association  in 
par  icular,  are  as  vopen-hearted,  gener¬ 
ously  hospitable  and  enthusiastic  a  body 
of  men  as  ever  extended  a  welcome  to 
the  delegates  of  any  convention,  any¬ 
where. 

When  Samuel  C.  Dobbs,  of  Atlanta, 
called  the  convention  to  order  he  faced 
a  crowded  audi  orium.  The  historic  old 
hall  was  filled  and  running  over  with 
a<lvertising  talent  of  the  highest  order. 
Before  him  were  seated  delegations  of 
advertising  men  from  every  corner  of 
the  continent.  They  came  from  Can¬ 
ada,  from  Texas,  from  California  and 
from  the  cen  ers  of  population  North. 
South,  East  and  West;  they  came  even 
from  England.  Each  one  of  two  thou¬ 
sand  persons  assembled  wore  bright- 
hued  badges  designating  the  club  to 
which  he  belonged,  or  carried  pennants, 
flags  or  banners  bearing  the  name  of  the 
city  in  which  he  resides. 

.A  more  enthusiastic  body  of  men  is 
rarely  seen  even  in  a  political  conven¬ 
tion  v.dien  a  hot  fight  is  on  between 
rival  candidates.  Each  delegation  had 
brought  along  the  best  singers  it  could 
secure — singers  who  had  committed  to 
memory  scores  of  original  songs  filled 
with  booster  sentiments  or  humorous 
allusions  to  things  that  only  ad  men  can 
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ESHELBY  HEADS  TRIBUNE  CO.  HEARST  TO  ENTER  ST.  LOUIS? 


Cincinnati  Daily  Incorporates  for 
I  $250,000  and  Elects  Officers. 

I  The  Cincinnati  Commercial  Tribune 
j  wli  hereafter  be  conducted  by  a  cor- 
I  poration  capitalized  at  $2.')0.<*<hi,  Th; 
j  incorporators  are:  Province  M. 

!  Pogue,  (i.  B.  Jolly,  .\.  Majoewska, 
Francis  T.  Homer  anil  John  F.  Pogue. 

.At  a  meeting  of  the  stockholders, 

:  held  last  Saturday,  the  following  di- 
!  rectors  were  t  lected :  E.  O.  Flshelby, 
James  Eshelby,  E.  B.  .Allen,  Province 
Pogue  and  F'rancis  T.  Homer,  who  or- 
^  ganized  by  electing  the  fol  owing  of¬ 
ficers :  F-.  O.  Eshe'.by,  presid  nt ;  James 

\  Eshelby.  treasurer ;  FI  B.  .Allen,  secre- 
;  tary.  and  J.  L.  Steele,  auditor. 

Wisconsin  State  Journal  Sold. 

Richard  Lloyd  Jones,  formerly  con¬ 
nected  with  Collier's  Weekly,  has  pur- 
i  chased  the  controlling  interest  of  .Amos 
!  P.  Wilder  and  also  the  in  crests  of  sev¬ 
eral  small  stockholders  in  the  Madison 
(Wis.)  State  Journal.  The  Journal 
;  company  is  capitalized  at  $100.00  I. 

Joliet  Herald  Has  Ninth  Fire. 

Fire  in  the  Joliet  (Ill.)  Daily  Herald 
I  building  Sunday,  the  ninth  in  seven 
I  years,  caused  damage  to  the  extent  of 

$10,000.  r 


Report  That  New  York  Publisher 
Will  Establish  Daily  in  Mound  City. 

That  William  R.  Hcarst  pla:is  to  es¬ 
tablish  a  newspaper  in  St.  Louis  this 
fall,  possibly  taking  over  the  St.  Louis 
Star  as  part  of  the  jflan,  is  a  rumor  that 
has  gained  a  wide  circulation  this  week. 
The  report  says  that  even  the  editor  of 
the  new  daily  has  been  selected  in  the 
person  of  I'oster  Coates,  of  the  Bosto’.i 
.American. 

William  R.  Hear.st  is  at  present  in 
Europe,  and  inquiry  at  his  offices  in  th.s 
city  failed  to  coifirm  the  rumor. 

Receiver  for  Lewis  Properties. 

Matt  Reynolds  was  appointed  receiver 
for  the  publishing,  realty  and  banking 
enterprises  of  Edward  G.  Lewis  by 
Judges  Tver  and  McPherson,  of  the 
United  States  Circuit  Court,  at  St.  Louis 
Wednesday.  The  concerns  are  capi  al- 
ized  at  a  total  of  nearly  $il,uiio.(HiO.  Rey¬ 
nolds  was  required  to  give  $inu,(iiii)  bond. 

Schenectady  (N.  Y.)  Star  Sold. 

The  Schenectady  (N.  Y.)  Eve:iing 
Star,  established  in  li^.'w  and  the  oldest 
daily  in  the  city,  has  been  purchased  by 
1  the  Schenectady  Daily  News. 


5  Cents  a  Copy' 

'  POSTAL  INQUIRY. 

COMMISSION  HOLDS  HEARING 
IN  NEW  YORK  ON  SECOND- 
CLASS  RATES. 

Hitchcock  Presents  Department’s 
Reasons  For  Higher  Second-Class 
Rate — Attorneys  for  Magazines 
Conduct  Vigorous  Cross-Examina¬ 
tion — Declare  Second-Class  Mat¬ 
ter  Is  Charged  With  Undue  Pro¬ 
portion  of  Expenditure. 

Hearings  into  the  question  of  increas¬ 
ing  postal  rates  on  magaziius  were  con- 
I  duct.d  in  New  Vrirk  throughout  the 
,  week  by  the  eomnr.ssion  appointed  by 
1  Presiilent  1  aft  under  a  resolution 
i  adopted  by  the  Sixty-first  Congress: 
The  members  of  the  commission  are 
.Associat '  Justice  Charles  E.  Hughes, 
of  the  United  States  Court;  President 
.A.  Laurence  Lowell,  of  Harvard  Uni¬ 
versity,  and  Harry  .A.  Wheeler,  vice- 
I  president  of  the  Luiit  .d  States  Trust 
I  Co.  of  Chieago.  The  inquiry  was  con- 
'  ducted  in  the  F'ederal  Building. 

!  There  were  present  for  the  Postoffice 
I  D  partment  Postmaster-General  Frank 
j  11.  Hitch.ock,  Second  .Assistant  Post- 
I  master-(,tneral  Josejih  Stewart,  and 
'  Third  .\ssistant  Postmaster-General 
!  James  J.  Britt,  all  of  whom  made  state- 
I  ments  of  considerable  1  ngth,  setting 
I  forth  the  attitude  of  the  department 
j  toward  the  proposed  increased  rate  for 
;  second  class  mail,  which  includes  news- 
'  pap  rs.  magazines  a:id  other  periodical 
publications. 

.Among  the  publica.ions  represented 
were  the  Review  of  Reviews,  Every- 
liody's,  .McClure's,  Saturday  Evening 
Post,  Ladi  s'  Home  Journal,  Country 
(ient'eman,  Designer,  Delineator,  New 
Idea  Woman's  Magazine,  Literary  Di¬ 
gest,  Woman's  Home  Companion,  Farm 
and  Fireside,  and  the  .Am  rican. 

,  The  case  for  the  Department  was 
opened  by  Postmaster-General  Hitch¬ 
cock.  He  said  his  study  of  the  postage 
rate  probl  m  had  led  him  to  bePeve  that 
certain  fundamental  princip'es  of  ad¬ 
ministration,  almost  new  to  the  Postof- 
i  fice  Department  at  present,  should  be 
closely  adhered  to. 

"During  the  year  ptln  there  were 
carri  d  pieces  of  second- 

c’ass  matter,  newspapers  and  other  peri¬ 
odical  publications.  averaging 
ounces  a  p  ece,  or  4.S  pieces  to  the 
(uiund.  The  cost  of  handling  and  car¬ 
riage  was  $t<n,7<)l,t)l.').(i;i,  or  a  little  less 
than  !•  c  nts  a  pound,  while  the  postage 
return  was  onlv  $10,C07,271.0'2,  Ltving  a 
;  total  loss  of  $7o,184,:H4.01. 

LETTER  BOST.VCE  TOO  HIGH. 

"The  present  self-supporting  condi¬ 
tion  of  the  service  is  made  possible 
;  only  by  the  fact  that  other  classes  of 
:  mail,  particularly  the  first-class,  are  ex¬ 
cessively  taxed  to  make  up  the  loss 
caused  by  the  inadequate  charge  on  the 
.  second-class.  This  will  be  bett  r  un- 
derstood  when  it  is  noted  that  although 
first-class  matter  comprised  during  the 
fiscal  year  1!)10  only  13.4  per  ceut.  of 
all  the  revenue-producing  ('om  Stic 
.  mail,  it  yielded  a  net  profit  of  $68,004,- 
!  156.73,  while  second-class  matter,  com- 
'  prising  65.C  per  cent,  of  all  the  revenue- 
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producing  duinestic  mail,  yielded  but  | 
!:ni.Co7.-271.<<2.  i 

FAVORS  GRADUAL  READJUSTMENT. 

Mr.  Hitchcock  said,  however,  that  he  ' 
did  not  believe  that  the  rate  for  second-  I 
class  mail  .should  he  at  once  advanced 
to  where  it  would  cover  the  cost  of 
handling  and  carriage,  although  that 
should  Ite  the  ultimate  end  in  view. 

“b'or  the  present,"  said  he,  "an  in¬ 
crease  of  only  1  cent  a  lunmd  is  recom¬ 
mended,  thus  making  a  flat  rate  of  2 
cei'ts  a  ])ound,  which  should  be  re¬ 
garded  as  merely  tentative,  however, 
leaving  for  future  determination  such 
additional  increase  as  may  be  found 
neccessary  to  meet  the  cost. 

'I'he  hearing  for  the  I’o'toffice  Depart¬ 
ment  closed  with  an  argument  by  Sec¬ 
ond  .Vssistant  Postmastcr-(  iencral 
ISritt,  who  declared  that  if  all  the  maga¬ 
zines  and  newspapers  were  excluded 
from  the  second-class  rates  bec.ause  of 
a  circulation  gained  not  on  the  merits 
of  the  publications  but  because  of  some 
voting  contest  or  offer  of  premiums  as 
a  bait,  not  10  per  cent,  of  :dl  in  the 
country  would  be  undisturlied. 

Joseph  Stewart,  second  assistant  post¬ 
master-general,  and  John  Britt,  third  as¬ 
sistant,  were  vigoron.-ly  questioned  by 
the  attorneys  representing  the  maga¬ 
zines.  1  he  lawyers  were  particularly 
interested  in  knowing  the  approximate 
percentage  of  publications  forwarded  in 
storage  cars  from  Xew  York  news  agen¬ 
cies.  say  to  Chicago  news  distributing 
concerns  and  other  points  and  not 
hanled  at  all  by  the  Railway  Mail  Serv¬ 
ice. 

Mr.  Stewart  estimated  that  about  .jO 
per  cent,  of  the  publications  were  so 
handled.  But  of  this  oO  per  cent.  Mr. 
.'Stewart  thought  about  37  per  cent, 
were  forwarded  either  to  intermediate 
or  final  points  of  di,stribution.  and  that 
in  the  end  the  railway  mail  service 
handled  72.81  per  cent,  of  all  the  publi¬ 
cations  mailecl  as  second-class  matter. 
.\bout  the  same  percentage.  Mr.  Stew¬ 
art  said  further,  represented  the  sec¬ 
ond-class  matter  transported  from  the 
point  of  origin  to  the  points  of  inter¬ 
mediate  and  final  distribution. 

.\n  interesting  feature  of  one  of  the 
sessions  was  the  statement  made  by  E. 
R.  Graham,  of  Chicago,  representing  the 
Methodist  Book  Concern,  that  if  the 
second-class  rate  was  doubled,  as  the 
Postmaster-Cicneral  proposes,  several 
of  the  religious  publications  now  con¬ 
ducted  by  the  Methodi.st  Book  Concern 
would  be  put  out  of  business. 

\V.  S.  Shallenberger,  a  former  Sec- 
on<l  -Assistant  Postmaster-General,  who 
represented  the  Interdenominational 
Publishers,  argued  for  the  protection  of 
the  Sunday  school  publications  on  the 
ground  that  they  were  a  public  utility, 
and  as  for  their  being  news,  why, 
they  were  as  much  so  as  newspapers, 
ami  more  so  th.an  law  journals  and  like 
publications. 


HAND.  KNOX  &  COMPANY 

Newspaper  Representatives 

with  offices  in 

NEW  YORM  ATLANTA  CHICAGO 

We  will  be  glad  to  call  on  or  cor¬ 
respond  with  manufacturers  with  a 
view  of  aiding  them  In  the  solution 
of  their  advertising  problems.  Our 
twenty  years  of  experience  in  this 
field  has  given  us  a  knowledge  that 
may  make  you  money. 


CHICAGO  NEWS. 


DATE  LINE  GETS  MIXED  AND , 

CAUSES  TROUBLE  AT  JOLIET 
—YOUNGEST  EDITOR. 

(Special  Correspondence.) 

Ciiic.vGo,  -Aug.  3. — The  other  day, 
when  there  was  a  fire  and  explosion  at 
Gary,  Ind.,  the  Chicago  .American's  tele¬ 
graph  wires  got  mixed  and  the  explosion 
was  dated  with  a  Joliet  headline.  The 
result  was  that  the  .American  issued  a 
Joliet  extra  and  rushed  a  lot  of  news¬ 
boys  to  that  city,  who  went  up  and  down 
the  streets  yelling  about  the  big  Joliet 
news.  The  newsboys  were  arrested. 

Probably  the  youngest  editor  of  any 
regular  mag.  zine  is  W.  W.  C.  Grilfiii, 
aged  twelve,  of  Wheaton,  III.,  who  pub¬ 
lishes  the  A'oung  .American  G<dfer.  The 
ninth  number  of  ihe  publication  has  just 
appeared.  It  includes  several  half-tone 
pictures  and  a  digest  of  the  month’s 
golf  news.  Griffin  does  his  own  printing 
on  an  8  X  12  Gordon  press. 

Dr.  Thomas  O'lfagan,  editor  of  the 
Xew  World,  is  just  now  giving  a  course 
of  lectures  on  English  literature,  in  con¬ 
nection  with  the  De  Paul  University 
.'summer  .School,  which  is  being  largely 
at  ended.  The  lectures  are  given  every 
I'riday  afternoon  at  the  college  theater. 

Resolutions  protesting  against  any  in¬ 
crease  in  the  postage  rates  for  second 
class  mail  matter,  and  criticising  the 
ruling  of  Postmaster  General  Hitchcock 
that  monthly  publications  are  to  l>e  sent 
by  fast  freight,  were  adopted  by  Typo¬ 
graphical  l^nion  No.  16  at  its  meeting 
.Sunday.  The  resolutions  declared  that 
anything  that  tends  unduly  to  raise  the 
cost  of  distributing  the  products  of  labor 
reduces  the  opportunity  for  cmidoynieiU 
and  l)ecomes  a  menace  to  the  industry 
affected.  Delegates  to  the  convention  of 
the  International  Typographical  Union 
were  instructed  to  introduce  resolutions 
protesting  against  the  projKised  increase 
and  the  method  of  distributing  publica¬ 
tions  by  fast  freight  in-tead  of  by  the 
regular  fast  mail. 

.A  meeting  of  editors  of  labor  publica¬ 
tions  from  all  parts  of  the  country  was 
held  here  this  week  to  discuss  the  change 
in  rates  and  methods  of  distribution, 
and  a  committee  was  appointed  to  go  to 
Xew  A’ork  and  lay  a  protest  liefore  the 
Senate  commission  which  is  investigat¬ 
ing  the  proposed  changes.  .A  national 
assiiciation  of  Labor  editors  was  formed 
at  the  conference. 

W.  P.  Ferguson,  publisher  of  the  Xa- 
tional  Prohibitionist,  in  this  city,  has 
Tiled  suit  against  George  Woolsey.  editor 
of  the  Illinois  Banner,  at  Danville,  Ill. 
charging  slander  and  asking  $2-'i,CK><'>. 
The  suit  is  an  outgrowth  of  charges  of 
irregularity.  The  Danville  editor  pub¬ 
lished  a  charge  that  money  of  the  na¬ 
tional  prohibition  committee  was  squan¬ 
dered,  to  which  the  Chicagoan  takes  ex¬ 
ception. 

Edward  S.  Hoover,  editor  of  the  Ster¬ 
ling  (Ill  )  Gazette  for  the  past  five  years, 
and  a  member  of  the  editorial  staff  of 
this  paper  for  more  than  twice  as  long, 
will  retire  mi  Saturday  to  take  a  plunge 
into  a  new  line  of  w'ork.  He  has  ac¬ 
cepted  a  position  with  the  Payson  Manu¬ 
facturing  Co.,  of  Chicago,  and  expects 
to  t.ake  up  his  duties  there  on  Monday 
foll  'wing.  Mr.  Hoover  has  m.ide  the 
change  because  of  an  old  difficulty  with 
his  eyes  which  has  been  growing  worse 
by  reason  of  the  nature  of  his  work  at 
the  desk.  In  his  new  work  this  close 
apidication  will  be  largely  eliminated, 
and  it  is  hoped  that  the  trouble  will  be 
overcome. 

Members  of  the  Chicago  Press  \\ Tit¬ 
ers'  Guild  had  an  outing  on  the  Theo¬ 
dore  Roosevelt  late  last  week. 


BAN  ON  FALSE  ADVERTISING. 


Misleading  Statement*  as  to  Real  Es¬ 
tate  Punishable  in  This  State. 

The  amendment  introduced  by  Sen- 
.itor  B.iyne  during  the  recent  session  of 
the  Xew  York  Legislature,  which  makes 
false  statements  as  to  the  value  or  de¬ 
scription  of  real  estate  through  news¬ 
paper  advertising,  letter  or  circular  a 
misdemeanor  which  may  be  punished  by 
a  fine  of  $l,iMio  or  one  year's  imprison¬ 
ment.  i>r  both,  was  signed  by  GoveriK)r 
Dix  last  week  and  becomes  effective 
Sept.  1.  The  amendment  reads  as  fol¬ 
lows  : 

".Any  person,  firm,  corporation  or  as¬ 
sociation.  or  any  employe  the’^eof.  who. 
in  a  newspaper,  circular,  circular  or 
form  letter  or  any  other  iiublication  pub¬ 
lished  or  circulated  in  any  foreign  lan¬ 
guage  in  this  state,  knowingly  makes  or 
disseminates  any  statement  c>r  assertion 
of  fact  knowing  the  same  to  be  false, 
concerning  the  extent,  location,  owner¬ 
ship,  title  or  other  characteristic,  quality 
or  attribute  of  any  real  estate  located 
in  this  State  or  elsewhere,  for  the  motive 
or  purpose  of  a  sale  of  such  real  estate 
intended  to  give  the  appearance  of  an 
offer  advantageous  to  the  purchaser 
which  is  untrue  and  calculated  to  mis¬ 
lead.  i>  guilty  of  a  misdemeanor.’' 


HOE  STRIKE  SETTLED. 


Difference  Between  Men  and  Com¬ 
pany  Amicably  Adjusted. 

The  strike  of  machinists  in  the  pLant 
of  R.  Hoe  &  Co.,  which  has  lieeii  under 
way  since  May  I  last,  was  declared  off 
this  week,  the  men  being  granted  an 
eight-hour  day.  to  take  effect  July  1, 
l!M3.  The  settlement  is  in  the  nature  of 
a  meeting  of  both  the  company  and  the 
men. 

When  the  men  presented  their  de¬ 
mands  last  spring  they  a.skeil  for  an 
eight-hour  day.  to  take  effect  at  once. 
The  company  refused,  but  offered  to  put 
it  into  effect  as  soon  as  they  could  com¬ 
plete  work  contracted  for  on  a  nine-hour 
basis. 

It  was  reported  more  than  a  w'eek  ago 
that  on  account  of  Labor  difficulties  the 
firm  would  move  the  plant  from  Xew 
A'ork  City.  It  is  said  that  immediately 
following  the  rumor  more  than  fifty 
cities  made  an  effort  to  secure  the  in¬ 
dustry. 


Cedar  Fails,  la..  Record  Sold. 

The  Cedar  I'alls  (la.)  Daily  and 
Weekly  Record,  published  for  eight 
years  by  J.  W.  Jarnagin,  has  been  sold  to 
L.  E.  Bladine,  of  Webster  City.  Pos¬ 
session  was  given  .Aug.  1.  J.  W.  Jar¬ 
nagin  has  been  the  editor  ,and  publisher 
of  the  Record  for  the  past  eight  years, 
and  now  retires  from  newspaper  work 
after  thirty-five  years’  service. 


Newspapermen  Expelled. 

I'rancis  MacCullagh  and  .Alan  Ostler, 
well-known  newspaper  men,  have  been 
exiK'lled  from  .Agadu.  Morocco,  by  the 
Khalifa  of  .Agadu  on  the  ground  that 
they  were  not  provided  with  letters  of 
introduction  to  him.  MacCullagh  is  an 
.American. 


New  Nashville  Daily  Incorporate*. 

The  Democrat  Co.  has  been  incorpo¬ 
rated  to  publish  a  daily  morning  news¬ 
paper  in  Nashville,  Tenn.  The  author¬ 
ized  capit.il  stock  is  $200,000.  The  in¬ 
corporators  are  Nathaniel  Baxter,  Jr., 
James  C.  Bradford,  Eugene  C.  Lewis, 
Walter  O.  Parmer  and  John  J.  Vertrees. 


STAR  PROPERTIES  RELEASED. 


Court  Orders  Discharge  of  Receiver 
for  Three  Indiana  Dailies. 

In  a  decision  handed  down  at  Chicago 
last  week,  the  L'nited  States  Court  of 
appeals  discharges  George  C.  Hett  as 
receiver  for  the  Indianapolis  Star,  Muii- 
cie  Star  and  the  Terre  Haute  Star. 
The  decision  reverses  the  order  of 
Judge  -A.  B.  Anderson,  of  the  Indiana 
district  for  a  sale  of  the  papers. 

The  newspapers  are  owned  by  the 
Star  Publishing  Co.,  in  which  Daniel  G. 
Reid  of  New  A’ork  and  John  C.  Shaf¬ 
fer  of  Chicago  are  the  controlling 
stockholders. 

The  original  bill  in  the  litigation  was 
tiled  in  April,  lt)08,  by  Daniel  G.  Reid 
of  New  A’ork.  who  averred  that  there 
was  overdue  him  upon  a  promissory 
note  executed  in  his  favor  by  the  Star 
Publishing  Co.  $221,703;  that  the  Star 
Publishing  Co.  had  no  property  subject 
to  execution  bej’ond  the  value  of  $01,- 
100.  .A  receiver  was  appointed. 

In  November,  10il8.  .Air.  Reid  applied 
to  the  court  asking  that  the  receiver  be 
discharged.  This  however,  was  resist¬ 
ed  by  George  E.  M'Culloch,  original 
owner  of  the  company. 

Mr.  Shaffer  was  admitted  as  a  co¬ 
complainant,  and  filed  a  bill  .setting 
forth  that  he  had  purchased  all  the  se¬ 
curities  held  by  Reid  and  asked  that  the 
rec.ived  be  discharged. 

TWO  MAGAZINES  CONSOLIDATE. 

National  Post  and  Success  Now  Is¬ 
sued  as  One  Publication. 

The  National  Post,  after  making  live 
semi-monthly  appearances,  has  been 
merged  with  Success  Magazine.  The 
consolidated  publication  will  be  known 
as  the  Success  Magazine  and  National 
Post,  the  .August  number  of  which  will 
consist  of  eighty-four  pages.  Some  of 
the  ideas  behind  the  National  Post  will 
be  worked  out  in  the  new  magazine. 

Frank  E.  Morrison,  w  ho,  as  announced 
last  week  has  taken  his  old  place  as  ad¬ 
vertising  manager,  has  a  good  grip  on 
the  advertising  business  and  will,  no 
doubt,  be  instrumental  in  increasing  the 
popularity  of  Success  among  business 
men. 

Schmidt  Making  Schedule  Time. 

Jager  Schmidt,  rejircsentative  of  the 
new  Paris  illustrated  daily.  The  Ex¬ 
celsior,  who  is  attempting  to  break  all 
records  for  a  trip  around  the  world, 
sailed  from  A’okohama  for  Vancouver 
on  the  Empress  Japan  Tuesday.  Schmidt 
is  keeping  up  to  his  schedule,  which  al¬ 
lows  him  thirty-nine  days  for  the  tri)). 

Idaho  Will  Be  Exploited. 

A  vigorous  adverti>ing  campaign  to 
exploit  the  State  of  Idaho  throughout 
the  L’nited  States  is  planned  by  the 
commercial  bodies  of  the  State.  The  im- 
migratioti  bureau  and  various  boards  of 
county  commissioners  will  be  asked  to 
appropriate  a  large  sum  for  the  purpose. 


Greatest  Field  for  Publicity 

Tlie  combined  cost  of  advertising  in 
■seven  morning  newspaiwrs  that  completely 
supply  a  population  of  r.,84f<,S97  in  the  met- 
ropolititn  district  of  New  A’ork  is  $2.75  per 
agate  line — less  than  a  cent  a  line  per  20,- 
000  population. 

I  In  addition  to  Xew  A'ork  City  there  are 
seven  ehies  in  the  United  States  with  over 
500,000  inhabitants  each.  These  seven 
cities  have  26  morning  newspapers,  with  a 
combined  advertising  rate  of  $5.91. 

Thus,  instead  of  $2.75  for  each  agate  line 
the  advertiser  pays,  for  an  equal  amount  of 
service,  in  other  cities  (the  combined  pop¬ 
ulations  of  which  nearly  equal  that  of  New 
A’ork)  $5  91  per  aeatc  line  —or  more  than 
double  the  cost  in  New  A’ork  City. 

_  Only  three  morning  newspaiters  in  New 
A’ork  sell  a  million  copies  each  every  seven 
days  to  the  metropolitan  newsdealers.  "The 
New  A’ork  Times  is  one  of  them. 
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“THE  GOODS  WE  SELL”! 

_ _ 

The  Bueineas  of  a  Newspaper  Is  Made 
Upstairs  in  the  Editorial  Rooms — 
Advertising  Will  Come  to  a  News-  j 
paper  Established  in  the  Family  j 
Circle — The  Deadly  Menace  to  In-  I 
dependent  Journalism. 


Extracts  frttm  |»aper  rcail  liy  I'lias.  IL  (irasty* 
publisher  of  the  Haltimore  Sun,  at  the  seventh 
annual  convention  of  the  .\sst»ciate(l  .\tlverlis 
iiiK  Clubs  of  America. 

1.  TUi'  most  pros/'croiis  I'of’cr  in  the 
country  could  he  put  out  of  business  by 
20  retail  merchants  ficttiuji  together  and 
^eithdraieiuj’  their  adz-ertisiny. 

2.  .V(»  fater  can  nain,  no 

tafer  can  maintain,  the  frestiae  neces¬ 
sary  to  make  it  a  first-rate  adz’crtisini; 
medium  zeithout'  beini;  indehrndent  of 
all  those  ulterior  influences  to  zehieh 
journalism  is  intrinsically  subject — 
amonji  zehieh  the  adz'crtisinn  influence  is 
at  once  the  most  seduetiz'c  and  the  most 
deadly. 

The  husiness  of  a  newspaper  !s  made 
upstairs  in  the  editorial  rooms.  While 
energy  and  efficiency  in  the  advertising 
department  are  essential  in  developing 
husiness,  the  primary  and  fundamental 
work  is  done  hy  the  editors  and  re¬ 
porters,  The  goods  you  have  to  sell 
must  he  right  if  the  salesmanship  is  to 
he  effective.  Over-keen  solicitation  does 
nuire  harm  than  good  over  a  period  of 
2o  years,  and  no  shorter  time  ought  ever 
to  he  considered  in  determinging  the 
lines  upon  which  a  newspaper  should 
he  conducted.  There  is  no  sort  of 
growth,  not  even  that  of  a  walnut  tree, 
in  which  time  is  a  more  essential  ele¬ 
ment.  Puhlic  confidence  is  the  root  of 
the  whole  matter.  There  is  no  way  to 
get  it  except  hy  deserving  it.  That  takes 
time.  The  weary  waiting  which  con¬ 
fronts  the  newspaper  striver  has  this 
great  compensation:  After  he  has 
worked  the  scheme  out,  the  puhlic  will 
he  just  as  slow  to  take  away  the  precious 
gift  of  his  confidence  and  hestow  it  on 
some  one  else. 

NEWSl’.tPKR  .MWERTISIN’G  DEFINEII. 

In  a  recent  address  I  ventured  to  de¬ 
fine  newspaper  advertising  as  follows ; 
If  you  have  something  to  sell,  you  can 
go  to  a  joh  printer  and  have  a  lot  of 
hills  struck  off  and  distribute  them 
around  town.  That  is  advertising  in  the 
crude  state.  Put  the  same  matter  in 
any  kind  of  a  newspaper,  and  that  is 
advertising  in  a  more  advanced  and 
effective  form.  Insert  the  same  copy 


Wue  ^)i^tting.1ii0am0VTL 

IS  HRST  CHOICE 

Whenever  a  Special  Representa¬ 
tive  comes  to  Milwaukee  co  investi¬ 
gate  local  conditions,  for  a  big 
prospective  advertiser,  he  is  sure 
to  find  that  the  leading  business 
houses  recommend 

THE  EVENING  WISCONSIN 

Because  it  is  Milwaukee’s  leading 
newspaper  and  reaches  over  43,000 
HOMES  daily,  and  they  represent 
the  best  buyers  in  the  City  and 
State.  It  appeals  to  the  women  of 
the  home,  because  they  believe  in 
the  integrity  and  the  honesty  of 
this  paper. 


Risid  examination  of  circulation  com¬ 
pleted  by  the  Association  of  American 
Advertisers,  Oct.  3,  1010. 

JOHN  W.  CAMPSIE.  BniiDCii  Msnstsr. 
CHAS.  H.  EDDY,  Foreign  Representative. 
Nfw  York  Office,  1  Madison  Ave. 

Chicago  Office:  180  Michigan  Ave. 
(Robt.  J.  Virtue,  Mgr.) 


E.  T.  MEREDITH, 

ITlll.lSllER  OF  SCCCESSKL  I.  FARMING  OF  DES  MOINES,  lA.,  W  HO  CONTRIBUTED  $2,I.HlO 
toward  paying  the  expenses  of  the  IOWA  DEI.F:GATES  TO  THE  BOSTO.N 
CONVENTION. 


in  a  ncwsp.ipcr  that  giH’s  into  the  home,  |  news,  lo  have  items  put  in  that  are  not 
with  a  hold  upon  the  affections  of  the  j  news  and  some  time  to  dictate  editorial 

family  circle,  and  that  is  advertising  in  '  policy  itself,  .\gainst  this  power  the 

the  highest  state.  If  a  newspaper  es- i  newspaper  has  the  recourse  of  a  protest 

lahlishes  itself  in  the  family  circle,  the  1  addressed  to  i  s  public,  but  it  must 

advertising  will  come  to  it.  It  is  a  mat-  ,  reckon  on  the  savage  punishment  of  the 
ter  of  economics.  A  sincere  and  reliable  ;  advertiser  on  the  one  side  and  the  prob- 
newspaper  that  is  in  touch  with  real  \  .ihle  indifference  of  the  public  on  the 
human  interests  will  he  read  from  end  ^  other. 

lo  end,  advertising  and  all.  Therein  lies  |  pubi.icttv  hurts  the  reader, 

the  secret  of  the  ability  of  the  inde-  I  .  i  _ 

,  ,  -r  .  ,  .  .  ,  I  It  IS  only  human  that  advertisers 

pendent  pulihsher  to  maintain  his  inde-  ■  ,  ■  <  .  r  n  i  •  j 

‘  r  r  ,  ■  •  '  sliould  he  prone  to  press  for  all  kinds 

pendence  even  in  the  face  of  advertisers  I  r  •  .i  .  u.  .  .  i 

1  Tc  c  -.I  ,  '  things  that  they  ought  not  to  have, 

demands.  If  Smith  on  one  corner  does  ,  .i  r  r  i  ■  i  , 

^  r  .  ■  r  ,  .  In  other  lines  of  business  it  is  usual  to 

not  avail  of  the  opporainity  or  husi-  customer  in  every  pos- 

ness  ilevelopment  afforded  hy  good  |  of 

newspaper  advertising,  Jones  on  the 


newspapers 
would  get  human  pleasure  out  of  doing 


‘‘’^!the  like  thing ‘for  t'hose  who  directly 
support  them,  hut  newspaper  manage¬ 
ment  requires  constant  mortifying  of  the 


competition. 

•MENACE  OF  THE  ADVERTISER. 

The  greatest  problem  that  confronts 
the  daily  newspaper  is  how  to  maintain 
the  pleasant  relations  that  should  and 
do  exist  between  the  ordin.'iry  husiness 
en  erprise  and  its  patrons  on  the  one 
hand,  and  on  the  other  to  eliminate  this 
relationship  entirely  where  it  concerns 
the  larger  question  of  the  performance 
of  the  puhlic  functions  which  belong  lo 
journalism.  In  the  newspaper  husiness 
alone,  of  all  the  various  branches  of 
human  endeavor,  it  is  necessary  thus  to 
carry  oil  two  conllicting  functions.  1 
think  that  most  thoughtful  publishers 
will  agree  with  me  in  the  opinion  that 
the  most  deadly  menace  to  indeiiendent 
and  truthful  journalism  lies  in  the 
power  of  the  advertiser. 

A  compact  body  of  advertisers,  or- 
gani/cd  and  acting  in  concert,  can,  in 
theory  at  least,  decree  the  destruc'.ion 
of  the  average  newspaper.  The  big 
advertisers  are  so  big,  their  numher  is 
relatively  so  small  and  the  effect  of  their 
leadership  on  other  adver.isers  so  potent 
that  they  are  apt  to  arrive  at  a  despotic 
conception  of  their  right  to  keep  out 


dwelt  at  length  and  with  as  much  force 
as  possible  upon  the  question  of  confi¬ 
dence.  The  way  a  newspaper  treats  its 
advertisers  come  to  he  known  to  the 
general  public  and  furnishes  a  key  to  the 
good  faith  of  the  paper  throughout  its 
whole  policy.  It  has  always  seemed  to 
me  that  only  a  one-rate  paper  could  oc¬ 
cupy  a  position  of  intluence  with  its 
readers.  1  think  that  this  principle  of 
dealing  ought  to  he  carried  out  to  the 
last  detail,  not  only  for  its  value  in  it¬ 
self,  hut  for  the  retlec:ed  light  that  it 
throws  on  the  newspaper  in  every  de¬ 
partment  of  its  activity. 

In  developing  new  eneregy  and  new 
methods  in  the  sale  of  advertising  great 
care  should  be  exercised  to  draw  the  line 
at  over-salesmanship.  Every  dollar  too 
much  of  advertising  that  it  sold  will  cost 
$10  evenUially.  Every  advertiser  who 
is  talked  into  using  space  that  is  not 
profitable  to  him  is  an  enemy  earned. 
Xo  business  is  worth  having  unless  it 
pays  the  advertiser.  Xo  buiness  is  worth 
very  much  unless  it  leads  to  more  busi¬ 
ness.  Xo  year  is  successful  unless  it 
points  to  a  still  more  successful  year. 
That  is  what  real  progressiveness  means. 

NEW.SPAl-ER  IS  BUII.T  OF  TRUST. 

1  would  lie  awake  nights  studying  the 
legitimate  in'erest  of  the  advertiser 
whose  improper  interference  with  the 
course  of  the  paper  I  would  promjitly 
and  hotly  resent.  The  interests  of  the 
customer  are  the  interests  of  the  paper. 

1  have  taught  my  solicitors  and  counter 
men  for  years  to  make  the  customer’s 
dollar  go  just  as  far  as  possible.  Along 
the  same  line  my  rule  has  been  scrupu¬ 
lously  to  take  care  of  the  advertiser  who 
did  not  take  care  of  himself.  This  puts 
a  premium  on  trust  as  against  the  policy 
which  I  fear  is  all  too  general,  of  taking 
care  of  the  kicker  and  thereby  putting 
a  premium  on  distrust. 

A  newspaper  is  built  of  trust.  The 
impalpable,  intangible,  invisible  thing — 
Confidence — the  confidence  of  the  reader, 
the  confidence  of  the  advertiser,  is  the 
solid  rock  upon  which  the  newspaper 
properly  is  founded.  Xewspapers 
change  hands  at  the  price  of  millions  of 
dollars.  It  is  impossible  to  crowd  a  mil¬ 
lion  dollars’  worth  of  machinery  into  a 
newspaper  plant.  The  thing  that  fetches 
the  big  money  is  the  trust,  the  confi¬ 
dence,  the  esteem  which  constitute  news¬ 
paper  good  will.  There  is  something 
very  delicate  and  subtle  in  the  processes 
which  the  human  mind  and  the  human 
heart  go  .hrough  in  giving  the  kind  of 
acceptance  to  a  newspaper  that  is  neces¬ 
sary  to  make  it  a  great  advertising 
medium. 


flesh.  There  must  be  a  complete  re 
versal  of  the  usual  methods  in  business. 
Although  a  few  advertisers  apparently 
determine  the  success  or  failure  of  the 
paper,  it  is  really  the  reader  who  settles 
its  fate 

The  advertiser  to  whom  it  is  worth 
while  to  make  a  study  of  the  matter 
knows  this  in  his  heart  of  hearts  and 
is  unhappy  when  a  newspaper  gives  him 
the  kind  of  favors  that  he  fools  himself 
into  thinking  he  wants  and  that  hurt  it 
with  the  reader.  Advertisers  are  always 
;rying  to  break  into  the  news  columns 
with  matter  that  is  not  news.  They 
want  their  spring  and  fall  openings  writ¬ 
ten  up,  but  are  unhappy  when  they  ge! 
it  hocause  they  imagine  that  the  next- 
door  neighbor  or  the  man  across  the 
street  has  got  more  in  quantity  or  better 
in  quality  of  the  contraband  publicity. 

SIJUARE  DEALING  WORTH  WHILE. 

In  my  opinion,  square  dealing  with  the 
advertising  body  exerts  an  influence  in 
building  up  a  paper  that  extends  far 
beyond  the  matter  of  good  relations 
with  the  advertisers  themselves.  I  have 


How  the  Kg  Stores  of  Philadelphia 
Sell  TIdngs  to  Germans 

It’s  interesting  to  know  thst  the  grest 
department  stores  of  Wanamaker,  Gim- 
bef  Bros.,  Strawbridge  &  Clothier,  Snet- 
lenburg’s  and  Lit  Bros,  use  over  Itea 
millioH  lines  a  year  to  tell  their  mer¬ 
chandise  stories  in  the 

German  Gazette 

The  Leading  German  paper  in  a  city 
with  80,000  German  homes.  This  paper 
carries  the  advertising  of  ail  the  pro¬ 
gressive  bouses.  The 

Evening  Democrat 
Sunday  Gazette  Weekly  Gazette 
Also  reach  certain  exclusive  fields  and 
prove  their  value  to  the  advertiser.  The 
German  Gazette  stands  second  among 
the  morning  newspapers  of  Philadelphia. 

The  following  table  shows  the  volume 
of  display  advertising  printed  in  each  of 
the  Philadeiphia  morning  newspapers 
from  March  1  to  March  81.  1911; 

First  Newmper .  404,496  Lines 

OAZBTTB  . 882,11»  " 

Third  Newspaper .  848,740  " 

Fourth  Newspaper .  889,805  “ 

Fifth  Newspaper .  857,790  “ 

Sixth  Newspaper .  885,950  **  " 

The  German  Gazette  PubGsluiig  Co. 

PiULADELPHIA 
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A  PLEA  FOR  TRUTH.  | 

Greater  Need  for  Accuracy  Upon  the  ' 
Part  of  Both  Newspaper  and  Ad-  i 
vertiser — Truth  More  of  a  Stranger 
Than  Fiction  in  Some  Ad  Adver-  | 
tising  Column* — Zone  Between  ’ 
Truth  and  Falsehood. 

Extracts  from  an  address  on  “New  siajK-rs 
and  1  heir  Advertisers,"  delivered  liy  James 
Schermerhorn.  |iuhlislier  of  the  Itelroit  Times, 
at  the  seventh  annual  convention  of  the  Asso 
ciated  Advertising  (.'lubs  of  .\merica. 

In  this  <>i)en  forum  to-day  the  circu¬ 
lation-wise  advertisers  are  asking  the 
newspapers,  "What  are  we  paying  you 
for?" 

It  is  a  privi  eged  t|uestion  to  whicli  ill  - 
ncwspaiK-rs  may  rejoin;  "What  sort  of 
stuff  are  we  taking  pay  for?” 

To  iM.th  of  which  questions  there  can 
he  hut  one  answer,  if  newspapers  and 
advertisers  have  the  correct  versitni  of 
mutuality. 

That  answer,  whether  it  relates  tti 
the  quantity  of  circulation  or  the  qual¬ 
ity  of  the  copy  must  be  the  truth. 

The  publisher  who  sells  anything  less 
than  the  truth  to  the  huy.r  of  circula¬ 
tion.  se  Is  his  honor  in  the  bargain. 

The  advertiser  who  puts  anything  but 
the  truth  into  the  newspaper  space  he 
contracts  for,  barters  away  his  good 
tiame  and  the  publisher's,  too. 

Thi  trustful  reader  pays,  but  Peter 
and  Paul  rob  each  other. 

The  advertiser  is  for  truth  mightily 
part  of  the  tune.  He  m.akes  the  pub¬ 
lisher  swear  on  the  Hivok  when  he  de¬ 
clares  his  circulation. 

"WHERK  IGNORANCE  IS  HI/" 

Th’  newspaper^  have  no  association 
to  insist  upon  guaranteed  copy.  They 
send  forth  no  representatives  to  verily 
statements.  They  demand  no  allidavils. 
Where  ignoranc.-  is  biz.  'tis  folly  to  lie 
wis'. 

The  American  newspapers  no  longer 
regard  it  as  editorial  cleverness  to  ex¬ 
ploit  a  lot  of  things  that  are  not  so. 

They  do  not  fall  back  upon  the 
couplet — 

"1  cannot  say  how  the  truth  may  lie. 

I  tell  the  table  as  'twere  told  to  me." 
.\ccuracy  is  the  subscription  depart¬ 
ment's  best  adding  machine. 

But  with  the  grow  th  of  new  sgathermg 
efficiency  and  the  evidence  of  ethical 
emphasis  uinm  every  side,  the  advertis¬ 
ing  columns  of  too  many  newspapers 
disclose  the  truth  as  more  of  a  stranger 
than  fiction. 

That  publisher  must  l>e  like  a  man 
riding  backwards  in  a  Detroit  outomo- 
bile  and  never  seeing  a  thing  until  h; 
has  passed  it.  who  docs  not  look  upon 
commercial  honesty  as  quite  as  thor¬ 
oughly  up  to  the  minute  as  an  auto-plate 
machine. 

I  believe  this  is  the  place  and  the  time 
to  come  with  a  plea  for  an  ethical  test 
of  advertising.  Splendidly  your  presi¬ 
dent  has  sought  the  past  two  years  to 
give  to  the  advertising  craft  the  dignity 
and  tone  of  a  profession.  If  you  are  to 
Ivecome  a  profession  you  must  here  and 


Are  you  using  an  up-to-dste  service  of 

NEWS  PHOTOGRAPHS 

We  can  serve  you  more  promptly,  and 
sritb  a  srider  range  of  subjects,  than  any 
other  service.  We  cover,  up  to  tbe  minute. 

General  News,  Sports, 
Foreign— Everylhing 

that  is  worth  illustrating,  cither  in  news¬ 
paper  or  magazine.  For  particulars  and 
samples  write  to 

bternational  News  Service 

•00  WOUam  St..  New  Yorit  Cty. 

(Please  mention  this  paper.) 


now  formulate  a  code.  That  code  need 
spe’l  but  one  word.  Truth,  and  a  1  oth  r 
worthy  things  shall  be  added  unto  you. 

THE  TWILIGHT  /.ONE. 

If  the  truth,  the  whole  truth  and 
nothing  but  the  truth  is  too  drastic — 
if  it  Miunds  like  a.sking  you  to  sell  all 
that  you  have  and  give  to  the  innir  in 
order  to  gain  eternal  life — this  is  the 
time  to  establish  a  twilight  zone  between 
the  day  of  truth  and  the  night  of  false¬ 
hood. 

Hut  lie  brave  and  lie  explicit,  brethren. 
If  y«>u  cannot  stand  the  daylight  come 
out  courageously  for  twilight. 

Shall  the  cut-olf  ru'e  or  the  curlailed 
"ads."  continur  to  mark  the  passing  of 
day  into  the  gloaming? 

Or  shall  we  adopt  the  cut-out  rule 
and  print  nothing  that  we  shrink  from 
assuming  full  responsibility  for? 

Would  we  say  by  wunl  of  mouth  to 
the  homes  that  welcome  the  new -paper's 
daily  visits :  ".\llow  us  to  present  our 
highly-est  emed  friend  and  patron,  but 
iH'ar  in  mind  he  is  separated  from  us  by 
a  double  dash?” 

Or  to  our  banker;  "We  are  plea.sed 
to  present  a  customer  who  is  entitletl  to 
your  most  favorable  considfration — 
a-d-v  ?” 

If  you  declare  for  reasonable  restraint 
;of  honesty,  it  would  be  well  to  settle 
the  numlier  of  readers  who  are  poisoned 
by  a  nostrum  or  fl.cced  by  a  wildcat  in¬ 
vestment  proposition,  before  the  per- 
vision  may  lie  said  to  l>e  unreasonable. 

If  you  fix  a  twilight  zone,  let  it  also 
be  fixed  how  many  times  the  Sch  ftels 
and  Burrs  must  be  thrown  out  xif  the 
Tnails  and  thrust  into  dungeons  liefore 
.their  copy  passes  out  of  the  gloaming 
I  into  the  dusk. 


THE  "kILE  of  REASON.'' 

In  the  witching  hour  when  the  reign 
of  truth  gives  way  to  the  “rule  of  rea¬ 
son,"  let  it  be  understood  how  long  a 
certain  grandmotherly  curist  must  lie 
a-moldering  in  the  grave  before  com¬ 
munications  in  answer  to  newspaper  ad¬ 
vertisements  will  fail  to  reach  her. 

The  selling  of  intoxicants  is  restricted 
by  law.  This  is  a  form  of  consumption 
;hat  by  universal  agreement  does  not 
call  for  stimulation.  The  man  in  the 
white  ajiron  behind  the  bar  cannot  sell 
to  habitual  drunkards  or  minors  or  after 
hours. 

But  the  ncwspajicr  co-operates  in  front 
of  the  bar,  at  all  hours,  by  inviting  the 
children  in  their  homes  and  the  inebri¬ 
ates  in  their  gold  cures  to  have  a  drink. 

Who  is  on  the  truth's  side  of  this 
liquor  question— public  sentiment  that 
limits  the  sale  of  intoxicants  or  news¬ 
papers  that  promote  it? 

China  is  wiping  out  the  opium  habit 
by  stopping  the  cultivation  of  the 
poppy.  You  can  correct  dishonest  ad¬ 
vertising  by  cutting  off  the  copy. 

Could  anything  be  more  simple? 

TRUTH  AT  THE  DOOR. 

Truth  stands  at  the  door  and  knocks; 
let  the  advertiser  open  unto  her,  and 
she  will  bring  him  honor  and  glory  for¬ 
evermore;  or,  at  least,  respectability. 

Truth  has  tried  other  doors.  Oppor¬ 
tunity  may  knock  but  once,  but  truth 
can  show  you  a  severe  case  of  abra¬ 
sion  of  the  knuckles. 

Truth  has  pounded  upon  the  prosper¬ 
ous  publisher’s  door,  but  the  impatient 
rap  has  been  drowned  in  the  roar  of 
the  octupus.  Some  publishers  whose 
presses  do  not  run  so  long  and  so  loud 
have  heard  the  knock.  They  gpve  space 


John  M.  Imrie  Will  Have  Charge  of 
Central  Bureau  at  Toronto. 

John  M.  Imrie,  editor  and  manager  of 
the  Printer  and  Publisher,  published  by 
the  MacLcan  Printing  Co.,  of  Toronto, 
Can.,  has  been  appointed  permanent  .sec¬ 
retary  of  the  Canadian  Press  .Associa¬ 
tion,  w  ith  offices  in  Toronto.  Mr.  Imrie 
accepted  the  position  on  the  understand¬ 
ing  that  he  should  spend  half  of  his 
time  in  the  work  of  the  associatioti 
while  retaining  his  connection  with  the 
Printer  anil  Publisher,  Canada's  leading 
trade  paper  devoted  to  the  publishing 
industry. 

Offices  have  been  secured  in  the 
Lumsden  Building,  at  the  corner  of 
^'onge  and  .\delaide  streets,  which  will 
serve  as  headquarters  for  the  publishers 
of  Canada.  bureau  of  information 
will  be  maintained,  and  complete  data  as 
to  the  cost  of  equipment  and  business 
methods  used  in  the  publishing  and 
printing  business  will  be  kept  on  file. 

Before  assuming  his  duties  as  secre¬ 
tary  on  .\ug.  la  next,  Mr.  Imrie,  accom¬ 
panied  by  J.  H.  Cranston,  treasurer  of 
tbe  Canad’an  Press  .\ssociation,  will  go 
to  the  Canadian  west  and  attend  the 
eniutal  meeting  of  the  Western  Canada 
Press  .\ssociation.  to  be  held  in  Regina 
on  .\ng.  d  and  1,  acting  as  delegates 
from  the  Canadian  .-Xssociation. 


Mobile  Register  Enlarging  Plant. 

Work  has  been  commenced  on  a  fire- 
jiroof  an  'cx  to  the  building  occupied  by 
the  Mobile  Register.  The  addition  is 
made  necessary  to  house  the  new  Hoe 
sextuple  press  and  other  machinery  re¬ 
cently  purchased  by  the  Register.  The 
new  annex  measures  twenty-five  by 
forty  feet  and  is  three  stories  high.  The 
entire  third  floor,  which  is  on  a  level 
with  the  composing  room  floor,  will  be 
given  over  to  the  linotype  machines. 
The  stereotyping  machinery  will  be  on 
he  second  floor.  .Ml  present  machines 
in  this  department  will  be  discarded  and 
entirely  new  equipment  put  in.  The 
ground  floor  will  be  specially  con¬ 
structed  of  concrete,  with  a  four-foot 
water-tight  pit  for  the  reception  of  the 
new  press.  The  new  structure  will  give 
the  Register  a  total  floor  space  of  14,ll)0 
square  feet. 


Advertising  in  Colombia. 

\  ice-Consul  General  Charles  H.  Small, 
of  Bogota,  learns  that  the  entire  amount 
of  money  spent  in  Colombia  for  adver¬ 
tising  amounts  to  about  ^00,000  gold 
per  year.  The  greater  portion  is  spent 
in  the  newspapers,  the  balance  in  posters 
and  outdoor  advertising. 


The  Outlook  is  Good. 

\\  alter  Scott  &  Co.,  printing  press 
manufacturers,  Plainfield,  N.  J.,  report 
that  their  plant  is  in  full  operation  and 
from  the  number  and  character  of  or¬ 
ders  received  during  the  past  sixty  days 
the  outlook  for  the  summer  and  fall  is 
good. 


ANNOUNCEMENT 

We  control  exclusively  the  work  of 
Homer  Davenport.  The  publication  of 
the  ffreat  oew  feature 

DAVENPORT’S 

Who’s  Who 

in  Public  Life 

commences  August  (th  in  leading  news¬ 
papers  throughout  the  United  States.  The 
first  in  the  series  is  President  Taft. 

EAward  lltrshi  1 U  no  loD(er  connected  withthu 
syndicate. 

HOMER  DAVENPORT  SYNDICATE 

1»  East  16th  Street  NEW  YORK 


August  5,  191 1. 
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DAILY  AS  A  MEDIUM. 


Has  No  Equal  for  Prompt  and  Ef¬ 
fective  Publicity — Combined  Daily 
Newspaper  Circulation  Means  a 
National  Audience  in  the  True 
Sense  of  the  Word — Newspaper 
the  Hub  of  the  World. 

Extracts  from  an  address  on  “Daily  News¬ 
paper  Advertising,”  by  Louis  Wiley,  President 
of  the  Daily  Newspaper  Club  of  America,  and 
thairman  Newspaper  Division  Annual  Conven¬ 
tion  of  the  Associated  Advertising  Club  of 
America. 

The  newspaper  is  the  start  of  nearly 
every  man's  daily  work.  The  reading  of 
the  morning  newspaper  is  preliminary  to 
the  ordinary  business  of  the  day,  and 
may  he  .“said  to  give  it  inspiration.  Just 
as  an  acquaintance  with  classic  literature 
fits  a  man  for  academic  pursuits,  so  docs 
the  reading  of  the  world’s  daily  history 
make  him  ready  for  the  practical  and 
concrete  labors  of  modern  enterprise. 
The  newspaper  office  is  the  huh  of  the 
world.  It  sends  into  every  department 
of  life  men  who  were  brought  up  within 
its  walls.  Reporters  and  editors  have 
become  railroad  officers,  statesmen, 
bankers,  mayors,  and  even  presidents  of 
this  great  republic. 

NKWSI'.XPERS  It. WE  HIGH  ST.VND.tKI). 

The  high  character  of  the  modern 
daily  newspaper  has  had  a  good  effect  on 
the  advertiser.  There  was  a  time  when 
any  man  who  had  merchandise  for  sale, 
and  who  chose  the  public  prints  to  induce 
readers  to  accept  his  offerings,  thought 
it  necessary  to  indulge  in  e.xtravagant 
and  hyperbolical  language  to  attract  buy¬ 
ers.  The  e.xamples  set  by  Barnum  was 
followed  by  merchants  and  the  vendors 
of  patent  medicines.  Persons  of  primi¬ 
tive  intelligence  may  have  accepted  the 
high-flown  verbiage  as  truth  and  suffered 
accordingly,  but  to-day  the  readers  of  a 
newspaper  conducted  in  the  interest  of 
the  public  are  repelled  instead  of  at¬ 
tracted  by  sensational  language. 

The  newspapers  of  this  country,  hav¬ 
ing  set  up  a  high  standard  of  ethics  for 
their  own  government,  demand  in  the  in¬ 
terest  of  their  readers  that  what  adver¬ 
tisers  offer  shall  bear  the  trade-mark  of 
genuineness.  Side  by  side  with  intelli¬ 
gence  gathered  from  all  parts  of  the 
world  appear  the  announcements  of 
reputable  merchants,  bankers  and  brok¬ 
ers,  insurance  offices  and  the  great  cor¬ 
porations.  Xo  better  method  of  reach¬ 
ing  the  multitude  has  ever  presented  i  - 
self  than  the  daily  newspaper,  and  no 
newspaper  publisher  should  permit  his 
columns  to  be  used  to  deceive  his  pa¬ 
trons.  Only  children  and  bucolic  intel¬ 
lects  respond  to  the  proposi  ions  of 
palmists,  financial  tipsters,  quack  medi¬ 
cine  vendors  and  the  rest  of  the  horde 
that  thrives  on  the  credulity  of  the  ig¬ 
norant  and  weak-minded. 

I'ANGEK  OF  onjErTIONAHI.E  ADVERTISING. 

The  ideal,  the  real,  newspaper  does  not 
permit  these  schemers  to  sully  its  col¬ 
umns.  Newspapers  as  well  as  magazines 
are  learning  what  a  great  responsibili.y 
rests  upon  them,  and  are  coming  to  real¬ 
ize  that  they  destroy  the  value  of  their 


The  Los  Angeles 

RECORD 

guarantees  10,000  more  city 
circulation  daily  than  the  daily 
Los  Angeles  Examiner.  The 
Record  oilers  a  hall  page  ad 
iree  to  the  lirst  advertiser  who 
can  prove  this  is  not  so. 


Mr.  Advertiser: 

lo  cover  San  Antonio  and  Southwest  Texas,  you  must  use  THE 
SAN  ANTONIO  EXPRESS  to  get  results.  THE  SAN  ANTONIO 
EXPRESS,  with  quantity  and  quality  of  circulation,  assures  you  a 
successful  campaign. 

The  Volume  Test 

Large  volume  of  advertising  comes  only  through  successful  adver¬ 
tising.  You  would  not  place  your  advertising  in  a  paper  unless  you 
were  certain  that  it  would  prove  a  paying  proposition.  You  would 
not  keep  it  there  unless  it  did  pay.  THE  SAN  ANTONIO  EX¬ 
PRESS  carries  more  advertising  than  any  paper  in  Texas,  which  means 
that  it  is  the  result  getting — the  most  powerful  paper  in  the  STATE 
AND  IN  ITS  FIELD— SOUTHWEST  TEXAS,  IT  STANDS 
ALONE,  AT  THE  TOP.  Here  is  the  record  for  the  first  six  months 
of  1911: 

Total  Advertising 

SAN  ANTONIO  EXPRESS, 

Houston  Post, 

Dallas  News, 


3,816,758  agate  lines 
3,604,169  agate  lines 
2,680,279  agate  lines 


Classified  Advertising 


SAN  ANTONIO  EXPRESS, 
Dallas  News, 

Houston  Post, 


862,267  agate  lines 
796,334  agate  lines 
780,551  agate  lines 


Write  for  rates,  circulation  statements  and  list  of  advertisers  who 
use  THE  EXPRESS. 

Address, 

SAN  ANTONIO  EXPRESS 

THE  JOHN  BUDD  COMPANY  San  Antonio,  Texas 

New  York  Chicago  St.  LouU 


of  this  medium  it  is  well  to  emphasize 
the  truth  that  the  newspaper  is  the  na¬ 
tional  medium  par  excellence.  Far  more 
so  tha  i  the  magazine,  for  it  reaches  lo¬ 
calities  and  is  a  regular  and  eagerly 
sougii;  visitor  in  households  where  the 
magazine  rarely  enters.  Xot  any  one 
newspaper,  of  course,  but  the  newspaper 
combined  daily  circulation  of  which  ab¬ 
solutely  dwarfs  a  whole  year’s  magazine 
circulation. 


JOINS  VAN  CLEVE  FORCES. 


property  if  they  allow  disingenuous,  mis¬ 
leading  and  objectionable  adver  ising  to 
appear  side  by  side  with  the  assertion  of 
high  principles  in  governmental,  social 
and  economic  progress. 

The  desire,  nay,  the  anxiety,  on  the 
part  of  manufacturers  and  merchan  s 
to  bring  their  wares  before  the  public  by- 
means  of  the  daily  newspapers  is  keen 
and  is  growing  as  the  advantage  of  ad¬ 
vertising  becomes  more  manifest.  The 
capital  for  every  enterprise  should  in¬ 
clude  funds  necessary  for  advertising 
— it  is  as  necessary  indeed  as  that  part  of 
the  capital  devoted  to  rent,  stock  and 
fixtures.  If  the  retailer  looks  for  a 
speedy  return,  a  return  which  can  be 
consummated  only  with  the  assistance 
of  the  daily  newspaper,  he  must  be  pro¬ 
vided  wi.h  sufficient  money  to  place  his 
advertisement  so  that  the  purchasing 
public  can  easily  and  quickly  appreciate 
the  value  of  his  goods.  The  seller  can¬ 
not  afford  to  await  the  issue  of  the 
mon  hly  magazine  or  the  leisure  of  those 
who  read  it.  He  looks  to  the  disposal  of 
his  stock  several  times  over  before  the 
possible  patron  has  read  the  pretty 
stories  and  turned  over  page  after  page 
of  the  bunched  advertisements  of  the 
magazine. 

MACAZINF.S  GOOD  MEDIUMS. 

I  do  not  wish  to  be  understood,  how¬ 
ever,  as  charging  that  magazines  are  not 
desirable  advertising  mediums.  They 
are,  and  so  are  many  other  forms  of 
publicity.  Magazine  advertising  pages 


have  many  advantages  and  have  been 
employed  with  success  in  popularizing 
many  a  meritorious  produc;.  Our  con¬ 
tention  is,  however,  that  for  prompt,  ef¬ 
fective  and  economical  publicity  the 
.American  daily  newspaper  has  no  equal. 
Sometimes  the  daily  newspaper  can  be 
used  to  advantage  in  supplementing  mag¬ 
azine  adverdsing  and  sometimes  the 
magazine  can  be  used  to  advantage  in 
supplementing  newspaper  advertising. 
But  1  repeat  in  this  distinguished  pres¬ 
ence  that  the  daily  newspaper  is  pre 
eminently  the  medium  for  advertising 
purposes. 

RKACH  NATIONAL  AUDIENCE. 

The  newspapers  have  as  ’.heir  audience 
all  classes.  They  are  daily  and,  as 
rule,  carefully  read  by  business  ana 
professional  men  who  have,  in  the  main, 
little  inclination  and  less  time  for  maga¬ 
zine  reading.  Of  the  intelligent  me¬ 
chanic  and  artisan  class  the  same  is 
true,  though  perhaps  to  a  less  degree. 
The  large  army  of  the  less  intelligent 
workmen  read  little  else  than  the  daily 
newspaper. 

Here,  then,  we  have  an  audience  al¬ 
most  as  varied  and  as  inclusive  as  the 
population  itself— a  true  national  audi¬ 
ence. 

There  has  be'*n  a  long-continued  and 
widespread  belief  that  to  reach  this 
national  audience  a  publication  with  a 
national  circulation  is  the  effective  me¬ 
dium — in  other  words,  the  magazine. 
Before  analyzing  the  asserted  efficiency 


Robert  John  of  the  McCrum-Howell 
Company  Returns  to  Agency  Work. 

Robert  John,  of  the  McCrum-Howell 
Co.,  and  president  of  the  Richmond  Sales 
Co.,  a  McCrum-Howell  Co.  enterprise, 
will  hereafter  be  connected  with  the 
Van  Cleve  Co.,  advertising,  250  Fifth 
avenue.  New  York  City. 

Mr.  John's  business  experience  has 
been  unique  in  that  it  has  been  almost 
equally  divided  between  advertising  and 
the  responsibilities  of  executive  work. 
Prior  to  his  connection  with  the  Mc¬ 
Crum-Howell  Co.  Mr.  John  was  the 
resident  head  of  the  copy  department  of 
Lord  &  Thomas,  of  New  York. 

While  with  the  McCrum-Howell  Co. 
Mr.  John  successfully  reorganized  a 
number  of  the  plants  of  the  company. 
He  also  acted  in  advisory  capacity  to 
the  selling  organization  and  was  presi¬ 
dent  of  the  Richmond  Sales  Co.,  selling 
agents  for  the  McCrum-Howell  Co.  He 
was  largely  instrumental  in  bringing 
about  the  combination  of  the  McCrum- 
Howell  Co.  with  the  American  Air 
Cleaning  Co.,  the  .\rnold  Suction  Cleaner 
Co.,  the  Vacuum  Cleaner  Co.  and  the 
Sanitary  Devices  Co.,  together  with  the 
acquisition  of  the  Kenney.  Lotz, 
Matchette,  Raddat:-,  Schmitz  and  other 
patents. 

In  addition  to  this  rich  experience, 
Mr.  John  has  in  the  past  seventeen  years 
been  successful  not  only  in  agency  work, 
but  in  both  the  editorial  and  business 
departments  of  metropolitan  newspaper 
and  national  periodical  publishing. 

The  present  change  is  made  because 
Mr.  John’s  Itking  for  the  agency  work 
and  his  peculiar  fitness  for  it.  He  will 
continue  to  act  in  an  advisory  capacity 
for  the  selling  and  advertising  depart¬ 
ments  of  the  McCrum-Howell  Co. 


Old  Iowa  Papers  Consolidate. 

The  Carroll  (la.)  Sentinel  has  been 
absorbed  by  the  Corroll  Times  and  the 
Carroll  Herald.  The  Sentinel  and  Her¬ 
ald  are  the  two  oldest  papers  in  the 
county,  the  former  named  having  been 
established  at  Glidden  in  1875  by  Isaac 
Russell  and  later  moved  to  Carroll.  The 
Herald  was  established  in  18t)8  at  Old 
Carrolltown,  then  county  seat  of  Carroll 
county.  The  Times  was  established 
fifteen  years  ago,  with  the  late  Hugh 
O’Hara  as  its  editor.  The  Herald  was 
purchased  last  January  from  Mr.  Hun- 
gerford  by  Saul  &  Son. 


the  eureka  herald 

Of  EUREKA,  CALIFORNIA 

NET  PAID  CIRCULATION,  •  »,»0 
DAILY.  AND  GROWING  LIKE  A  WEED 

Only  afternoon  newspaper  in  Humboldt 
County  carrying  Associated  Preta  Dia- 
patches. 

Largest  circulation  in  Eureka  of  any  news¬ 
paper,  morning  or  evening,  by  fully 
100%  over  its  nearest  competitor. 

Circulation  Guaranteed  by  $8,000.00 
in  Gold. 

Advertisers  wanting  action  on  their  money 
will  use  the  HERALD. 

THE  EUREKA  HERALD 

EUREKA.  CALIFORNIA 

A.  K.  Stons,  Editor  and  General  Manager. 

S.  G.  UNDENSTEIN,  INC, 

Special  Representative,  New  York  &  Chicago 
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HUMAN  INTEREST  COPY. 


Advertising  That  Says  Something  and 

Means  It  Will  Pay — Old  Fashioned 

Business  Card  Has  Stepped  Aside 

for  Intelligent  Appeal — Printed  Lie 

Gives  Way  to  Printed  Truth — 

Newspaper  Rates  Discredited. 

Kxtract  from  address  on  “Clean  Advertising” 
delivered  by  William  C.  Freeman,  .Advertising 
Manager  of  the  New  York  Evening  Mail,  be¬ 
fore  the  Associated  Advertising  Clubs  of 
America. 

Newspaper  advertising  and  I  have 
been  pals  for  over  twenty-six  years.  My 
faith  in  it  is  greater  to-day  than  it  ever 
was.  My  respect  for  its  wonderful  pow¬ 
er  increases  every  year. 

Twenty-six  years  ago  I  represented  a 
daily  newspaper  that  had  less  than  1,000 
circulation,  in  a  small  town.  I  felt  that 
that  little  newspaper  had  selling  power 
so  1  persuaded  the  merchants  to  let  me 
try  to  put  some  human  interest  in  their 
advertising  copy. 

My  efforts  as  an  advertisement  writer 
were  very  crude,  but  I  insisted  upon 
one  thing — namely:  that  whatever  copy 
1  wrote  should  represent  exactly  the 
merchandise  offered.  As  crude  as  the 
copy  was  it  was  interesting  to  the  people 
because  it  talked  their  talk;  they  under- 
.stood  it. 

THE  ROAD  TO  PROSPERITY. 

Merchants  who  had  used  white  space 
just  to  help  out  the  proprietor  of  the 
newspaper  (a  common  occurrence  in 
small  communities)  used  it  without  any 
idea  that  what  they  said  in  that  space 
would  bring  them  much,  if  any  business 
— began  to  realize,  after  experimenting 
with  the  new  kind  of  advertising,  that 
advertising — the  kind  that  said  some¬ 
thing  and  meant  it — paid. 

That  little  newspaper  with  its  small 
circulation  interested  a  thousand  fam¬ 
ilies  in  that  community  in  the  stores  that 
advertised  in  its  columns,  and  that 
thousand  families,  through  their  pur¬ 
chases,  started  many  of  the  merchants 
in  that  community  on  the  road  to  pros- 
pei  ity. 

I  have  learned  that  whenever  mer¬ 
chants  realize  'that  their  advertising 
must  be  human — must  be  full  of  interest 
— must  be  instructive — must  be  impelling 
— they  then  begin  to  get  maximum  re¬ 
sults  from  it. 

Newspaper  advertising  never  fails  if 
the  copy  embodies  these  four  important 
points. 

W'e  newspaper  men  must  urge  the  ad¬ 
vertisers  in  our  respective  communities 
to  put  human  interest  in  their  copy — to 
make  their  advertisements  so  attractive 
that  the  readers  of  newspapers  will  read 
the  advertisements  with  the  same  inter¬ 
est  that  they  read  the  news  of  the  day. 


IN  MEXICO  CITY 

the  advertiser  only  has  to  use 

THE  MEXICAN  HERALD 

(Only  English  Newspaper) 

EL  HERALDO  MEXICANO 

(Leading  Afternoon  Spanish  Newspaper) 

THE  S.  C.  BECKWITH  SPECIAL  AGENCY 

(Sole  Representatives) 

NEW  YORK  KANSAS  CITY  CHICAGO 
Tribuae  BMg.  Reliance  Bldg.  Tribune  Bldg. 


^  GET  THE  BEST  ALWAYS  1 

PlttaburQ 

Greater  Pittsburg’s  Greatest 
Newspaper 

WaLI.ACS  G.  Bkookb  Hobacb  M.  Pobd 
Brunswick  Bldg.  PeopIetGasBldg. 

New  York  Chicago 


THE  PASSING  OF  FAKE  ADVERTISING. 

However,  I  have  seen  advertising  in 
the  newspapers  greatly  improve.  I 
have  passed  through  the  period  when 
the  standing  business  card  has  stepped 
aside  for  the  space  that  is  filled  with  an 
intelligent  appeal  to  the  public;  1  have 
noticed  the  passing  of  the  advertising 
fakir;  I  have  seen  the  printed  lie  give 
way  to  the  printed  truth ;  I  have  seen 
character  take  the  place  of  pretense;  I 
have  seen  decency  take  the  place  of  in¬ 
decency;  I  have  seen  advertising  finally 
recognized  as  one  of  the  greatest  busi¬ 
ness  factors  of  the  age. 

It  have  witnessed  an  improvement  in 
the  type  of  men  engaged  in  the  adver¬ 
tising  business.  I  have  witnessed  pub¬ 
lishers  change  from  mere  grabbers  of 
money  through  the  printing  of  decep¬ 
tive  reading  notices  and  fake  and  unre¬ 
liable  advertisements,  to  men  who  ask 
themselves  now — “Have  we  a  moral 
right  to  print  this  advertisement?’’ — 
and,  answering  their  own  question,  say 
— “No,  we  have  not  the  moral  right  to 
print  this  advertisement,’’  so  they  do 
not  print  it. 

HOW  TO  IMPROVE  .\DVERTIS1  XG. 

Newspaper  advertising  has  improved 
greatly,  but  there  is  still  room  for 
greater  improvement.  Let  me  briefly 
outline  how  it  may  be  improved : 

First — Newspapers  make  the  mistake 
of  not  always  employing  the  highest 
grade  of  representatives — men  of  abil- 
ityy — men  of  re.sourcefulness — men  of 
character — men  of  tact — men  of  per¬ 
sistency — men  who  are  paid  well  enough 
to  always  look  prosperous. 

Second — Newspaper  publishers  do  not 
always  impress  their  representatives 
with  the  fact  that  their  chief  function 
should  be  to  go  out  and  develop  adver¬ 
tising  for  all  newspapers,  not  always  for 
their  own  particular  publications. 

T.ALK  GENERAL  PUBLICITY. 

The  chief  trouble  lies  in  the  fact  that 
newspaper  representatives  talk  their 
own  publications  first  and  try  to  point 
out  to  advertisers  the  mistakes  they 
make  by  using  the  other  fellows’  pub¬ 
lications. 

Have  you  ever  heard  of  representa¬ 
tives  of  the  great  weekly  and  monthly 
publications  talking  anything  to  a  pros¬ 
pective  advertiser  except  the  great 
value  of  general  publicity?  Don’t  they 
always  interest  a  prospective  advertiser 
in  a  general  campaign  first  and  in  their 
own  publications  second? 

Do  not  newspaper  representatives 
who  do  not  talk  general  newspaper  ad¬ 
vertising  in  its  broad  sense  hinder  the 
development  of  newspaper  advertising, 
particularly  among  the  manufacturers 
of  the  country? 

Is  not  this  one  of  the  reasons — if 
not  the  great  reason — why  the  news¬ 
papers  have  not  shared  more  liberally  in 
the  general  publicity  of  the  manufac¬ 
turers  of  the  country? 

KEEP  AD.  COLUMNS  CLEAN. 

Third — There  are  too  many  news¬ 
papers  that  are  careless  about  accepting 
a  great  many  advertisements  that  are 
offered  them.  They  do  not  inquire  into 
the  stability  or  character  of  the  business 
that  is  advertised. 

Should  not  the  advertising  columns  of 
all  newspapers  be  kept  clean?  Should 
they  not  be  edited  with  the  same  skill 
as  the  news  columns  of  a  clean  news¬ 
paper  are?  Should  they  not  always 
contain  reliable  announcements  from  re¬ 
liable  business  concerns? 

What  has  made  the  great  weekly  and  j 
monthly  publications  so  powerful  and  , 
so  prosperous?  Have  they  not  stand-  ! 
ardized,  in  the  matter  of  integrity,  their 
advertising  pages?  Have  they  not  cre¬ 
ated  confidence  in  the  minds  of  their 
readers  that  only  trustworthy  advertise¬ 


ments  are  accepted  and  printed  by  them? 

NEWSPAPER  KATES  DlSCUF.ntTEII. 

Fourth — Newspaper  advertising  rates 
are  iiretty  generally  discredited  by  the 
better  class  of  general  ad'ertisers  and 
by  tile  better  class  of  advertising  agen¬ 
cies.  Newspapers,  as  a  whole,  have 
the  reputation  of  selling  their  space  at 
bargain  prices.  Here  and  there,  of 
course,  there  are  some  ilotable  excep¬ 
tions — newspapers  that  arc  doing  what 
the  great  weekly  and  nioiUhly  publica¬ 
tions  did  a  long  time  ago — namely, 
made  their  rates  uniform — their  dis¬ 
counts  uniform — their  coinniissions  uni¬ 
form  and  then  they  let  the  whole  world 
know  about  them. 

The  knowledge  that  newspaper  rates 
can  be  stretched  to  meet  any  emer¬ 
gency  has  hurt  the  development  of 
newspaiier  advertising  in  the  general 
field.  It  has  kept  advertising  agencies 
from  advising  their  clients  to  use  news¬ 
papers.  What  advertiser  or  agent  wants 
to  feel  compelled  to  bargain  with  a 
publisher  in  order  to  get  a  right  rate 
for  the  business  he  wants  to  jilace? 
Who  knows,  after  he  has  bargained, 
when  he  has  really  struck  the  bottom 
rate  ? 

KATE  roNCESSIO.NS  WEAKEN. 

Doesn’t  a  newspaper  that  m.akes  con¬ 
cessions  in  its  rates  always  weaken  itself 
in  the  opinion  of  the  advertising  agency 
as  well  as  in  the  opinion  of  the  adver¬ 
tiser? 

We  newspaper  men  imist  do  all  we 
can  to  correct  this  unfavorable  impres¬ 
sion  as  to  the  stability  of  our  rates  and 
the  only  way  we  can  correct  it  is  to  get 
every  newspaper  to  stand  by  its  rate 
card — to  create  confidence  in  the  in¬ 
tegrity  of  that  rate  card.  It  should  not 
ever  be  possible  for  an  advertising 
ag.ncy  to  write  to  a  newspaper  as  fol¬ 
lows  : 

"We  are  about  to  place  another  ap¬ 
propriation  for  ^Ir.  Blank  and  hope  to 
be  able  to  use  your  columns,  provided 
we  can  mutually  agree  about  the  mat¬ 
ter  of  price  and  location.’’  Then  fol- 
ows  a  description  of  the  space  to  be 
used — the  position  wanted — the  number 
of  insertions  per  week,  and  this  conclud¬ 
ing  paragraph : 

"For  this  service,  if  finally  ordered 
by  us,  we  can  pay  you  so-and-so  much.’’ 

Now,  if  this  advertising  agency  knew 
definitely  that  newspaper  rates  were 
fixed,  it  would  not  waste  any  of  its  time 
in  sending  out  such  a  letter. 

ADVANTAGE  OF  STANPARI)  RATE. 

It  would  write  to  the  newspaper  tell¬ 
ing  what  it  wanted;  it  would  con.sult 
the  rate  card  as  to  what  it  would  have 
to  pay  for  the  space  wanted,  and  then 
it  would  send  in  the  order.  But  agen¬ 
cies  do  not  have  faith  in  newspaper 
rates  because  they  have  bargained  be¬ 
fore  and  got  concessions. 

The  good  newspaper  that  is  straight 
in  its  advertising  rates  gets  the  same 
kind  of  a  letter  that  is  .sent  to  the  news- 
[laper  that  isn’t  straight  which  makes 
the  straight  newspaper  sore — and  rightly 
so.  The  agencies  should  have  enough 
discrimination  to  separate  the  wheat 
from  the  chaff — the  newspaper  with  its 
straight  rates,  from  the  newspaper  with 
its  bargain  rates. 

An  agency  recently  offered  a  price  to 
my  newspaper  which  is  just  half  the 
price  it  charges  for  the  service  the 


I  ag  ncy  wants.  Such  a  condition  should 
'  not  exist.  Such  a  condition  must  not 
j  exist  if  the  newspapers  are  to  develop  a 
greater  volume  of  general  advertising. 

DIFFERENTIAL  RATE  BAD  THING. 

Fifth — A  differential  rate  on  what 
newspapers  term  general  advertising  and 
local  advertising  also  militates  against 
a  more  rapid  development  of  newspaper 
advertising  in  the  general  field. 

Some  newspapers  charge  a  very  much 
higher  rate  for  general  publicity  than 
they  do  for  local  advertising.  They 
operate  on  a  different  basis.  For  in¬ 
stance,  the  local  rate  may  be  ten  cents  a 
line  subject  to  contract  discounts  and 
the  general  rate  may  be  fifteen  cents  a 
line  subject  to  contract  discounts. 

This  is  a  fault  that  also  must  be  cor¬ 
rected  before  the  newspapers  will  get 
their  share  of  general  publicity. 

If  a  newspaper  is  worth  fifteen  cents 
a  line  to  the  general  advertiser  it  should 
be  worth  that  mueh  to  the  local  adver¬ 
tiser — as  a  matter  of  fact,  the  general 
advertiser  has  less  chance  of  getting 
adequate  results  from  his  advertising 
than  the  local  advertiser  because  the 
local  advertiser  is  constantly  reminding 
the  people  in  his  community  of  their 
everyday  needs,  while  the  general  ad¬ 
vertiser  offers  to  them  some  special  ar¬ 
ticle. 

differential  rate  is  a  bad  tiling. 
The  basic  rate  on  which  all  discounts 
are  allowed  should  be  the  same  to  both 
general  and  local  advertiser,  and  when¬ 
ever  discounts  are  offered  to  general  or 
local  advertisers  they  should  be  printed 
on  the  card  and  should  be  rigidly  ad¬ 
hered  to,  and  until  that  time  conics 
there  will  not  be  as  fast  a  development 
of  general  publicity  as  there  should  be. 


We  Have  Lo»t  a  Subacriber. 

(From  the  Ashton  (Idaho)  Enterprise.) 

Ashton’s  only  real  fossilized  moss- 
back  citizen  who  has  an  office  not  far 
from  the  Enterprise  and  occasionally 
dabbles  in  real  estate,  came  in  the  last 
of  the  week  and  ordered  his  paper 
s  opped  because  we  did  not  give  him 
enough  free  advertising  and  mention  his 
name  every  time  he  sold  a  horse  or  a 
$100  city  lot.  Said  “business  man’’  has 
spent  with  us  $21.45  in  the  five  years  we 
have  been  here  and  thinks  he  should 
have  about  $1  worth  of  free  advertising 
each  week  as  an  inducement  to  take  the 
paper  regularly.  We  could  not  see  it 
his  way  and  so  had  to  cut  his  name  off 
the  list.  Some  kind  friend,  please  loan 
him  your  Fmterprise  this  week  so  that 
he  may  see  how  badly  we  feel.  He  also 
threatened  to  establish  another  news¬ 
paper  in  Ashton,  “H  it  costs  me  $100, 
bv  heavens.’’ 
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THE  GENERAL  AGENT. 

Calling  Likened  to  Pilot  Who  Takes 

Steamship  Through  Treacherous 

Passage  to  the  Sea — Must  Know 

His  Chart  Well  to  Guide  Business 

Ship  to  Open  Waters  of  Success. 

I  Extracts  from  address  of  Frank  I’resbrey, 
chuirmaii  General  -Advertising  Agents’  Section 
at  the  ctniveiition  of  the  Asst>ciated  .Advertising 
t'lidts  eif  -America.] 

-My  entree  into  adverti.sinK  work  ante¬ 
dated  the  so-called  modern  period  of 
advertising  as  we  understand  it  to-day. 

1  refer  to  that  not  because  it  has  the 
least  importance  in  itself,  hut  simply  to 
emphasize  the  fact  that  modern  advertis¬ 
ing  in  all  that  these  words  signify  has 
been  a  development  of  relatively  a  few 
years  only. 

Ill  the  day  of  those  splendid  old 
pioneers  of  tlie  husiness.  Bates,  Pettin- 
gill,  Rowell,  Morse,  Dodd  and  their  con-  j 
temporarie.s,  the  husiness  of  a  general 
advertising  agent  was  to  buy  space  at 
the  lowest  possible  point,  and  .sell  it  at 
the  highest  figure  obtainable.  When  the 
time  to  settle  with  the  publishers  came 
around  the  majority  of  publishers  were 
lucky  if  they  got  much  except  type,  ink, 
or  pages  in  some  newspaper  directory.  I 
doubt  whether  even  those  among  the 
earlier  agents,  who  were  seriously  in¬ 
tent  on  dealing  honestly  with  their  cus¬ 
tomers  or  clien'.s,  even  in  their  wildest 
dreams  of  the  future  of  the  business 
thought  of  service  as  it  is  known  to-day 
among  the  highest  class  of  agents. 

A  DIGNIFIED  PROFESSION. 

There  is  no  question  but  that  the  work 
of  the  general  agent  which  twenty  years 
ago  was  purely  and  simply  a  brokerage 
husiness  has  developed  into  a  profes¬ 
sion,  as  dignified,  as  important  and  wor¬ 
thy  of  as  much  thought  and  study  as 
that  of  the  law,  medicine  or  science. 

Jt  is  unfortunate  that  the  advertising 
profession  has  no  text  books.  Because 
it  has  none,  no  diplomas  can  be  given  to 
indicate  that  the  student  has  at  last 
mastered  the  rudiments.  But,  after  all, 
text  books  are  but  the  primers  of  knowl¬ 
edge,  the  stepping  s  ones  to  the  broader 
jiaths  paved  and  made  smooth  by  ex- 
lierience,  mature  observation  and  study, 
so  we  have  lost  but  little. 

The  most  successful  men  in  advertis¬ 
ing.  as  in  all  other  walks  in  life,  are 
those  who  learn  by  studious  attention 
to  the  problems  put  before  them  daily, 
and  who  build  upon  the  experience  of 
the  past.  I  have  often  thought  that  we 
as  general  agents  are  much  in  the  same 
position  of  the  pilot  who  is  employed 
to  take  a  steamship  loaded  with  a 
precious  cargo  down  through  a  treach¬ 
erous  passage  and  out  into  the  broad 
open  sea  of  prosperity.  No  pilot  is  in¬ 
fallible,  but  if  he  knows  his  chart  and 
studies  his  compass,  takes  heed  of  the 
winds  and  the  draught  of  his  ship  and 
nuirks  his  course  so  as  to  take  advan¬ 
tage  of  all  the  favoring  currents  he  is 
not  likely  to  meet  disaster. 

GENERAL  AGENT  A  PILOT. 

.So  it  is  with  a  general  advertising 
agent  entrusted  to  pilot  a  husiness 
through  the  tortuous  river  of  merchan¬ 
dising  out  into  the  sea  of  success.  He 
must  needs  know  his  chart  well.  He 
must  know  where  the  reefs  of  failure 
hug  close  to  the  shoals  of  competition 
and  where  the  shallow  waters  of  iiliita- 
tion  make  out  intx)  the  stream  from  the 
sand  bars  of  indiflference.  If  he  does 
not  know  these  things,  he  is  almost  cer¬ 
tain  to  wreck  the  ship  entrusted  to  his 
care,  and  cause  serious  loss,  and  what 
is  of  far  more  importance  to  all  of  us, 
create  a  lack  of  confidence  in  advertis¬ 
ing. 

I  believe  that  we  who  are  in  attend- 
aiKe  at  this,  the  largest  and  most  im- 


“SUPREME  IN 
ITS  CLASS  ” 

NEW  NEWSPAPER. 

Largest  High  Class  Evening 

Circulation  in  New  York  City 


The  Globe  is  the  only  daily 
newspaper  in  New  York  City 
that  has  submitted  to  audits 

byTHE  ASSOCIATION 
OF  AMERICAN  ADVER¬ 
TISERS  and  N.  W.  AYER 
&  SONS  oI  PHILA. 


The  result  of  these  examinations  will  be 
announced  later  and  will  be  furnished 
to  any  advertiser  or  agent  desiring 
them. 

Advertising  space  in  The  Globe  repre¬ 
sents  a  definite  value  both  regarding 
(piality  and  quantity. 


The  only  New  York  paper  to  which  you 
can  apply  the  yardstick. 


portiiiit  gathering  of  general  agents  ever 
hehl,  will  fall  far  short  of  our  oppor¬ 
tunities  and,  may  I  add,  our  duty  if  we 
do  not  take  hack  with  us  an  even  more  j 
definitely  fixed  determination  to  do  all  | 
in  our  power,  wi'.hiu  the  limits  of  our  | 
opportunities  and  ability  to  maintain  our 
Iirofession  on  the  highest  plane  of  in¬ 
telligence,  honesty  and  thoughtful  ser¬ 
vice  to  the  interests  of  our  clients.  V\'e 
must  not  forget  that  the  position  Ave 
occupy  in  relation  to  our  client  is  one 
of  trust,  and  we  serve  our  own  interests 
best  by  serving  our  clients  first. 


ADVERTISING  SERIOUS  WORK. 

Let  US  dignify  our  work  here  with 
our  best  endeavors  and  thought  so  that 
we  may  profit  by  our  coming.  .Advertis¬ 
ing  is  serious  work.  I  have  no  sym¬ 
pathy  with  those  who  refer  to  it  is  the 
“advertising  game.”  I  fear  I  could  not 
content  myself  with  the  thought  th.at  the 
complex  problems  of  building  up  a  new 
enterprise  or  saving  one  which  was  slip¬ 
ping  into  the  quagmire  of  failure,  was 
anything  but  a  serious  undertaking, 
much  less  a  “game.”  If  this  convention 
did  nothing  but  strike  that  word  from 


the  lexicon  of  our  business,  it  could  be 
said  to  have  accomplished  much  toward 
adding  to  the  dignity  of  our  work,  and 
of  engaging  the  esteem  of  many  who, 
because  of  the  frequent  and  illconceived 
use  of  the  word,  have  looked  askance  at 
advertising  and  ailvertising  men. 

NEED  FOR  ORGANIZATION. 

I  think  I  voice  the  sentiment  of  many 
of  those  present  when  I  say  that  one 
of  the  most  important  things  to  be  done 
here  is  to  effect  a  national  organization. 

Me,  as  general  advertising  agents, 
should  have  an  organization,  nation-wide 
in  its  membership,  and  so  equipped  for 
united  and  forceful  work  that  it  will 
not  only  be  beneficial  to  the  business  in 
general,  but  will  enable  us  to  regulate 
many  abuses  from  which  we  all  suffer. 

M  e  represent  a  volume  of  annual  ex¬ 
penditures  amounting  to  far  more  than 
a  hundred  million  dollars.  Every  line 
of  business  except  ours  has  its  national 
organization.  The  newspapers  have  their 
-A.  X.  I’.,  the  magazines  their  Quoin 
Club,  and  yet  when  it  comes  to  co-opera¬ 
tion  work  or  reforms  we  have  no  organ¬ 
ization  to  represent  or  protect  our  in¬ 
terests,  and  are  obliged  to  go  it  alone, 
each  on  his  own  initiative,  and  single 
handed. 


NEW  PUBLICATIONS. 

Sunday  morning  paper  is  promised 
for  Allentown,  Pa.,  beginning  September 
It  will  be  published  by  Charles  F. 
Berkemeyer,  former  publisher  of  the 
South  Bethlehem  Globe  and  the  .‘Mien- 
town  Star.  The  new  venture  will  be 
called  the  -Mlentown  Bulletin. 


The  Spectator  will  make  its  initial  bow 
at  Ozark,  -Ark.,  on  -\ugust  7.  R.  H. 
Burrow  is  the  editor  and  proprietor. 


The  Bayside  M'atchman,  a  new  week¬ 
ly  publication,  has  made  its  appearance 
at  Flushing,  X.  Y.  M’illiam  A.  Hanft, 
Jr.,  and  Leon  S.  Case  are  the  publish¬ 
ers.  Mr.  Hanft  was  the  editor  of  the 
[•'lushing  High  School  Folio  last  year 
and  won  the  Thomas  medal  for  general 
excellence  in  scholarship.  Mr.  Case  is 
a  printer  by  trade,  but  has  been  report¬ 
ing  for  a  number  of  years  on  the  Brook¬ 
lyn  Eagle  and  the  Flushing  Journal. 


Received  10,000  Postal  Cards. 

M'hen  S.  Norvell,  editor  of  the  Hard¬ 
ware  Reporter,  of  St.  Louis,  sailed  for 
Europe  a  few  weeks  ago  he  requested 
his  friends,  through  the  Gimlet,  a  house 
organ  of  which  he  is  also  editor,  to 
write  him  care  of  Brown,  Shipley  &  Co., 
of  London.  Much  to  his  surprise,  he 
received,  soon  after  his  arrival  in  Eng¬ 
land,  over  ten  thousand  postal  cards 
“from  every  nook  and  corner  of  the 
United  States,”  as  he  puts  it.  Norvell 
did  not  know  he  had  so  many  friends  in 
the  whole  world. 


Booster  Stories  in  New  Zealand. 

Australia  newspapers  and  the  Her¬ 
ald,  Auckland,  New  Zealand,  find  that 
Des  Moines  “booster”  stories  make  good 
“copy’’  for  their  publication.  They  have 
written  to  the  Greater  Des  Moines  com¬ 
mittee  requesting  that  W'ealth  be  sent 
to  them  regularly  so  that  they  might 
reprint  more  stories  about  the  City  of 
Certainties.  They  enclosed  a  clipping 
showing  how  they  had  used  extracts 
from  one  story  in  Wealth  to  tell  about 
-American  methods  of  inducing  inmigra¬ 
tion  as  practised  by  Des  Moines. 


Henkel  Adds  Two  to  List. 

F.  W.  Henkel,  special  representative. 
People’s  Gas  Building,  Chicago,  has 
added  the  Brooklyn  Times  and  the  Ho¬ 
boken  (N.  J.)  Observer  to  his  list. 
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WHAT  GOOD  DID  IT  DO? 

Now  that  the  cimventidn  i.s  over  and 
the  delegates  and  visitors  have  left  tor 
their  homes  or  on  vaeations  along  the 
Xe'v  England  Coa>t  or  .among  her  hills, 
it  is  well  to  si:  down  and  emsider  this 
(jnestion  ;  "What  did  it  am'nmt  to.  any- 
v\  ay  ?” 

[•Iveryhody  had  a  good  time.  If  they 
tlidn't  it  was  not  the  fault  of  ihe  Pil¬ 
grim  Puhlicity  -Assoeiation,  who  planned 
the  convention  and  carried  it  out  so 
successfully;  it  was  rot  the  faul  of  the 
-Associated  .Advertising  Cluhs  of  .\mer- 
ica,  whose  d,aily  sessions  were  the  str  mg 
attraction  of  the  week  :  and  it  was  lui 
the  fault  of  Boston,  whose  citizens  gave 
them  a  hospitable  welcome  and  did  much 
to  make  their  stay  enjoyable.  In  fac  ,  it 
was  no  one's  fault  hut  their  own. 

Now  as  to  the  program.  The  speakers 
were  nearly  all  of  high  caliber,  and  their 
subjects  ptrssessed  timely  interest.  If  all 
the  addresses  and  discussions  were 
prin  ed  they  would  fill  a  large  volume — 
a  volume  that  would  accurately  repre- 
ent  the  best  thought  of  the  advertising 
world. 

It  was.  of  course,  physically  impos¬ 
sible  for  a  person  to  listen  to  all  he 
speeches,  hut  he  could,  by  a  dexterous 
use  of  a  taxicab  or  even  the  street  cars, 
hear  the  most  of  those  that  specially  in¬ 
terested  him.  The  arrangement  of  the 
departmental  sessions  was  admirable. 
The  agents,  the  advertising  manager.s. 
the  tedmical,  the  daily  newspaper,  the 
novelty  and  billboard  men  had  an  oppor¬ 
tunity  to  discuss  their  own  problems  by 
ihemselves  and  without  loss  of  time. 

It  was  the  opinion  of  the  most  experi¬ 
enced  advertising  men  who  were  in  at¬ 
tendance  during  the  week  that  the  dele¬ 
gate  who  did  not  carry  back  home  a  lot  j 
of  new  and  prac  ical  ideas,  and  who  di<l 
not  take  a  greater  pride  in  the  fact  that 
he  was  engaged  in  the  advertising  busi¬ 
ness.  must  indeed  l)e  a  chump  of  the 
highest  class. 

One  of  the  most  helpful  hings  about 
the  whole  convention  was  the  tremen¬ 
dous  enthusiasm  which  was  aroused 
among  the  delegates.  For  the  first  time 
represcntat'ves  of  all  par  s  of  the  coun¬ 
try  were  able  to  get  together  upon  com¬ 
mon  ground  and  thresh  out  matters  of 
vital  importance  to  ihe  business.  The 
Eastern  men  found  that  their  W  vstern 


Itrothers  did  not  wear  their  trousers 
tucked  into  ;he  tops  of  their  hoots  or 
carry  guns  in  their  belts,  and  the  West¬ 
ern  and  Southern  brothers  were  sur¬ 
prised  to  discover  that  N’ew  Yorkers 
were  as  gentle  mannered  a  crowd  as 
ever  drank  at  a  soda  fountain. 

The  en  ire  advertising  world  will  he 
distinctly  benefited  by  the  good  work 
done  at  llostoa. 


There  are  some  newspapers  whose  ed- 
itoria  s  bite  like  acid,  sting  like  hornets, 
or  cut  like  whip>.  TheY  owners  seeming¬ 
ly  forget  that  acid  burns  and  de.stroys, 
hornets  irritate  and  poison,  and  whips 
intlu  nee  often  to  violence.  The  use 
of  acids  or  stings  or  whips  in  editorial 
matlcr  is  occasionally  necessary,  hut  to 
habitually  employ  them  is  destructive 
of  the  good  wi.l  of  the  public.  The  mis¬ 
sion  of  the  press  is  not  to  destroy,  but 
t<(  build  up;  not  to  needlessly  arouse 
people  to  anger,  hut  to  stimulate  them  in 
a  healthy  and  helpful  way.  It's  not 
smart  to  say  cutting  things  about  men 
or  women,  or  public  bodies,  unless  the 
.iccasion  d.mands  it.  People  prefer 
sugar  to  vinegar  as  a  steady  diet.  The 
paper  that  pulls  is  the  one  that  if  it  can¬ 
not  offer  a  pan.acea  does  not  offer 
poison. 

Municipal  Advertiaing. 

(From  t/ie  Lowell  Mail.) 

Many  cities  in  the  West  and  South 
are  spending  money  freely  in  advertis¬ 
ing  themselves  and  find  that  it  pays. 
They  have  thereby  secured  profitable 
industries  and  increased  the  value  of 
this  territory.  In  some  cases  the  cities 
have  been  at  it  for  a  long  time  and 
keep  at  it,  and  Seattle  and  Tacoma  are 
specially  prominent  in  this  publicity 
work.  The  latter  overdid  it  when  it 
padded  its  census  count,  but  that  has 
been  corrected.  There  is  no  question 
that  municipal  advertising  is  legitimate 
and  beneficial.  But  the  best  publicity 
a  town  can  secure  for  itself  is  that  its 
affairs  are  well  managed,  its  adminis¬ 
tration  in  honest  and  competent  hands, 
its  taxes  reasonable,  and  the  revenue 
prudently  expended.  A  city  which  can 
so  proclaim  itself  has  the  very  finest 
kind  of  advertising. 

The  News  Publishing  Co.,  of  Hill- 
yard,  Wash.,  has  brought  suit  against 
the  city,  asking  for  a  temporary  re¬ 
straining  order  to  enjoin  the  city  offi¬ 
cials  from  paying  money  to  the  Hillyard 
Bystander  for  official  advertisements. 


QUALITY  CIRCULATION. 


What  It  Means  from  Standpoint  of 

Chas.  Fee,  of  La  Presse,  Montreal. 

The  following  terse  and  very  interest¬ 
ing  comments  on  "Quali.y  Talk"  as  ap¬ 
plied  to  newspaper  circulation  were  made 
recently  by  Chas.  Fee,  of  the  advertising 
department  of  La  Presse,  Montreal,  in 
the  ci'urse  of  a  chat  with  a  representa- 
live  of  The  Editor  .and  Pi  ui.i.sher  ; 

"If  you  ordered  axes  and  only- 
got  LKl,  you'd  refuse  to  pay  for  the 
other  fifty;  why  not  the  same  thing  in 
advertising? 

"High-  class,  honest  newspapers  sell 
their  .-ulvertising  space  at  standard  rates, 
based  upon  guaranteed  circulation,  while 
the  other  kind  takes  refuge  in  various 
subterfuges. 

"The  familiar  ‘quality  talk’  is  a  handy 
tree  for  some  solicitors  to  dtidge  behind 
when  circulation  figures  are  under  dis¬ 
cussion  ;  and  presuming  that  you  have 
heard  the  ‘other  fellow's’  side  of  the 
story,  1  want  lo  tell  you  exactly  what 
(luality  in  circulation  means,  from 
where  I  sit. 

"The  man  with  the  quality  talk  up  his 
sleeve  very  likely  tried  to  impress  upon 
your  mind  the  fact  that  his  paper  only 
circulated  among  the  better  classes  of 
society,  and  maybe  eonviaeed  you  that 
he  was  telling  the  truth.  Bu:  what  of 
it  ?  What  did  he  mean  by  the  better 
classes,  and  what  good  would  that  be 
from  an  advertising  viewpoint? 

“In  this  country  there  is  no  very  great 
class  distinction.  Here  we  nearly  all 
work  for  a  living  and  are  therefore  in¬ 
terested  in  getting  our  money's  worth 
when  we  buy  any.hing.  Newspapers  go 
to  the  masses,  rather  than  the  classes. 

"The  very  wealthy,  or  so-called  ‘bet¬ 
ter  classes’  h.-ive  tbeir  own  pet  stores 
and  are  not  influenced  to  any  grea.  ex¬ 
tent  by  advertising.  It’s  tlie  well-to-do 
middle  classes  and  working  iieople  who 
keep  the  stores  running  now-a-days— 
people  who  have  made  or  are  making 
their  way  in  the  world  and  realize  the 
value  of  buying  to  the  best  advantage. 

“Quality  circulation  means  that  the 
papers  go  to  people  who  read  them  and 
v/ho  have  incomes  large  enough  to  en¬ 
able  them  to  live  in  comfort  and  enjoy 
a  few  luxuries  besides,  and  they  don't 
have  to  belong  to  the  ‘four  hundred’ 
to  do  this. 

"Next  time  you  have  to  look  into  the 
matter  of  circulation  don’t  allow  this 
‘quality  talk’  to  get  your  mind  away 
from  the  real  big  question,  ‘What  is 
your  sworn  circulation.’ 

"When  you’ve  satisfied  yourself  on 
this  score,  then  look  over  the  advertis¬ 
ing  the  paper  carries  and  find  out  how 
long  the  prominent  firms  have  been 
using  its  columns.  See  that  the  increase 
in  both  advertising  and  circulation  has 
l)een  steady  and  not  boosted  up  by 
schemes  that  make  a  good  showing  just 
about  the  time  statements  are  made  up. 

"If  you  look  after  these  details,  the 
quality  will  look  after  itself." 


New  Process  for  Making  Wood  Pulp. 

The  Fibre  License  Co.  was  organized 
last  week  at  Norwich,  Conn.,  for  the 
purpose  of  engaging  in  a  new  process  of 
manufacturing  wood  pulp,  the  invention 
of  a  Hartford  man.  It  is  claimed  that 
the  new  process  is  superior  to  the  two 
other  methods  now  in  use  and  that  both 
spruce  and  yellow  pine  can  be  pulped 
satisfactorily.  Robert  W.  Perkins  is 
president  of  the  company,  which  has  a 
capital  of  $.50,000. 


Beginning  September  1,  the  American 
Magazine  will  he  published  at  plant  of 
the  Crowell  Publishing  Company  at 
Springfield,  O. 
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MEMBERSHIP  GROWING. 

National  Ad  Manager*  Now  Have  One 
Hundred  and  Five  Enrolled. 

The  -Association  of  National  Adver¬ 
tising  Managers  announces  the  follow¬ 
ing  new  members; 

H.  T.  Benham,  advertising  manager, 
E.  C.  .-Atkins  &  Co.,  Indianapolis,  Ind. 
Sheffield  saws,  automatic  filing  room  ma¬ 
chinery  and  machine  knives. 

W’.  M.  Canaday,  advertising  manager, 
The  Hoosier  ManuLicturing  Co.,  New 
Cas.le,  Ind.  Hoosier  kitchen  cabinets. 

Truman  .A.  DeWeese,  director  of  puh¬ 
licity,  The  Shredded  Wheat  Co.,  Niag¬ 
ara  E'alls,  N.  Y. 

L.  E2.  Kingman,  advertising  manager, 
Florence  Manufacturing  Co.,  Florence, 
Mass.  Pro-phy-lac-tic  brushes  and 
specialties,  toilet  brushes  of  various 
kinds. 

M.  C.  Meigs,  advertising  manager,  J. 
I.  Case  Threshing  Machine  Co.,  Racine, 
Wis.  Threshing  machinery,  traction  and 
skid  engines,  road  building  machinery, 
busker  shredders,  automobiles,  aero¬ 
planes. 

L.  FI.  Olw-ell,  adver;ising  manager.  The 
National  Cash  Register  Co.,  Dayton,  O. 
Cash  register.s. 

H.  Tipper,  manager  advertising 
division.  The  Texas  Co.,  17  Battery 
place.  New  A'ork.  Motor  products, 
roofing,  refined  oils,  lubricating  oils,  etc., 
gasoline. 

The  association  has  a  membership  now- 
of  105. 

E.  LeRoy  Pelletier,  adver.ising  man¬ 
ager,  The  Studehaker  Corporation,  E- 
M-F  factories,  Detroit,  Mich.,  is  now  the 
representative  of  that  firm  in  this  asso¬ 
ciation,  ins  ead  of  Henry  Knott. 

By  the  election  of  O.  C..  Harn  to  the 
presidency  a  vacancy  on  the  board  of 
directors  w-as  automatically  made,  as  Mr. 
Harn  still  had  a  year  to  serve.  To  fill 
this  vacancy  the  board  has  elec'ed  W. 
G.  Snow-,  advertising  manager.  Interna¬ 
tional  Silver  Co.,  Meriden,  Conn. 


New  Member*  of  A.  A.  C.  of  A. 

Tw-enty-three  new-  advertising  cluhs 
w-ere  admitted  to  membership  on  Friday 
afternoon.  The  list  includes  the  fol¬ 
lowing;  Anderson  (S.  C.)  Ad  Club, 
Columbus  (S.  C.)  Ad  Club,  Cheraw- 
(S.  C.)  -Ad  Club,  Clinton  (S.  C.)  Ad 
Club,  South  Carolina  Ad  Club,  .Adver¬ 
tising  Club  of  Columbus,  ().,  Florence 
(S.  C.)  Ad  Club,  Georgetow-n  (S.  C.) 
Ad  Club,  Laurens  (S.  C.)  Ad  Club, 
Lexington  (Ky.)  .Ad  Club,  McKin¬ 
ney  (Tex.)  Ad  Club,  Memphis 
(Tenn.)  .Ad  Club,  Puhlicity  (S.  C.) 
Bureau,  Newberry  (S.  C.)  .Ad  Club, 
Orangeburg  (S.  C.)  Ad  Club,  Sump¬ 
ter  (S.  C.)  Ad  Club,  Winston-Salem 
(S.  C.  )  Ad  Club,  Nebraska  Publishers 
(Lincoln,  Neb.),  Darlington  (S.  C.)  .Ad 
Club,  Greenwood  (S.  C.)  Ad  Club, 
Union  (S.  C.)  Ad  Club,  Spartanburg 
(S.  C.)  Ad  Club,  Summerville  (S.  C.) 
Ad  Club. 

The  remarkable  showing  of  the 
South  Carolina  cluhs  in  this  list  is 
due  to  the  hustling  propensities  and 
hard  work  done  by  .A.  \V.  McKeand,  of 
the  Charleston  Publicity  Bureau,  who 
has  been  devoting  considerable  time  to 
the  organization  of  new-  clubs  through¬ 
out  the  State  of  South  Carolina.  Mr. 
McKeand  believes  he  can  do  no  more 
effective  work  for  the  cause  of  adver¬ 
tising  or  for  the  State  than  by  getting 
the  business  men  together  for  action  in 
these  associations. 


The  Sellersville  (Pa.)  Poultry  Item 
will  open  its  new-  building  on  Sept.  20. 
The  structure  is  said  to  be  the  largest 
in  the  world  devoted  exclusively  to  the 
poultry  publication  business. 
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PERSONAL. 


Col.  Leslie  G.  Niblack,  publisher  of 
the  Guthrie  Leader,  motored  from  Guth¬ 
rie  to  Colorado  Springs,  Col.,  last  week, 
making  the  distance  of  700  miles  in  tsvo 
and  a  half  days  without  a  puncture  or 
lifting  the  hood  of  his  engine. 


Robert  Adamson,  secretary  to  Mayor 
Gaynor,  and  former  member  of  the  New 
York  World  staff,  sailed  for  Europe 
Wednesday  with  Mrs.  Adamson  for  a 
month’s  vacation. 


Frank  Greer,  former  editor  of  the 
Guthrie  (Okla.)  State  Capital,  and 
widely  known  in  political  circles  of  the 
State,  was  married  at  Enid,  Okla.,  last 
week  to  Mrs.  Laura  Deigh  Hanson, 
teacher  of  elecution  at  the  Oklahoma 
Christian  University. 


Charles  A.  Hahnel,  advertising  man¬ 
ager  of  the  Elmira  (N.  Y.)  Star- 
(iazette,  sailed  for  Europe  Wednesday- 
on  the  Mauretania.  He  will  visit  his 
father  at  Lightcliffs,  near  Manchester, 
England. 


Henry  J.  Schmidt,  proprietor  of  the 
Nashville  (111.)  Journal  and  Illinois 
V'olkstblatt,  has  been  appointed  com¬ 
missioner  of  the  Southern  Illinois  Peni¬ 
tentiary  by  Governor  Deenan. 


Miss  Florence  Rosenthal,  a  well- 
known  Toledo  newspaper  woman,  and 
secretary  of  the  Writers’  Club  of  that 
city,  was  quietly  married  in  Detroit  last 
week  to  Maurice  Leon  Kalen,  of  La- 
salle.  111.  The  bride  has  been  society 
editor  of  the  Toledo  Blade  for  a  num¬ 
ber  of  years. 


I).  M.  Harris,  editor  of  the  Missouri 
\’alley  (la.)  Times,  celebrated  his 
ninetieth  birthday  recently.  He  is  said 
to  be  the  oldest  man  in  Iowa  actively  en¬ 
gaged  in  newspaper  work.  He  established 
the  Times  in  1818. 


Burr  Blackburn,  for  many  years  con¬ 
nected  with  the  Birmingham  (.-Xla.)  .-Xge 
Herald,  has  resigned  to  accept  a  posi¬ 
tion  in  the  claim  department  of  the  Ten¬ 
nessee  Coal,  Iron  &  Railroad  Co. 


Raymond  Allen,  associate  editor  of 
the  Salisburg  (Md.)  Corner  and  Miss 
Nettie  May  Young  were  married  at  the 
lunue  of  the  bride  in  that  city  last  week. 


F.  B.  Vogel,  Jr.,  editor  and  general 
manager  of  the  International  Railway 
Journal  of  Philailelphia,  is  spending  the 
summer  with  his  family  at  .Atlantic  City. 


Harry  S.  Quine,  managing  editor  of 
the  .\kron  (O.)  Times,  was  recently 
elected  State  commander  of  the  United 
Spanish  War  Veterans. 


George  Blardone,  marine  editor  of  the 
Tampa  (Fla.)  Times  for  several  years, 
has  resigned  and  will  make  his  future 
home  in  California. 


Chas.  McLean,  for  thirteen  years  edi¬ 
tor  of  the  Dubuque  (la.)  Times-Journal, 
retired  from  the  desk  last  week. 


Joseph  Sheridan,  for  the  past  eight 
years  connected  with  the  Binghamton 
(N.  Y.)  Evening  Herald,  has  accepted 
a  position  as  manager  of  the  Bingham- 
tonian  and  Democratic  News. 


John  N.  Neely,  for  some  years  editor 
of  the  F'ayetteville  (Ark.)  Daily,  and 
a  member  of  the  board  of  trustees  of 
the  State  University,  has  purchased  the 


W'ashington  Hotel,  the  leading  hostelry 
m  the  city,  and  will  conduct  it  in  the 
future. 


Colonel  John  H.  Dreher,  of  the  staff 
of  the  Seattle  (Wash.)  Times,  and  Miss 
May  Prosser,  of  that  city,  will  be  mar¬ 
ried  Wednesday,  August  !•. 


OBITUARY  NOTES. 

James  Harper,  formerly  a  member  of 
the  publishing  firm  of  Harper  Brothers, 
New  York  City,  died  suddenly  at  Mont¬ 
clair,  N.  J.,  last  week.  He  was  sixty- 
four  years  old  and  leaves  a  widow  and 
two  children.  He  retired  from  Harper 
Brothers  twelve  years  ago. 


Wir:  G.  McCarty,  editor  of  the  Tulsa 
(Okla.)  Post,  died  in  that  city  last  week 
of  typhoid  fever.  He  was  thirty-one 
years  old.  Mr.  McCarty  founded  the 
Post  in  1910,  having  been  previously 
connected  with  the  Denver  Times  and 
the  Denver  Post.  He  also  started  the, 
official  paper  of  the  University  of 
Kansas. 


William  Dawson,  correspondent  for 
the  New  York  Herald  at  Englewood, 
N.  J.,  and  formerly  connected  with  the 
New  York  Trade  Record,  died  at  his 
home  in  Englewood  last  week  from 
tuberculosis.  Aside  from  his  newspaper 
work,  he  contributed  much  to  the  maga¬ 
zines. 


James  P.  Bell,  correspondent  for  the 
Richmond  (Va.)  Dispatch  with  the  Con¬ 
federate  army  during  the  Civil  War, 
died  at  Lynchburg,  Va.,  last  week.  He 
was  eighty-one  years  old. 


William  T.  Howard,  for  many  years 
owner  and  editor  of  the  Natick  (Mass.) 
Citizen,  died  last  week  after  a  short  ill¬ 
ness.  He  was  forty-six  years  old.  He 
had  been  in  the  newspaper  business  in 
Natick  for  more  than  a  quarter  of  a  cen¬ 
tury  and  was  correspondent  for  the  As¬ 
sociated  Press  for  a  number  of  years. 


Thomas  H.  Clarke,  a  member  of  the 
editorial  staff  of  the  Nashville  (Tenn.) 
Banner,  died  last  week  after  an  illness 
of  several  weeks.  He  was  born  in 
Guatemala.  He  became  connected  with 
the  Banner  in  1880. 


Charles  Antoine  Chomel,  editor  and 
publisher  of  the  Catholic  Record  at  In¬ 
dianapolis,  Ind.,  and  former  publisher 
of  several  Indiana  papers,  died  in  that 
city  last  week.  He  was  eighty-five  years 
old  and  w-as  born  in  France. 

C.  J.  Smith’s  Estate. 

The  will  of  the  late  Charles  J.  Smith, 
editor  of  two  insurance  papers,  who 
died  in  New  York,  two  weeks  ago,  which 
was  filed  on  Tuesday,  disposes  of  $40,- 
000  personality,  which  is  to  be  divided 
between  his  daughters,  Minnie  E.  Smith 
and  Nellie  W.  Heilman,  both  of  Man¬ 
hattan. 


Democratic  Editors  Re-elect  Officers. 

The  Democratic  Editors’  Association 
of  Maryland,  in  joint  session  with  the 
Maryland  Press  -Association  at  Love 
Point  recently,  re-elected  the  old  offi¬ 
cers  for  the  ensuing  year.  Those  re¬ 
turned  to  office  were  J.  M.  Street,  of 
Belair,  president;  John  W.  Avirett,  of 
Cumberland,  vice-president ;  W.  J.  Price, 
Jr.,  of  Centreville,  secretary  and  treas¬ 
urer.  It  was  the  first  time  both  organ¬ 
izations  met  at  the  same  time  and  place, 
and  the  experiment  will  probably  be  re¬ 
peated  next  year. 

.An  automobile  reliability  contest  will 
l)e  conducted  by  the  Oklahoma  Ci'.y 
Daily  Oklahoman  on  Sept.  1. 


CLUBS  AND  ASSOCIATIONS. 

Members  of  the  Connecticut  Editorial  ' 

SITUATIONS  WANTED 

-Association  and  their  families,  to  the 
number  of  forty,  held  their  annual  out¬ 
ing  at  Stony  Creek  last  week.  Dinner 
at  the  Three  Elms  House  and  a  trolley 
ride  along  the  shore  to  Saybrook  and 
return  were  special  features.  Charles 
H.  Scholey,  editor  of  the  Guilford  Shore 
Line  Times,  conducted  the  party. 

4dvertisementi  under  thit  classification  wilt  cost 
One  Cent  Per  Word. 

PRESSMAN  WANTS  POSITION. 

WANTED:  Position  as  Duplex  pressman, 
wenty  years*  experience  as  erector  and  press* 
man  for  Duplex  Company.  Would  accept  rea* 
sonable  salary.  Can  do  outside  work  on  ads. 
ind  news.  aAddress  A.  P.  Warner,  118  E. 
Main  St..  Battle  Creek,  Michigan. 

The  annual  tour  of  the  -Arkansas  Press 
-Association,  which  ended  .  at  Hot 
Springs  last  week,  was  voted  the  most 
successful  ever  held.  The  party  was 
royally  welcomed  in  every  town  visited 
during  the  six  days’  trip,  and  the  tour 
proved  profitable  as  well  as  interesting. 

The  Western  Michigan  Press  Club 
will  meet  at  Cadillac  Sept.  12  and  LJ. 

The  Northern  Indiana  Editorial  As¬ 
sociation  will  hold  its  midsummer  meet¬ 
ing  at  Mishawaka  Aug.  10  and  11.  The 
editors  will  be  the  guests  of  the  Misha¬ 
waka  Business  Men’s  -Association. 

The  twenty-fifth  annual  meeting  of 
the  Washington  State  Press  -Association 
will  be  held  on  (irays  Harbor,  .August 

3,  4  and  5. 

SPORTING  EDITOR 

with  long  experience  in  East,  desires  to  locate 
n  Middle  West.  He  is  familiar  with  every 
)ranch  of  this  department,  and  can  deliver  the 
^oods.  Address  ‘  SPORTING  EDITOR,**  care 
The  Editor  and  Publisher. 

EXPERIENCED  BUSINESS 

and  advertising  manager  now  in  charge  ad¬ 
vertising  of  daily  in  city  of  over  200,000  de¬ 
sires  to  make  change  tor  personal  reasons, 
[las  made  good  on  two  dailies,  owners  of  both 
will  tell  how  he  doubled  advertising  net  earn¬ 
ings  first  year.  Best  references  gladly  fur¬ 
nished.  Knows  each  department  thoroughly. 
Address  F.  J.  B.,  care  Editor  and  Publisher. 

POSITION  WANTED 

as  advertising  or  business  manager  of  good  daily 
)y  young  man  of  experience  and  proven  ability. 
Investigation  invited.  Address  “M.\THEWS,’’ 
care  The  Editor  and  Publisher. 

CIRCULATION  MAN.\GER 

with  practical  insight  of  all  departments  of 
modern  newspaper,  12  years  as  circulation 
manager,  is  open  for  position.  Wide  experi¬ 
ence  in  circulation  building,  contests,  schemes, 
premiums,  blank  forms,  systems,  etc.  Address 
“CIRCULATION,”  care  The  Editor  and  Pub 
lisher. 

CartoonUts  Reference  Book. 

The  -American  Cartoonists’  Hub,  the 

HELP  WANTED. 

largest  organization  of  newspaper  car¬ 
toonists,  artists  and  writers  in  the  West, 
is  now  at  working  compiling  an  im¬ 
portant  work  of  reference  for  newspaper 
libraries,  which  is  to  include  the  photo¬ 
graphs,  biographies  and  sketches  of 
those  men  who  are  performing  sufficient 
work  in  the  upbuilding  of  the  Pacific 
Coast  to  make  a  record  of  their  achieve¬ 
ments  of  possible  value  to  the  public. 

WANTED— -MAN  WHO 

can  handle  local  news,  write  some  editorial  and 
edit  telegraph  news.  No  boozers  need  write. 
State  experience  and  salary  expected.  THE 
D.MLY  NEWS,  McKeesport,  Pa. 

POSITIONS  OPEN 

In  all  departments  of  advertising,  publishing 
and  printing  houses,  east,  south  and  west;  high 
grade  service;  registration  free;  terms  mod¬ 
erate;  established  1898;  no  branch  offices 
FERNALD'S  NEWSPAPER  MEN’S  EXi 
CHANGE,  Springfield,  Mass. 

The  National  Home  Story  Publishing 
Co.,  of  Chicago,  has  increased  its  capital 
stock  from  $1,000  to  $.j0,000. 

BUS.  OPPORTUNITIES 

AN  EXPERIENCED 

advertising  man,  well  acquainted  in  foreign 
held  who  can  control  two  good  papers,  would 
consider  buying  interest  with  some  live  special 
agent  who  has  good  list.  References  exchanged, 
if  desired.  Address  C.  E.  M.,  care  Editor  and 
Publisher. 

$60,000  cash 

buys  western  daily  newspaper 
property  which  has  annual  busi¬ 
ness  of  over  $100,000-  Property 
can  also  be  acquired  at  a  higher 
total  price  for  $30,000  cash, 
balance  deferred-  W ell  equipped. 

A  growing  proposition  worthy  of 
serious  consideration.  Proposi¬ 
tion  B  C. 

C.  IVl.  PAL-IVfER 
Newspaper  Broker,  277  Broadway,  N.  Y. 

MISCELLANEOUS 

DAILY  NEWS. 

Reports  for  evening  papers,  advance  news, 
mail  service,  special  and  Chicago  news. 
YARD’S  NEWS  BUREAU.  160  Washington 
St.,  Chicago,  Ill. 

FOR  SALE 

LINOTYPE  BARGAINS. 

Several  Linotype  Bargains.  Fine  condi¬ 

tion.  Low  price.  WILLIAM  B.  BOYD,  1,T28 
Broadway,  New  York  City. 

ADVERTISING  MEDIA 

SHORT-8TORT  WRITING 

A  coum  of  forty  lestoni  in  the  history, 
form,  Btructure,  uid  writing  of  the  tbort* 
8t«r7  Uutht  by  4.  lOTg  Emrw«Ib,  BdHor, 

\^fW 

250-paqe  cataloQue  free.  Write  to-day. 
TUI  HOll  COBBIfiPONDIXCI  SCHOOL 

Mr.  iMBwria  97  Rmm  Flaer.  Sprlarteld.  Baaa. 

ILLINOIS. 

CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday  News¬ 
paper  west  of  New  York,  and  the  great 
Home  Medium  of  the  Middle  West. 

Portraits  of  Beautiful  Women 

A  new  service  just  established-  We  want 
to  send  you  one  good  portrait  of  a  beauti¬ 
ful  woman  each  day  (except  Sundays  and 
holidays)  with  text  to  make  it  timely  as 
well  as  decorative.  Of  course  you  can  have 
this  feature  as  a  part  of  our  Daily  Illus¬ 
trated  News  Service  at  a  proportionately 
less  rate.  Make  your  tooman’e  page  good 
to  look  at, 

BAIN  NEWS  SOIVKE.  33  Union  Snnare.  N.  V.  City 

NEW  YORK. 

THE  BUFFALO  EVENING  NEWS 
is  read  in  over  90%  of  the  homes  of  Buffalo 
and  its  suburbs,  and  has  no  dissatisfied  adver¬ 
tisers.  Write  for  rates  and  sworn  circulation 
statement. 

WASHINGTON 

Do  You  Want  to  Own  a  Nawapapor? 

Write  to 

H.  F.  HENRICHS 

Newspaper  Broker  UTCHFIELD,  Ill. 

Large  list;  confidential  service;  state  your 
requirements;  give  references. 

THE  SEATTLE  TIMES 

The  wonder  of  Northwestern  journalism;  an 
eye  opener  to  the  whole  field  of  American 
newspapers.  Without  a  rival  in  its  vast  terri 
tory.  Its  success  is  paramount  to  that  of  the 
great  city  where  it  is  published. 

CiicuLATiON — Daily.  64,741;  Sunday,  84,203. 
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THE  ADVERTISING  WORLD 


TIPS  FOR  BUSINESS  MANAGERS. 

The  Taylor-Critchfiehl  Company, 
Urooks  hiiil'iins.  Chicago,  is  sending  out 
•  irders  to  a  selected  list  of  papers  for 
the  H.  J.  Heinz  Company,  Heinz  Food 
Products,  loti2  Main  .\  street,  Pittsburg, 
Pa. 

The  William  I).  Mcjunkin  .'\dvertising 
Agency,  107  Dearlmrn  street.  Chicago,  is 
making  contracts  for  2.(MK)  lines  or  more 
for  the  F-xcelsior  Supply  Company,  Chi- 
cag<  I. 


I.ord  &  Thomas,  Trude  building,  Chi¬ 
cago.  are  placing  orders  for  one  inch 
thirteen  times  in  western  papers  for  the 
J.  P.  Allen  Medicine  Company. 

P.iul  Celi>e  &•  .Son,  227  Decatur  street. 
New  Orleans,  l.a..  are  sending  out  or¬ 
ders  for  seventy-two  inches  to  a  selected 
list  of  papers  direct. 


ders  for  the  Hisce)x  Chemical  Ct>mi)any, 
Parker's  Hair  Balsam,  Patchogiie,  L.  I. 


Louis  V.  Urmy,  H  Park  Row,  New 
N  ork,  is  placing  some  advertising  for 
the  New  York  Ostrich  Feather  Com¬ 
pany,  513  Broadway,  New  York. 


The  Louis  Lewis  Advertising  .'\gency, 
22n  Broadway,  New  York,  is  making  up 
a  list  of  daily  papers  for  the  Huyler’s 
Chocolate  advertising. 


The  Walter  Baker  Company,  Ltd.,  55 
Broad  street,  Boston,  Mass.,  is  making 
renewals  and  new  contracts  for  the  ad- 
\ertising  of  Baker’s  Chocolate  and 
Cocoa. 


The  .\msterdam  .\dvcrtising  .\gency, 
II7S  Broadway,  New  York,  is  semling 
out  orders  for  l,05d  lines  two  times  for 
the  advertising  of  the  Hotel  Knicker 
bocker,  .New  York. 


WiMid.  Putnam  &  WockI,  lt>l  Devon¬ 
shire  street,  Boston,  Mass.,  are  placing 
ortlers  for  seventy  lines  d.  c.  with  a 
selected  list  of  papers  for  Harper  & 
Brother-,  l■'ra^klin  .s(iuare.  New  York. 

The  Morse  .\dvertising  Agency,  35 
Milwaukee  avenue.  West,  Detroit.  Mich., 
is  making  contracts  with  a  selected  list 
of  pajiers  for  the  advertising  of  the 
Diamond  Power  !si)ecialty  Company, 
Detroit.  Mich. 


The  J.  Walter  Thompson  Comp.any,  -Hi 
I'iast  Twenty-third  street.  New  York,  is 
seiidittg  out  orders  for  l.fOtl  lines  for 
the  W  arren  Motor  Company. 


W  enilell  P.  Colton,  220  Broadway, ' 
.New  5'ork,  is  placing  orders  for  twenty-  i 
eight  lines  d.  c.  fifty-six  times  for  the  j 
Cnited  Fruit  Cotnpany.  | 


The  W  .  C.  Van  Loon  .\gency.  Fifth  | 
and  N  ine  streets,  Cincinnati,  O.,  is  m.ik-  | 
ing  cotitracts  with  a  selected  list  of ! 
papers  for  the  advertising  of  the  .Xmeri- 1 
c;in  Product>  Comp:m>,  Cincinn.ati.  | 


The  Ciueiither-Bradford  Company,  109  | 
Kainhdph  street,  I'hicago,  is  sending  out 
orders  to  a  selected  list  of  pai>ers  for 
Dr.  J.  F.  Cannaday.  j 

The  Thompson-Koch  .\dvertisitig  I 
.\gency.  t'incinnati,  O.,  is  mtiking  con- ' 
tracts  for  2tt.no0  lines  with  western ; 
pai)ers  for  the  Neuralgyline  Company,  j 
Pape  Diapeitsia.  i 

The  I'harles  H.  Fuller  Company,  378 
Wabash  avenue.  Chicago,  is  placing  or-^ 
ders  for  fifty-six  lines  four  times  with 
southern  paiK-rs  for  the  Frontier  .\sthtna  j 
Company.  I 


Dauchy  &  Company,  9  Murray  street. 
New  N’ork,  is  sending  out  removal  or- 


THE 

New  Orleans  Item 

Lesd*  New  Orleani  papen  ia  adTcrtliina 
circulation  and  influence,  and  the  lead  Ii 
increasinf.  The  moat  clearlp  ezpreaacd  ctr- 
eulation  atatement  haa  juat  been  prepared 
hy  THE  ITEM  and  wifi  he  aent  upon  re- 
qneat.  A  map  of  New  Orleana  ahowa  ex- 
aetW  how  the  city  ia  corered,  and  an  item- 
laeo  liat  of  country  towna  ahowa  how  they 
arc  reached. 

THE  JOHN  BUDD  COMPANY 

Advcrtlslna  Representatives 

NEW  YORK  CHICAGO  ST.  LOIHS 


CONVENTION  NOTES. 


(Special  Correspondence.^ 

Bosto.v,  .\ug.  ,3. — The  special  tram  | 
iringing  the  Iowa  delegates  to  the 
Boston  convention  stopped  late  one  | 
.light  for  a  few  minutes  at  a  , 
little  village  in  Western  New  5'ork.  i 
It  so  happened  that  a  siren  whis-  | 
tie.  which  the  party  carried  for  ailver-  j 
tising  purposes,  was  automatically  mak-  j 
ng  itself  heard  in  piercing  tones.  . 
Its  awful  screeches  tore  great  holes  in 
:be  atmosphere  and  made  people  think 
that  sexenteen  devils  had  escaped  from 
I  hides  and  w  ere  how  ling  with  joy  over 
heir  new-found  liherty.  local  police¬ 
man  rushed  up  to  one  of  the  delegates 
who  was  standing  on  the  car  stei>  and 
cried  out ; 

"I  say,  you  will  have  to  (piit  making  j 
that  noise.  You’ll  wake  ui>  the  hull  i 
town."  I 

"Is  that  so!"  exclaimed  the  Iowan  j 
■  W  hy,  your  people  have  been  sleeiiing  i 
si)  long  that  it's  aliout  time  we  woke  i 
them  up  so  that  they  will  turn  over  and 
-leep  on  the  other  side.’’ 

The  I'ort  Worth  .-Vdvertising  Men’s 
Cluli  is  the  third  largest  ad  cluh  in  the 
l'nite<l  Sta  es.  It  has  now  3iNi  members. : 
although  a  year  ago,  when  the  conven- 1 
ti  'ti  was  held  at  Omaha,  it  had  only  12" 
members.  The  gain  the  past  year  has 
been  113  per  cent.,  a  record  of  which 
the  Texans  have  reason  to  he  mighty 
proud.  The  president  of  the  cluh  is  i 
Krnest  Andrews  and  the  secretary  is  .\. 
L.  Shuman,  of  the  Fort  Worth  Star- ! 
Telegram.  I'ndcr  these  two  wide-awake  1 
liusiuess  men  the  cluh  has  made  it' 
intlucucc  in  the  ad  field  felt  throughout  j 
the  .State.  I 

T.  \\ .  l.c  Qitattc,  publisher  of  .Sue- j 
-•essfitl  Farming,  and  itresident  of  the  j 
Dcs  .Moines  (la.)  .\d  Men’s  t'luh,  told 
me  that  no;  withstanding  the  present  | 
-tagnation  in  business  his  advertising ! 
latrenage  was  larger  than  a  year  ago.  I 
His  receipts  for  last  motith  exceeded! 
tho.se  of  the  corresponding  month  of' 
B'l"  hy  several  thousand  dollars.  .Mr., 
Le  (Juatte  thought  that  one  reason  why 
he  was  carrying  more  advertising  was 
because  general  advertisers  appreciate 
more  than  ever  before  the  great  value  of 
agricultural  publications  in  reaching  the 
farm  population. 

No  trade,  professional,  fraternal  or 
religious  convention  ever  received  so 
much  attention  from  the  newspapers  in 
the  city  in  which  it  was  held  as  was 
given  the  Ad  Club  Convention  hy  the 
Boston  dailies  this  week.  Kvery  paper 
in  town  devoted  from  three  to  a  dozen 


ROLL  OF  HONOR 


List  of  Publications  examined  by  the  Association  of  American  Adyer- 
j  tisers,  of  wbicb  a  COMPLETE  EXAMINATION  of  the  various  records  of 
'  circulation  was  made  and  the  ACTUAL  CIRCULATION  ascertained. 


ALABAMA. 

NORTH  DAKOTA. 

ITEM  . Mobile 

NORMANDEN  ..  (Cir.  9,450)  ..  Grand  Forks 

ARIZONA. 

GAZETTE  . Phoenix 

CALIFORNIA. 

INDEPENDENT . Santa  Barbara 

BULLETIN  . San  Franciaco 

CALL  . . . San  Franctaoo 

OHIO. 

PLAIN  DEALER  . Cleveland 

(June  D.  98,288 — S.  126,408) 
VINDICATOR  .  . ..... . .  .Yonnarstown 

PENNSYLVANIA. 

EXAMINER  . San  Franciaco 

TIMES  . Chester 

FLORIDA. 

METROPOLIS  . Jacksonville 

DAILY  DEMOCRAT  ....  .Johnstown 

.lOURNAL  . Johnstown 

DISPATCH  . . . Plttabura; 

GEORGIA. 

A  I'LANTA  JOURNAL 

<Clr.  53,103)  Atlanta 

CHRONICLE  . . . Anarneta 

HERALD  . Ansnetn 

GERMAN  GAZETTE  ..Philadelphia 

PRESS  . PltteborB 

TIMEI  LEADER  ......Wilkes-Barre 

GAZETB  . .7. . York 

SOUTH  CAROLINA. 

ILLINOIS. 

POLISH  DAILY  ZGODA . Chtcaaro 

DAILY  MAIL  . Anderson 

DAILY  RECORD  . Columbia 

THE  STATE  . Colamhla 

(  Cir.  D.  16.272-S.  16,811) 

WOMAN’S  WORLD  . . Chlcn*o 

TENNESSEE. 

HERALD-TRANSCRIPT  . Peoria 

NEWS-SCIMITAR  . Memphta 

INDIANA. 

NEWS-TRIBUNE  . Marlon 

TEXAS. 

RECORD . Fort  Worth 

THE  AVE  MARIA . Notre  Dame 

CHRONICLE  . Honaton 

TIMES-HERAI.D  . Waco 

IOWA. 

EVENING  GAZETTE  . .  . .  BnrIInKton 

CAPITAL  . Deo  Molnee 

REGISTER  A  I.BADBR  Des  Moines 
THE  TIMBS-JOVRNAL  ....Dnbaqne 

KANSAS. 

CAPITAL  . Topeka 

WASHINGTON. 

POf^T-INTKLLIGKNCEK  . . .  . . Seattle 

WISCONSIN. 

EVENING  WISCONSIN...  .Milwaukee 

SKN'I'INEL .  ..Milwaukee 

KENTUCKY. 

CANADA 

COURIER- JOURNAL  . Lontevllle 

TIMES  . Lontevllle 

ALBERTA. 

LOUISIANA. 

ITEM  . New  Orleana 

HERALD  . Calsarv 

BRITISH  COLUMBIA. 

TIMES  DEMOCRAT. ..  .New  Orleana 

WOHl.D  . Vaneonvor 

MAINE. 

ONTARIO. 

JOURNAL  . Lewlaton 

EXAMINER  . Peterboronarh 

MARYLAND. 

FREE  PRESS  . London 

THE  Nr\  ..  Paid  for  III  C'avhClr.  ..  Balllmore 

QUEBEC. 

MICHIGAN. 

PATRIOT.(1910)D.10,720;  S.  1 1.6I9.  Jackson 
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Cdhunns  a  day  to  the  convention  repor;. 
The  .\lunsey  publications  issued  each 
day  a  special  four-page  paper  called  the 
■'Convention  Daily,’’  devoted  exclusively 
to  the  convention  proceedings.  Tues¬ 
day's  issue  carried  a  half-page  map  of 
.he  city  of  Boston,  a  guide  to  various 
places  of  amusement,  a  list  of  the  dele¬ 
gates  who  had  registered  on  Monday,  a 
lis‘  of  hotels,  a  list  of  clubs  represented 
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Another  Increase. 

THE  D.AILY  STATES  has  received  an¬ 
other  increase  in  its  circulation  by  the 
closing  of  The  Daily  News,  a  small  even¬ 
ing  paper  which  had  been  published  for  ■ 
some  years  in  New  Orleans.  THE  STATES 
arranged  to  take  over  the  subscribers  and 
this  addition  places  its  circulation  around 
the  30,000  mark. 

Our  challenge  to  all  competitors  for  a 
showdown  on  circulation  remains  un¬ 
answered — there  is  a  very  good  reason. 

THE  DAILY  STATES  is  first  in  circu¬ 
lation  and  carries  more  local  business  than 
any  other  paper  in  the  City  of  New  Orleans. 

Foreian  Advertisers  Please  Note 

DAIIY  STATES,  ^leans. 

The  S.  C.  Beckwith  Special  Agency 
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ALL  RECORDS  BROKEN 

(Coiitiintcil  from  1) 

apprecia  e.  The  delegates  were  feeling 
SI)  good  that  they  eonldn’t  keep  (|iiiet 
and  every  few  minutes  hurst  forth  into 
songs  or  cheers. 

nlSTIXCflSllKI)  C.I  KSTS  ON  ST.MIE. 

On  the  stage  were  seated  some  of  the 
distinguished  guests.  There  was  Lafe 
^■oung,  big,  sturdy  and  as  rugged  as  an 
old  oak.  There  was  (jovernor  Foss, 
keen-eyed  and  alert ;  President  George 
\V.  Coleman,  president  of  the  Pilgrim 
Publicity  .\ssociation  of  Boston, 
thoughtful,  aggressive,  and  possessing 
an  energetic  personality,  and  Presiden: 
Dohhs,  of  the  Associated  Advertising 
Clubs  of  America,  energetic,  and  radi¬ 
ating  enthusiasm  and  good  cheer  like 
a  red  hot  base  burner  on  a  cold  win¬ 
ter's  night. 

The  ])rincipal  speeches  of  welcome 
were  delivered  by  (iovernor  Foss,  Act¬ 
ing  Mayor  Collins  of  Hos;on  and  George 
\V.  Coleman,  and  the  responses  by 
President  Dohhs,  l.afe  Young,  of  Des 
Moines;  Joe  Mitchell  Chappie,  of  the 
Xtitional  .Magazine,  and  Clarence  Ons- 
ley,  of  l-'ort  Worth,  Texas. 

The  speeches  were  all  good,  too.  for 
they  were  the  kind  that  made  you  feel 
that  life  was  worth  living  and  that  you 
were  mighty  glad  that  you  were  engaged 
in  the  advertising  business.  They  con¬ 
tained  no  spread  e.igleism  and  no  llap- 
doodle. 

(lov.  KOSS  EXTKNJ)S  WEI.COME. 

Governor  I'oss  in  welcoming  the  dele¬ 
gates  on  behalf  of  the  commonwealth 
said  in  part : 

■‘You  are  acting  in  full  accord  with 
the  tendency  of  all  modern  business 
when  you  come  together  to  confer  and 
to  lay  broader  plans  for  the  developmetit 
of  your  work  and  your  profession: 
and  on  behalf  of  the  Commonwealth 
1  desire  to  extend  to  you  a  cordial 
greeting  and  of  pleasure  that  you  have 
chosen  Massachusetts  for  your  confer¬ 
ence.  I  speak  of  your  work  as  a  jjro- 
fession  because  a  highly  specialized  vo¬ 
cation  which  demands  such  a  broad 
foundation  of  expert  knowledge  and 
skill  is,  in  my  judgment,  a  profession. 

“I  am  glad  that  the  advertising  fra¬ 
ternity  has  taken,  year  by  year,  a  higher 
and  broader  view  of  its  work  and  that 
this  work  is,  therefore,  universally  rec¬ 
ognized  to-day  as  calling  for  the  s  er- 
ling  qualities  of  candor,  sincerity  and 
truih.  .\dvertising  could  never  have  be¬ 
come  the  mighty  force  that  it  is  to-day 
if  it  had  not  become  purified  through 
the  far-seeing  and  businesslike  efforts 
that  yoitr  profession  has  made  toward 
this  end.  And  the  result  is  that  the 
duly  accredited  advertising  man  holds 
the  respect  and  confidence  of  manufac- 
titrers  and  merchants  everywhere. 

“When  we  speak  of  publicity  we 
speak  of  the  most  powerful  force  th;it 
acts  to-day  in  the  world  of  husitiess. 
1  shall  not  limit  that  s'atement  to  pri¬ 
vate  business  alone.  It  is  just  as  true 
of  public  business  and  public  affairs  as 
it  is  of  a  shop,  a  factory  or  a  mill. 
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I  ■  Ihe  American  people  form  by  all 
,  odds  the  best  educa  ed  and  most  open- 
minded  public  in  the  world.  All  they 
want  is  the  truth,  and  when  they  get 
that  they  act,  clearly,  logically  and  some- 
imes  with  surprising  speed.  The  public 
w.'ints  to  know.  It  wants  to  know  the 
facts.  It  wants  the  facts  about  a  kind 
of  shoe  or  a  brand  of  dour.  It  wants 
;o  know  the  kind  of  stuff  that  goes  into 
a  suit  of  clothes  of  a  package  of  crack¬ 
ers.  .\nd  that  isn't  the  end. 

"This  public  wants  to  know  just  ex¬ 
actly  what  facts  enter  into  every  public 
affair.  It  insists  on  knowing  exactly 
what  actuates  a  Congress  of  a  Cabinet 
officer  in  the  course  of  action  that  is 
given  out  from  the  Capitol  or  from  the 
departments.  The  one  thing  above  .'ill 
others  that  the  public  demands  is  pub¬ 
licity.  It  has  learned  to  he  very  scep¬ 
tical  about  any  event  that  occurs  in  the 
dark. 

I’KESs  .\  SE.tRi  iii.mii  r. 

"It  wants  the  searchlight  of  the  press 
turned  all  the  time  upon  everything  that 
affec  s  its  hetdth,  its  comfort,  its  safety 
or  its  prosperity.  The  time  has  long  ] 
since  gone  by  when  the  public  or  any 
small  section  of  it  is  to  be  long  kept  in 
tbe  dark.  It  wants  to  know  exactly  what 
is  going  on,  all  the  time,  everywhere,  in 
all  lines.  And  it  is  this  irresistible  public 
lit  maud  which  has  called  into  being  the 
great  force  called  publicity. 

■■Recognizing  this  popnlar  demand, 
:md  knowing  the  justice  of  it,  1  re¬ 
solved.  when  1  became  governor,  to 
give  the  greatest  possible  measure  of 
publicity  to  all  matters  passing  through 
the  executive  office.  So  strongly  have 
I  felt  that  this  was  the  right  thing  to 
do  that  I  have  probably  carried  the  prin¬ 
ciple  to  a  greater  extent  than  others 
might  have  thought  consistent  with  the 
traditions  of  he  State  House.  Even 
when  vacancies  in  the  membership  of 
the  Superior  Court  have  occurred  1  have 
let  in  full  publicity  upon  the  names 
and  credentials  of  all  who  were  sug¬ 
gested  for  the  a|)poin:ment. 

I’l  llI.U  ITY  .\  NECESSITY. 

■■I  have  followed  this  course  from  the 
conviction  that  publicity  is  absolutely 
necessary  to-day  and  that  all  conven¬ 
tionalities  and  traditions  which  are  op¬ 
posed  to  it  must  give  way  to  this  ‘spirit 
of  the  times.' 

‘■.\gainst  this  force  there  is  contin¬ 
ually  waged  a  bi:ter  warfare  by  those 
who  work  in  the  dark.  The  manufac¬ 
turer  of  an  impure  food  product  fights 
against  publicity.  The  politician  en¬ 
listed  in  the  support  of  some  monop¬ 
olistic  trust  fight  against  it.  Every  in¬ 
fluence  and  every  power  that  is  hostile 
to  the  public  is  enlisted  against  true 
publicity. 

“Gentlemen,  wi.h  your  united  hold 
upon  the  avenues  of  business  publicity 
you  are  confronteil  with  a  great  oppor¬ 
tunity  and  a  tremendous  responsibility. 
The  forces  with  which  you  work  are 
fundamental;  the  results  you  produce 
are  far-reaching.  It  rests  with  you  to 
maintain  and  built  up  the  dignity  and 
the  constructive  force  of  your  publicity: 
to  co-operate  with  the  publishers  of 
newspapers  and  periodicals  everywhere, 
with  the  simple  aim  of  making  the 
i  printing  press  in  America  the  greatest 
and  the  truest  force  in  business  and 
I)ublic  affairs.” 

rOI.EM.VN  CHEERED. 

President  Coleman  of  the  local  or¬ 
ganization  received  a  rousing  reception 
when  introduced  by  President  Dobbs. 

“Never  before,”  said  Mr.  Coleman, 
“was  such  a  galaxy  of  advertising  stars 
gathered  together  as  we  find  here.  I 
want  to  tell  you  now  that  your  welcome 
to  Boston  is  unbounded.  A  year  ago 
you  gave  us  the  convention,  at  Omaha, 


when  you  had  little  acquaintance  with 
us.  W’e  have  carried  out  uinety-five 
per  cent,  of  the  program  that  we  had 
prepared  a  year  ago,  and  in  place  of  the 
missing  five  per  cent,  we  have  substi- 
uted  ten  jier  cent,  of  things  that  we 
had  not  thought  of  then. 

“\Ye  have  but  one  fear,  and  that  is 
that  some  of  the  delegates  may  get  lost 
in  our  crooked  s  reets.  In  some  of 
them  you  can  see  just  where  the  dog 
headed  the  cow  off.” 

fKESIllE.NT  nonliS  KEI’LIES. 

In  replying  to  the  address  of  wel¬ 
come  President  Dobbs  said; 

■  I'or  nearly  three  centuries  we  of  the 
South  and  the  West  have  come  to  you 
when  our  purses  were  empty,  b'rom 
you  we  have  received  the  fundamentals 
of  our  western  civilization.  .\nd  in  your 
halls  of  learning  our  forefathers  ob¬ 
tained  their  education,  ;md  their  sons 
and  sons'  sons  come  b.ack  to  old  llar-| 
vtird,  ;uid  Yale,  and  Brown  and  Dart¬ 
mouth.  that  they  may  he  taught  ti  e 
wistlom  of  men. 

"It  is  quite  fitting  that  we  should  come 
to-day  to  set  in  motion  one  of  the 
world's  greatest  educational  inlluence— 
clean,  truthful,  honest  publicity. 

"The  password  into  the  ranks  of  the 
twelve  mo'.iths  has  been  education.  The 
motto  ntiiled  upon  our  walls  to-day  is 
education  upward,  believing  that  the 
surest  and  best  way  to  make  men  better 
is  to  have  them  think  better,  for  when 
a  m;ui  thinks  along  high  lines  so  shall 
he  live. 

"Your  hearty  welcome  to-day  stands 
as  a  fitting  refutation  of  the  idea  that 
the  cordiality  of  the  East  is  a  whit  less 
fervent  than  that  of  the  South,  and  the 
good  fellowship  of  the  North  is  of  a 
less  warmer  type  than  that  of  the  West. 
And  we  all  say  with  one  accord,  ‘ft  is 
good  to  be  here.' 

.MEN  WITH  .\  .MISSION. 

"We  are  men  with  a  mission.  For 
two  years  and  more  we  have  steadfastly 
held  to  a  purpose.  That  purpose  is  to 
educate  the  advertisers  of  this  coim  ry 
that  there  is  hut  one  kind  of  advertis¬ 
ing  that  will  be  permanently  profitable, 
and  that  is  honest,  truthful  advertising. 
.•\nd  at  the  same  time  we  are  endeavor¬ 
ing  to  teach  the  American  people  the 
believcableness  of  advertising  and  for¬ 
ever  stamp  out  the  stigma  of  untruth, 
which  is  so  often  applied  to  advertising, 
and  banish  from  the  minds  of  the  people 
the  thought  that  an  advertisement  of  a 
corporation  or  firm  is  in  any  degree  less 
reliable  than  its  signed  statement.” 

In  the  course  of  his  remarks  Presi¬ 
dent  Dobbs  said  that  during  the  past 
year  he  had  visited  thirty-two  clubs  and 
made  fifty-two  speeches  in  the  interest 
of  good  advertising,  and  hjid  traveled 
20,000  miles. 

YOl  NO  W.VKMI.Y  UKEETEII. 

Pcrlnqis  the  most  enthusia.stically  re¬ 
ceived  speech  of  the  session  was  that 
of  Former  Senator  Lafayette  Young, 
because  it  was  facetious  and  wi.ty  and 
kept  everybody  laughing.  As  he  be¬ 
longed  to  the  Iowa  delegation  he  did  not 
hesitate  to  poke  fun  at  it.  He  said  that 
the  club  had  been  practising  for  weeks 
on  a  number  of  stunts  that  they  believed 
would  just  paralyze  the  convention 
when  they  were  sprung.  But  when  they 
arrived  in  Boston  they  found  other  clubs 
had  also  originated  stunts  that  “put  i 
;dl  over'’  them,  and  they  were  in  much 
the  same  position  as  the  negro  who  said 
that  he  we;it  to  war  singing  "Veni  Vidi 
Vici”  and  came  b.Tck  singing  ‘'Vice 
V’ersa.” 

Mr.  ^'oung  said  that  ninety  per  cent, 
of  the  school  marms  spend  most  of 
their  time  teaching  things  that  people 
already  know,  and  that  advertising  men 
spend  their  time  teaching  people  what 


hey  ought  to  know — where  to  buy  right¬ 
ly.  This  advertising  work,  however, 
must  be  kept  up  always,  just  the  same. 

To  illustrate  his  point  of  ‘'keeping 
everlastingly  at  it,”  Mr.  Young  said:  "It 
is  necessary  to  keep  up  this  advertising: 
if  it  were  not,  then  Massachusetts  might 
take  down  the  signs  at  her  railroad 
crossings,  ‘Railroad  Crossing — Look  Out 
for  the  Locomotive,’  after  the  people  had 
seen  them  for  a  day.  But  she  can't. 
They  must  he  kept  up  because  so  many 
people  read  and  forget.  They  must  be 
informed  again  and  again." 

During  the  session  the  glee  clubs  of 
the  Pilgrims  and  several  other  organi¬ 
zations  rendered  a  number  of  catchy, 
up-to-the-minute  songs,  and  an  excellent 
band  played  several  excellent  sugges¬ 
tions. 

UO.STON  ID.ST  I.ITNCHEON. 

As  the  delegates  left  the  hall  to  ac¬ 
cept  the  hospittdity  of  E.  A.  Grozier,  of 
the  Boston  Post,  at  luncheon,  at  Tre- 
mont  Temple,  one  of  them  said; 

"I  never  saw  so  much  enthusiasm  and 
good  nature  in  any  convention,  and  1 
have  attended  many,  as  I  have  seen  here 
to-day.  The  ad  men  are,  1  believe, 
thoroughly  united  for  the  first  time,  and 
bound  together  as  they  are  by  ties  of 
good  fellowship  and  community  of  in¬ 
terest,  the  association  will  become  a 
mighty  power  for  the  upbuilding  of  the 
country.” 

The  delegates,  headed  by  a  band, 
marched  through  the  crooked  streets  of 
Boston  to  Tremont  Temple,  where  a 
generous  lunch  had  been  set  forth  at  the 
instance  of  Col.  Grozier.  There  were 
plenty  of  good  things  to  eat  and  a  gen¬ 
erous  supply  of  punch  and  other  harm¬ 
less  drinks. 

FIRST  Bl'SINESS  SESSION. 

The  afternoon  session,  the  first  busi¬ 
ness  session  of  the  convention,  was  held 
in  Ford  Hall,  a  handsome  auditorium 
near  the  State  House.  Fully  l,'2d0  to 
l.oOO  delegates  were  in  attendance.  One 
of  the  features  of  the  afternoon  pro¬ 
gram  was  the  arrival  of  the  Atlan  a 
delegation,  whose  steamship  had  lost  so 
much  time  en  route  that  the  members 
did  not  reach  town  in  time  to  attend  the 
morning  session.  The  big  straw  hats 
and  yellow  banners  of  the  Georgians 
made  them  conspicuous  objects  of  in¬ 
terest  as  they  marched  to  the  hall,  where 
they  received  a  hear.y  welcome. 

REPORT  OF  PRESIDENT  IH)BBS. 

President  Dobbs  in  his  annual  report 
spoke  in  part  as  follows : 

Those  clubs  that  have  taken  up  in  a 
serious  manner  the  work  planned  by  the 
edueational  committee  have  had  a  most 
wonderful  year,  and  it  is  to  be  re¬ 
gretted  that  so  many,  or  even  any,  of 
the  clubs  that  failed  to  avail  themselves 
of  this  opportunity.  In  almost  every  in¬ 
stance  the  clubs  that  have  not  progressed 
either  physically  or  intelectually  during 
the  past  convention  year  have  been 
those  that  did  not  appreciate  the  im¬ 
portance  of  this  educational  work,  and 
in  consequence  neglected  to  take  it  up. 
The  officials  of  these  clubs  have  failed 
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to  feed  their  flocks  anj  the  sheep  have  sociation  of  American  Advertisers,  spoke 
wandered  off  into  other  pastures.  in  part  as  follows : 

(ientlemen,  this  is  no  social  organiza-  honesty  the  watchword. 

tion;  the  club's  units  are  not  organized  A  code  of  ethics  for  advertising  that 
for  that  purp<vse.  and  you  cannot  hold  all  could  espouse  and  observe  might  con- 
serious-ininded,  thinking  men.  men  sist  of  one  single  word : 
worth  whde  in  any  organizatiim  unless  HOXESTY. 

you  give  them  something  up«>n  which  To  this  might  lie  added  the  Golden 
they  can  feed — somediing  that  they  can  Rule,  but  anything  further  would  l)e 
stick  their  teeth  into,  if  you  please —  worthless  ballast. 

something  that  they  can  take  into  their  If  advertisers  themselves  should  elim- 
every-day  life  and  into  their  husiness —  inate  all  falsehoods  and  exaggeration 
something  that  will  help  them  to  liecome  and  bombast  and  fustian  from  their  ad- 
clever  thinkers,  more  efficient  advertis-  vertising.  and  thus  create  and  establish 
ing  men  and  l>etter  business  men.  ahsolu  e  confidence  on  the  part  of  the 

And  to  those  clubs  that  are  drifting  public  in  printed  announcements,  the 


along  unprofitable  or  semi-sociable  lines, 
J  say,  either  change  your  methods  or 
change  your  name. 

KEIMKT  OF  FDl  CATION. \I.  COMMITTEE. 

H.  S.  Herliert  Houston,  chairman  of 
the  etlucational  committee,  in  his  annual 
reiRirt,  sjioke  in  p;iri  as  follows: 

This  convention,  stimulating  as  it  will 
lie,  helpful  as  it  will  be,  lasts  only  four 
days.  How  alxnit  the  other  3t>l  days  of 
the  year  that  we  will  l>e  writing  adver¬ 
tising,  placing  advertising,  buying  adver¬ 
tising  and  publishing  advertising?  The 
answer  we  gave  to  that  cpiestion  at 
Omaha  last  year  was  the  educational 
committee  that  should  prepare  and  con¬ 
duct  an  educational  course.  That  edu¬ 
cational  course  stands  for  the  i.ither 
.'Itil  days. 

\\  hat  was  the  educational  course, 
and  what  has  it  accomplished?  1  think 
I  should  embody  in  this  repair  ,  for  the 
information  of  many  who  have  not  been 
familiar  with  what  the  clubs  have  sought 
to  do  in  their  educational  work,  an  out¬ 
line  of  the  course  which  the  committee 
adopted.  It  was  divided  into  ten  sub¬ 
jects,  each  requiring  three  papers  for  its 
discussion  and  an  entire  meeting  for  its 
presentation.  The  subjects  chosen  were: 
Why  This  Club  Exists;  The  Moral  Es¬ 
sentials  of  Good  Advertising;  Formulat¬ 
ing  a  Plan  of  Campaign ;  The  Practical 
I’se  of  Science  in  .Advertising;  What 
This  Club  Can  Get  from  the  1911  Con¬ 
vention;  Who  Pays  for  the -Advertising; 
.Advertising  Mediums — Basic  and  Sup¬ 
plementary;  The  Retailer  and  Nationally 
Advertised  Goods;  The  New  .Applica¬ 
tion  of  .Advertising;  .Advertising  Suc¬ 
cesses  and  the  Reasons  for  Them. 

The  work  has  been  taken  up  by  about 
one-third  of  the  clubs,  a  fact  which  the 
committee  feels  is  not  to  the  credit  of 
the  clubs;  still  it  is  only  fair  to  say  that 
it  was  not  possible  to  have  the  course 
ready  until  December  last  year,  and  at 
that  time  a  number  of  clubs  were  al¬ 
ready  committed  to  other  programs. 

But  while  it  has  been  somewhat  disap¬ 
pointing  that  a  large  majority  of  the 
clubs  did  not  see  the  advantage  of  the 
educational  course  and  pursue  it,  it  is 
most  cheering  to  report  to  the  conven- 
iion  that  the  clubs  that  did  take  up  the 
course  speak  in  most  enthusiastic  terms 
of  the  interest  it  arouses  and  the  defi¬ 
nite  service  it  rendered  to  all  of  their 
members. 

Birt  M.  Moses,  president  of  the  .As- 
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sales  following  would  astound  and 
amaze. 

.A  small  ad  would  then  do  infinitely 
more  than  a  large  ad  does  to-day. 

Catalogues  could  be  cut  down  to  many 
less  pages. 

The  imitation  typewritten  personal  let- 
er  would  go  the  way  of  other  discarded 
things,  because  it  is  deception. 

If  publishers  would  open  their  books 
to  advertisers  there  would  be  no  fur¬ 
ther  use  for  the  word  "liar”  in  the  lex¬ 
icon  of  the  man  downstairs  in  the  husi¬ 
ness  office. 

If  all  questionable  and  disreputable 
advertising  were  forever  eliminated 
from  the  sign  hoards,  the  s  reet  cars, 
the  bill  boards  and  the  newspapers,  ad¬ 
vertising  would  come  into  its  own. 

If  honesty  were  to  lie  strictly  ob¬ 
served  by  the  agent,  by  the  advertiser, 
by  the  buyer,  by  the  seller,  what  an 
altoge  her  beautiful  thing  this  profes¬ 
sion  of  advertising  would  be ! 

You  may  make  a  code  of  ethics  as 
long  as  a  transcontinental  railroad,  but 
I  tell  you  the  one  word  "honesty”  cove- 
ers  the  subject  better  and  is  something 
we  can  all  understand. 

Will  all-round  honesty  in  advertising 
ever  prevail? 

I  am  hopeful,  hut  not  confident. 

WEDNESDAY’S  SESSION. 

Wednesday  was  devoted  entirely  to 
departmental  sessions,  which  were  held 
in  halls  in  different  parts  of  the  city. 
The  complete  program  of  these  meetings 
was  printed  in  these  columns  last  week. 
The  list  included  sessions  for  the  na- 
ional  advertising  managers,  daily  news¬ 
papers,  periodicals,  general  advertising 
agents,  outdoor  advertising,  agricultural 
publications  ,  printing,  engraving  and 
business  literature ;  technical,  trade  and 
class  pu'blications ;  municipal  and  State 
publicity,  retail  advertising  and  novelty 
advertising. 

The  twenty-two  hundred  or  more  dele¬ 
gates  and  guests  were  pretty  evenly  di¬ 
vided  up  among  them.  The  largest  gath¬ 
erings  were  those  devoted  to  the  adver¬ 
tising  agents,  the  advertising  managers 
and  the  daily  newspapers. 

It  is  impossible  at  this  time  to  give 
a  complete  report  of  the  departmental 
meetings.  They  were  all  interesting  and 
worthy  of  an  extended  notice,  but  space 
limitations  prevent  The  Editor  and 
Publisher  from  reproducing  them. 

The  afternoon  was  devoted  to  sight¬ 
seeing.  Three  hundred  automobiles  took 
a  large  number  of  the  delegates  for  a 
trip  along  the  north  and  south  shores. 
■Another  large  party  viisted  the  country 
estate  of  Thomas  Lawson  and  inspected 
his  stables,  dairy  and  farm.  Joe  Mitchell 
Chappel  was  the  conduc  or  of  two  hun¬ 
dred  or  more  delegates  on  a  trip  to 
Lexington  over  the  route  taken  by  Paul 
Revere  on  his  famous  ride.  Incidentally 
the  party  visited  the  handsome  new  home 
of  the  National  Magazine,  where  each 
received  a  copy  of  “Heart  Throbs"  as  a 
souvenir  of  the  occasion.  Flarlier  in  the 
day  special  cars  took  a  large  number  of 
ladies  on  a  trip  to  Harvard  College  and 
Cambridge. 


In  the  evening  the  .Atlanta  delegation 
invited  the  delegates  and  guests  to  a 
watermelon  feast  o;i  the  green  in  Cop¬ 
ley  Square.  .An  entire  carload  of  this 
delicious  fruit  or  vegetable  had  been 
brought  north  by  the  Georgians  for  the 
occasion.  They  had  been  on  ice  for 
three  days  and  were  in  perfect  condition 
when  the  attack  on  their  juicy  sweetness 
began  soon  after  8  o'clock.  Fully  a 
dozen  darkeys  were  kept  Inisy  for  two 
hours  cutting  up  the  long  melons  into 
quarters. 

In  speaking  of  the  melons,  which  were 
deliciously  sweet,  one  of  the  .Atlanta 
men  said: 

"These  are  what  are  known  as  rattle¬ 
snake  melons,  and  are  grown  nowhere 
else.  They  have  one  peculari;y:  .Any¬ 
one  who  drinks  a  lot  of  booze  after  eat¬ 
ing  a  generous  quantity  of  the  fruit  will 
become  deathly  sick  and  in  many  in¬ 
stances  loses  his  life.  .As  a  prohibition 
argument  they  are  simply  great.” 

Thursday’s  session. 

Notwithstanding  the  great  water¬ 
melon  cutting  of  Wednesday  night, 
when  a  thousand  or  more  big  juicy 
melons  were  consumed,  the  delegates 
were  on  hand  ready  for  business  at 
I'ord  Hall  at  ten  o’clock  Thursday 
morning.  .All  of  the  .seats  on  the  main 
iloor  were  .filled,  and  a  large  number 
of  those  in  the  gallery  were  also  oc¬ 
cupied.  Quite  a  number  of  new  faces 
were  seen  in  the  audience.  These  be¬ 
longed  to  delegates  who  had  just  ar¬ 
rived  in  town. 

The  morning  was  devoted  to  a  gen¬ 
eral  session  of  the  convention.  The 
speakers  were  the  Rev.  George  Wood 
Anderson.  D.D.,  of  St.  IjDuis,  who  de¬ 
livered  an  address  on  “.Advertising 
and  Human  Nature,”  and  aroused  his 
hearers  to  a  high  pitch  of  enthusiasm ; 
Charles  F.  Jenkins,  of  Philadelphia, 
who  spoke  on  “.Advertising  and  Rural 
Standards  of  Living" ;  Harriet  Chalmers 
.Adams,  of  Washington,  whose  subject 
was  “.Advertising  and  Export  Trade  in 
Relation  to  Latin  .America,”  and  O.  J. 
Gude,  of  New  York,  who  made  a  few 
remarks. 

.At  the  conclusion  of  the  morning 
sessions  the  members  of  the  .Advertis¬ 
ing  News  League  of  New  York  had  a 
group  picture  taken  on  the  State  House 
grounds. 

In  the  afternoon  a  public  mass  meet¬ 
ing  was  held  at  the  Boston  Opera 
House,  which  was  attended  by  a  crowd 
that  filled  every  part  of  the  great  au¬ 
ditorium.  While  the  delegates  occupied 
a  large  part  of  the  house,  fully  as 
many  of  the  citizens  of  Boston  improved 
the  opportunity  to  be  present  and  see 
the  ad  men  at  close  range.  In  point 
of  interest  and  enthusiasm  the  meeting 
was  probably  one  of  the  most  enjoy¬ 
able  of  the  convention.  Music  was  fur¬ 
nished  ,by  Teel’s  Band,  the  Boston 
Quintette  and  the  P.  P.  .A.  Glee  Club. 

The  addresses  were  delivered  as  fol¬ 
lows:  “.Advertising  and  Public  Mor¬ 
als,”  by  Rabbi  Charles  Fleischer,  of 
Boston;  “.Advertising  and  Daily  Bread,” 
by  Helen  Mar  Shaw-Thompson,  of 
Chicago,  and  “.Advertising  and  Civic 
■Advancement,”  by  Prof  Charles  Zueb- 
lin,  of  Boston. 

.At  six  o’clock  the  delegates  took  a 
special  train  for  the  Lynnway  Club, 
Point  of  Pines,  where  an  old-fashioned 
New  England  clambake  was  served. 

The  Lee  County  Press  .Association 
was  organized  at  Dison,  111.,  last  week 
with  thirty  members.  W.  L.  Frye  was 
elected  president,  Ernest  Moore,  treas¬ 
urer,  and  Earl  Holdridge,  secretary. 

The  Troy  (Kan.)  Republican  has  sus¬ 
pended  publication. 


“THE  CLUB  AT  LARGE.” 

Latext  Coiner  in  the  Field  Launched 

with  John  1.  Romer  as  President. 

The  la  est  advertising  club  to  be  or¬ 
ganized  had  its  birth  on  Monday,  when 
"The  Club  at  Large”  was  formed  at 
Boston  in  connection  with  the  ad  con- 
veation.  The  constitution  of  the  .A.  .A. 
C.  of  .A.  provided  for  its  institution 
from  the  beginning,  but  no  attempt  was 
made  to  start  it  until  recently. 

The  object  of  the  new  club  is  to  as¬ 
semble  in  organized  form  those  men  en¬ 
gaged  in  the  advertising  business  as 
buyers,  sellers  or  producers  of  adver¬ 
tising  who  reside  in  places  that  are  too 
small  to  warrant  the  formation  of  a 
local  association,  and  also  those  who  for 
one  reason  or  another  cannot  join  the 
regular  clubs. 

The  Club  at  Large  starts  out  with  a 
membership  of  fifty.  John  I.  Romer. 
editor  of  Printer's  Ink,  New  Y’ork,  was 
elected  president  at  Monday’s  meeting, 
and  P.  S.  Florea,  of  Indianapolis,  was 
chosen  secretary.  The  remaining  officers 
will  be  elected  the  latter  part  of  the 
week  and  a  constitution  and  by-laws 
adopted. 

“I  have  believed  for  some  time,”  said 
President  Romer  to  a  representative  of 
The  Editor  and  Publisher,  “that  such 
a  club  as  we  have  now  formed  would  be 
a  valuable  help  in  our  present  organiza¬ 
tion,  as  it  will  include  quite  a  number 
of  live  advertising  men  who  reside  in 
small  places  where  there  are  no  adver¬ 
tising  clubs. 

"Such  a  club  would  be  exceedingly 
helpful  in  developing  advertising  talent 
and  in  aiding  those  already  in  the  busi¬ 
ness  to  a  better  understanding  of  the 
entire  subject.  Meetings  will  be  held 
from  time  to  time  at  some  central  point 
at  which  the  various  problems  encoun- 
ered  in  business  practice  will  be  dis¬ 
cussed.  The  influence  of  the  club  will 
widen  and  deepen,  and  through  its  aid 
other  new  associations  will  be  estab¬ 
lished.” 

Unique  “Uneedn”  Ad. 

.A  unique  series  of  advertisements  will 
shortly  he  placed  in  the  newspapers  by 
the  National  Biscuit  Co.,  exploiting  the 
already  familiar  Unceda  Biscuit.  .A  total 
of  86;)  inches  will  he  used.  One  hundred 
and  ten  inches  of  this  amount  will  be 
used  at  one  time.  The  110  inch-space 
will  be  composed  of  three  advertise¬ 
ments  which  spell  the  word  Uneeda.  The 
first  of  the  three  ads  will  be  composed  of 
the  letters  “UN" ;  the  second  will  be 
composed  of  the  le’.ters  “EE,”  and  the 
third  of  the  letters  “D.A.”  They  will 
occupy  forty  inches,  thirty  inches  and 
forty  inches,  respectively.  These  three 
advertisements  will  be  inserted  in  one 
issue  in  such  a  manner  that  “UN”  ap¬ 
pears  on  one  page,  “EE”  on  the  page 
immediately  following  and  “D.A”  on  the 
page  immediately  following  “EE.”  The 
appropriation  will  be  placed  by  N.  W. 
.Ayer  &  Son,  of  Philadelphia. 


Per  F.  W.  Cloufih 


New  York  City,  Feb.  3,  1909. 
Messrs.  Hioinas  Wildes'  Son, 

14  Dover  Street.  New  York  City. 

Gentlemen :  We  have  been  using 
your  “OXODIO”  for  a  long  time,  and 
have  always  found  it  to  be  all  you  claim 
for  it.  For  the  purpose  of  cleaning 
Monotype  metal  when  re-melting,  with¬ 
out  in  the  least  deteriorating  the  original 
product,  we  find  it  the  best  of  anything 
we  have  ever  tried. 

Wishing  you  the  success  you  cer- 
tainly  deserve,  we  are. 

Yours  very  truly, 
Rcdlleld  Bros.,  Inc. 
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Andrews,  E.,  C'liicago,  III.,  Chicago  Adv.  As-  Budd.  John,  New  York,  N.  Y. 


Clifford,  .A.  M.,  New  York,  N.  Y. 

C'olman,  C.  B.,  New  York,  N,  Y. 

Cuthbert.  Frank,  Hot  Springs,  Ariz. 

C'ox,  Ernest  W.,  199  St.  Botolph  street,  Bos¬ 
ton. 


Bull,  V.  C.,  New  A’ork.  N.  Y.,  Scribner’s  Mag-  Culpepper,  J.  F.  Macon,  tia, 


azine. 

Brown,  Frank  H..  Toronto,  Canada. 
Belden,  W.  S.,  St.  Joseph.  Mo. 
Block,  '1..  Kansas  City,  Mo. 
Bartlett,  Hrrschol,  St.  Joseph,  Mo. 


Frazer,  John  A.,  New  York  City,  American 
Magazine. 

Florea.  P.  S.,  Indianapolis,  Ind.,  Sec.  Asso.  Ad 
Clubs. 

Floyd,  B.  W. 

Farrington.  Frank,  Delhi,  N.  Y. 

Freeman,  R.  S.,  Richmond,  Va..  Freeman  Adv. 
.Agency. 

Fassett,  Dr.  Charles  W..  St.  Joseph,  Mo. 
Flovd,  F.  H..  Spokane,  Wash. 


Christopher,  Joseph,  1140  Columbus  avenue.  Fi„k. 'Abraham  J..  Baltimore!  Md. 


City. 

C]olton,  Wendell  P.,  New  York. 
C'orwin,  H.  J.,  Lowell,  Mass. 
C'crlon.  Rufus  H.^  Boston,  Mass, 
t'ummings,  G.  K.,  New  York 
Club  of  N.  Y. 


N.  Y.  Fairchild.  Charles  C.,  New  York,  N.  Y.,  Ah- 

C'rawford,  William  R.,  New'  York,  N.  Y.  hott  &  Briggs. 

C'assan,  Joseph  E..  Toronto,  Canada.  Fritts,  A.  B.,  Worcester,  Mass. 

('omey,  Herbert  D.,  Boston,  Mass.  Flovd,  R.  Wentworth,  Now  York,  N.  Y., 

Coddington,  H.  P.,  Philadelphia.  Pa.  VV'oman’s  World. 

Campbell,  Philip,  Toronto,  Canada.  Frederick  J.  George,  New  York.  N.  Y. 

(barter,  J.  Remington,  New  York,  N.  Y.  Freeman.  William  C..  New  York.  N.  Y. 
Cornell.  Robert  H..  Houston,  Texas,  Chronicle.  Fiske,  Herbert  L.,  Worcester,  Mass. 

Carroll.  D.  A.,  New  York  City.  Frazer,  l-rcd  T..  New  York,  N.  Y. 

Cannon.  T.  J.,  Oklahoma  City.  Okla.  Frishie  Myles  T.  Syracuse,  N.  Y. 

C'oolidge,  W.  W.,  Fall  River.  Mass.  Frankel.  B.  A.,  Syracuse,  N.  Y. 

Coleman,  F.  C.,  New  York,  N.  \ Butterick  Farrar,  Frederick  Arnold,  Chicago,  111. 

Trio.  Field.  R.  .\.,  New  York.  N.  Y. 

Ford,  II.  \V.,  Detroit.  Mich. 

D  Fritts,  .\.  II. ,  Worcester,  Mass. 


sociatioii,  Itakcr,  Edward  M..  New  York.  N.  Y.  I'lapp,  Hldwiii  J.,  N.  Y.  University  Sc 

,\llen.  .\rthur  S.,  Chicago.  II!.,  Chicago  .\dv.  Hurt,  II.  IL,  London.  England.  Commerce. 

Association.  ,  ,,  Hell,  Guy  C.,  Charlotte,  N.  C.  Cummings,  K.  M.,  Dickinson  S.,  Nev 

.Mien,  H.  W .,  1  ortland.  Me.  Ilrrndce.  Thomas  \V.,  Boston,  .Mass.  N.  Y. 

Albcc,  C.  B,  lloston,  Mass  Hlinn.  Charles.  Philadelphia,  Pa.  Crawford.  William  R.,  New  York,  N. 

teaupre.  E.ugene  L.,  Toronto.  Can.  Cassan,  loscph  E.,  Toronto,  Canada. 

Husterworth.  Benjamin  T.,  Brooklyn.  N.  A.  Comey,  Herbert  D..  Boston.  Mass. 

«  Briggs,  L  Albert,  Boston  Mass.  Coddington  H.  P.,  Philadelphia.  Pa. 

Biiicc.  Robert  New  A  ork.  .American  .Mag.  Bacon,  Walter  L.,  Philadelphia,  Pa.  Campbell  Philip,  Toronto  Canada 

Bromticld,  P.  B.,  New  York  City,  Brumfield  Blair,  S.  S.,  Scranton,  Pa.  ^  Charter,  J.  Remington,  New  York,  1 

-Agency.  I*3id.  ,  Aork,  \.  A.  Cornell.  Robert  IL.  Houston,  Texas,  Cl 

Blvnn,  I.loid  Ross,  Philadelphia.  Barber.  .A.  (i.,  Lincoln,  Neb.  Carroll,  D.  .A.,  New  York  City. 

Block,  Paul,  New  A’ork  City,  Pul).  Rep.  Babcock,  Chas.  J.,  Denver.  Colo.  Cannon  T.  J.,  Oklahoma  City  Okla 

Balener,  Thos.,  Chicago.  AVonian’s  AA'orld.  Bceke.  R.  .A..  New  A'ork  N.  A’.  Coolidge,  AV.  W.,  Fall  River  Mass 

Balch.  .A.  C.,  New  A'ork  City,  J.  B.  Lippin-  Byxbec.  ().  F.,  Chicago,  HI.  Coleman,  F.  C.,  New  York, 'x.  Y.,’  B 

cott  Co.  Bacon,  AA'alter  I...  Philadelphia,  Pa.  "Trio. 

Bonebrake,  It.  O.  M.,  Dcs  Moines,  .Adv.  Mgr.  Barber,  Thomas,  Boston.  Mass. 

Dodd  Si  Striitliers.  Baker,  M.  1)..  30  Central  street,  Boston.  y, 

Beachly,  H.  H.,  Lincoln,  Neb.  Brook,  Charles  IL,  Bellows  Falls,  Vt.  ,  ^ 

llarbcr,  .A.  G.,  Lincoln.  Neb.  Browne.  Frank  A.,  Point  .Allerton.  Mass.  Dotts,  AA’.  L.,  New  A’ork  City,  Geo. 

ilrown,  \A'.  C..  New  A'ork  City.  Burrill,  I’erry  I...  17  Court  street,  Boston.  Company. 

Burleigh,  R.  E..  Rochester,  N.  A'.  Bryan,  J.  P..  New  A'ork.  Dobbs,  Samuel  C.,  .Atlanta,  Ga.,  Pres.  ‘ 

llirchctt.  J.  -A.,  Richmond,  Va.  Burke,  'Ihomas  T.,  Dallas,  Tex.  Clubs. 

Ilrastow,  Lewis  L.,  Plainville,  Conn.  Barstow.  J,  P,.  Providence,  R.  L.  Town  Criers.  Dobbs,  S.  C.,  Jr.,  Atlanta,  Ga. 

Basham,  'I'lios.  E.,  I.ouisville,  Ky.  Brant.  I.  .\.,  Repnh.  Printing  Club,  Muscatine  Dabney,  AA'.  '1.,  Richmond,  A'a. 

Bigelow,  Herbert  IL,  Louisville.  Ky.  Club.  Dunkelberg,  R.  A.,  AVaterloo,  la. 

Blanchard.  Frank  L.,  New  A'ork  I'ity.  Editor  Burleigh,  R.  S.,  Rochester,  N.  A'.,  Chicago  Dunkelberg,  George  H.,  Rockland,  la. 

&  Publisher  Co.  .A.  .A.  Drake,  AVm.,  J.,  Louisville,  Ky. 

Brackett.  W.  II..  New  A'ork  City.  Bl,-ickman.  O.  IL,  10  East  .33d  street.  New  Dye,  AVilloughby,  Macedonia,  la. 

Britton,  .A.  F.,  New  A'ork  City.  A'ork  City  Davis,  Paul.  Waterloo,  la. 

Blaine.  E.  R.,  Cincinnati.  O.  Barnard,  Charles  H..  225  Fifth  avenue.  New  Da'is.  C.  R  AVaterloo,  la. 


Fenwick,  K.  S.,  Quebec,  Can. 

’I'll-  Farnham.  H.  J.,  Newark,  N.  J. 

j-  l-'isher,  C.  L.,  St.  Louis,  Mo. 

...  „  Fairman,  Leroy,  New  York  City. 

A  ork  t  ity.  Rep.  Farwell,  Lewis  AV'.,  San  Francisco,  Cal. 

Finch,  W'illiain  L.,  Cincinnati.  O. 


Clapp,  Edwin  J.,  N,  A.  University  School  of  Fluegel.  I-rederick  E..  Cedar  Rapids, 
Commerce.  Funning.  J.  C..  Ft.  Worth. 

Cummings,  K.  M.,  Dickinson  S.,  New  A'ork,  Ford.  IL  AA'.,  Detroit,  Mich. 


York,  N.  A'.,  Ab- 


Brackelt.  AA'.  II..  New  A'ork  City. 
Britton,  .A.  F.,  New  A'ork  City. 

Illaine,  E.  R.,  Cincinnati.  O. 

Barrett,  Fred  L.,  Des  Moines.  la. 

Buck,  Wesley  A'..  Des  Moines,  la. 
Iludloiig,  Edwin  C.,  Des_  Mcines.  la. 
Biscos,  Eugene  E..  Baltimore,  Md. 
Breslin.  Harry  M..  St.  Paul.  Minn. 

Bird,  AA'.  1...  Baltimore,  Md. 

Bailev,  .A.  AV.,  St.  Paul.  Alinn. 

Baldwin,  R.  W.,  Baltimore,  Md. 
Blackallcr,  Arthur,  Baltimore,  Md. 
Brown,  Seth.  Chicago.  Ill. 

Bauer,  Emil,  Chattanooga.  Tenn. 

Belbets,  Arno  A..  Montreal,  Can. 
Bateman,  Thos.  IL,  Hamilton,  O. 
Bander,  Isadore  IL.  Providence,  R.  I. 
Boland,  Chas.  C.,  St.  Louis,  Mo. 
Bayson,  G.  IL,  Cedar  Rapids,  la. 
Blake.  Tohn  S.,  St.  Louis.  Mo 
lUirbridge.  Jas.  1).,  Jacksonville,  Ha. 


York  '  ’  Davis,  Ben,  Salt  I,ake  City,  Utah. 

Bill,  George  IL,  Indianapolis.  Ind.  G.  AVashington,  D.  C. 

Bates,  W.  D..  Springfield,  Mass.  City. 

Bnieschweiler.  S.  Ci.,  Charleston.  S.  C. 

Berkomtz,  William  J..  Kansas  City,  Mo.  Digmund,  Harold,  Baltimore,  Md. 

Brock.  Sidney  L..  Oklahoma  City,  Okla.  Dowling.  R.  M.,  New  York  City. 

Brown.  Frank  IL.  Toronto.  Canada.  Do"."'®;,  C.,  Sanderson,  Tex. 

Belden.  W.  S.,  St.  Louis,  Mo.  Davis.  C.  L.,  Arlington.  Tex. 

lJurnc,  F.  T^.,  Boston,  Mass.  R  i®'**®*  ^ 

heach,  H.  M.,  New  York,  N.  Y.,  Leslie-Judge  iJobbs.  C  M..  New  Haven.  Conn. 

t  ^  a  Emil,  Milwaukee,  \\is. 

I>&rling.  G.,  Winnipeg,  Manitoba. 

_  Danby,  Robert  J.^  New  York,  N.^  Y. 


"Compl'ny.''”  Fontai^i?'}!!en"’’E';*’Nt''’Y^';^  Popular 

Dobbs,  Samuel  C.,  .Atlanta,  Ga.,  Pres.  .Asso.  Ad  t-  v  i,  v  v 

Clubs  Flynn,  Thomas  I-.,  New  Aork.  N.  Y. 

Dobbs, "  S.  C,  Jr.,  Atlanta,  Ga.  Fleming,  Owen  IL,  New  York,  N.  Y.,  People’s 

Dahnev,  W.  '1.,  Richmond,  Va.  Home  Journal. 

Dunkelberg,  R.  A..  Waterloo.  la.  l.C;  Bingliamtcn.  N .  A. 

Dunkelberg.  George  IL,  Rockland,  la.  Fitzgerald.  Daniel  F.,  Boston.  Mass. 

Drake.  Wm..  J.,  Louisville,  Ky.  Fletcher,  H.  M.,  Boston.  Mass. 

Dye,  VV’illoughby,  Macedonia,  la.  Boston,  Mass. 

Davis,  Paul.  Waterloo,  la.  *  n  .u  t- 

Davis  C  R  Waterloo  la  French,  F.  E..  Statesville,  North  Carolina. 

Davis!  Ben,  Salt  I^ke  City,*  Utah.  Fleming,  Ira,  New  York,  Tech.  Pub.  -^ssn. 

Dawe,  Grosvernor  G..  Washington,  D.  C.  Folsom,  H.  T.,  Lincoln.  Neb.,  Lincoln  Adv. 

Deems,  R.  B.,  New  York  City.  Club. 

Dirhold,  G.  H.,  St.  Louis.  Mo.  Furness,  C.  S.,  Toronto,  Canada. 

Digmund,  Harold,  Baltimore,  Md.  Floyd,  A.  C.,  Memphis,  Tenn. 

Dowling.  R.  M.,  New  York  City.  Freeman.  K.  C.,  Boston,  Mass. 


C’arnill,  Dan 
Clifford  A. 
World. 


L  Dobbs.  W.  L..  New  York,  N.  Y. 

)an  A.,  New  York  City.  Pub.  Rep.  }>wyer.  Timothv  V  Prwidence,  R.  1. 
A.  E.,  New  York  City.  Electrical  J-  Frank,  San  Antonio,  Tex., 


Houston  street. 


C’ummings,  George  E.,  New  York,  Asso.  Sun.  Montinzin,  _A..  Cincinnati,  O. 


(  rail.  IL  K..  New  York  Citv.  Pub.  Rep. 
Cleveland,  .Newcomb,  New  York. 

-  _  _  ^  C'aton,  C\  1).  W.,  Boston. 

JjL  IkT  Carter.  G.,  Des  Moines,  la. 

O  -/mtO  Carney.  E.  M..  New  York  City. 

-  Chambers,  Wm.  D.,  Cincinnati,  G. 

"  Crawford,  -\.  S.,  C'incinnati,  O. 

•"There  is  more  money  per  capita  to-day  w  ^  ,1  ?^*'t  mi 


than  ever  before  in  the  State’s  history,  and 
Kansas  people  are  “good  spenders.*’  The  j 

TopeKa 
Dailx  Capital 

fuarantees  a  circulation  in  excess  of  33,500. 

t  reaches  every  post  office  in  Kansas,  and  : 
is  the  only  Kansas  daily  with  State-wide  ! 
circulation;  the  only  Topeka  daily  which 
gives  definite  circulation  statement.  I 


jf  ^  I  Candee,  A.  M.,  Milwaukee  W'is.  of  N.  Y. 

/\  AJa  a  1  Chase,  George  J.,  New  York,  N.  Y.,  Boy’s  Dtanlen,  C.  W.,  Mittineague,  Mass. 

Magazine.  De  Grouchy,  Edward  W.,  Boston.  Mass. 

^  Coolidge,  W.  W.,  Fall  River,  Mass.  Dowd,  F.  M.,  Boston,  Mass. 

P*Mi*l**f  Cherry,  W.  B.,  Syracuse,  N.  Y.  Dugan,  W.  F\,  Boston.  Mass. 

,  _  ^  C'ountryman.  E.  (L,  Syracuse,  N.  Y.  Daniels,  Grover  B.,  Boston.  Mass. 

J  C.  F^ley,  Flatiron  Bldg.,  New  ^rk  City  Criswell.  Edgar  G..  Chicago.  Ill.  Decelles,  J.  Omer,  Montreal.  Canada. 

Wm.  T.  Laing.  Hartford  Bldg.,  Chicago  Chaney,  A.  G.,  S.  Dallas,  Tex,,  Adv.  Mgr.  Defebaugh,  Edgar  H.,  C'hicago,  111. 

Titche*Goettinger.  Darling,  Nels,  Oklahoma  City.  Okla. 


C'loud,  Woodward  W.,  Baltimore,  Md. 

C'ollins,  Ernest  C.,  St.  Louis,  Mo. 

C’oisc,  B.  B.,  Des  Moines,  la. 

Cunningham,  F.  G..  St.  Louis,  Mo. 

(‘lark,  .\ilen  W.,  St.  Louis,  Mo. 

(‘ctiney,  Edward  T.  IVovidence,  R.  1. 

C'orkery^  John,  New  York  City. 

('lendeniii,  Wm.,  St.  Louis,  Mo. 

C'rooker,  F'rancis  W.,  Fitzwilliam,  N.  H. 
(‘anipbell,  VV.  J..  Christine,  Texas. 

C'ole,  F^  G.,  Ciarland,  Texas. 

C'linton,  £.  H.,  Cedar  Rapids,  la. 

Crawford,  W.  V.,  Waco.  Texas.  Sanger  Bros. 
Crittenden,  F.  T..  Ft.  VV'orth,  Texas. 

(‘arnron,  T.  J.,  Oklahoma  City,  Okla. 

Covey,  J.,  Ft.  Worth,  Texas. 

Currier,  George  H.,  New  York,  N.  Y. 

Corbett,  Charles  W.,  Jr.,  Boston,  Mass., 
Housewife. 


Draper,  J.  Louis,  Chicago,  Ill. 

Davis.  Fred  R.,  Schenectady,  N.  Y. 
i)ort,  Ralph  B.,  Albany,  N.  Y. 

Disf^ue,  Robert  W.,  Syracuse,  N.  Y. 

Davis,  I^rcd  R..  Schenectady,  N.  Y. 

IKagoo,  Harry  W.,  Indianapolis,  Ind. 

De  Puy,  Clarence  C.,  Syracuse.  N.  Y. 

Dabney.  \V.  T.,  Richmond,  Va. 

Durr,  Emil,  Milwaukee,  Wis. 

Doelle,  F'red  H.,  Jr.,  New  York,  N.  Y. 

Denney,  W.  N.,  New  York.  N.  Y. 

Dumars.  J.  E.,  New  York,  N.  Y.,  Ladies’ 
World. 

Duncan.  A.  C.,  Tale  Rock.  Neb. 

Davis,  Wm.  J.,  Atlanta,  Ga. 

Dennis.  J.  E..  Hartford,  Conn. 

Davies,  M.  M.,  Atlanta,  Cia. 

Downing,  Louis  L.,  New  York,  N.  Y. 

Dakin,  C.  A.,  Atlanta,  Ga. 

Densmore,  R.  M.,  Cleveland,  Ohio. 

Daldowski.  F.,  Milwaukee,  Wis.,  Milwaukee  Ad¬ 
vertising  Club. 

Dailey,  David  W.,  Pfaila.,  Pa.,  The  Poor  Rich¬ 
ards  Club. 

De  Rimus,  H.  W.,  New  York. 

Downer,  W.  E.,  The  Batterson  Stores,  Mus¬ 
catine  Club. 

De  Vean,  Louis  B.,  New  York  City,  Rep.  Club 
of  N.  Y. 


Wu.  T.  Laing.  Hartford  Bldg..  Chicago 


NEW  YORK  HERALD 
SYNDICATE 

“The  Song  of  Renny” 

by 

Maurice  Hewlett 

Special  Fiction  Section 

Write  for  Details 

Full-PaKC  Sunday  Feature, 

Special  Cable  and  .Teltigraph 
••  Service 

Daily  Features;  News  matrices,  comic 
matrices,  ztomen’s  features  and  photo¬ 
graphs. 

For  particulars  apply  to 

NEW  YORK  HERALD  SYNDICATE 

Herald  Stioarc.  New  York 

Canadian  Br.tnch: 

Desbarats  Building,  Montreal 
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(laic,  A.  I....  (Jmaiia,  \cb. 

Clreeii.  H.  S.,  New  York  City. 

(Irigg.  C.  L.,  St.  F.ouis.  Mo. 

(laiciinie,  Frank.  St.  Louis,  Mo. 

(lordon.  Lewis  J.,  Ib.rston. 

Godbold,  A.  IL,  Dallas,  Texas,  (ItHlImld  .\dv, 
Agency. 

(lalloway.  To>e{»h.  \Vaterl<»o.  la. 

(ilausse.  If,  L.,  New  York. 

(lage,  C.,  Wilmington,  Del. 

Gillette,  Mrs.  Charles,  Kansas  City, 
tlould,  Arthur,  Ouincy,  Mass, 
tlibson.  I^avid  H..  C'incinnati.  (b 
tlermain.  F.  S..  Syracuse. 
i  tibbs,  K.  D.,  Chicagt*. 

Gordc^i,  H.  K..  Dallas. 

Gillette.  C..  Kansas  City.  Mo. 
tlray,  Frank  Kansas  City.  Mo 
Gannett.  Gordon  H..  Cleveland.  <b 
Gillespie,  David  .!.♦  New  York,  N.  Y.,  DoubK- 
«lay-l*age  Co. 

Gibson,  J<»se|>h  W.,  New  Y«»rk  Cit\. 
tlreen,  C'arl  Si..  Detroit,  Mich, 
tlrifhth.  11.  1*.,  Indianapolis.  Ind. 

Green,  T,  (  harles.  San  Francisco,  Cal. 
tlould,  Sf.  F.,  New  Y(*rk,  \.  Y. 

Gauss,  Frank  L.  K.,  New  \’»Tk,  X.  Y.,  llou>e- 
keejicr. 

tlarrisoii,  Henry  L.  New  York.  ,\.  Y.,  ILnne 
Pattern  (  o. 

tluile,  A.  L.,  Lincoln.  Neb. 
tlibson.  Malcolm  K.,  Kverett.  Mass, 
tlalland.  .\ill  IL  H«*ston,  Mass. 

Gatcbel,  IL  A.,  l*hiladelphia.  Penn, 
tleorgc.  Walter  .\..  Lincoln,  \eh. 
trtHich.  P..  Tr..  Philadelphia.  Penn, 
tlamage.  .\.  W’.,  London.  Kngland. 
tiold.  G.  L.,  St.  Louis.  Mo. 
tlreen.  C.  (L,  Atlanta,  Ga. 

tlarrett,  Thomas,  Jersey  (*ity  Heights,  N.  J. 
tlolding.  L.  New  York.  N.  Y. 
tiude.  W.  K.,  New  York  City, 
tlandy,  Lewis  C.,  ('anihridge.  Ma.ss. 

Gilgati,  lohn  A..  Trennmt  Puilding.  Poston, 
Mass. 

tliles,  lobn  L.  Salt  Lake  Cit\,  Salt  T^ikc,  City  1 
All.  Vlllh. 

Gettler,  Joseph  S..  Pn*vidence.  K.  I.,  Town 
triers. 

Greene,  Howard  J.,  Providence,  K.  L,  Town 
Criers. 

tlatchel.  H.  A.,  Philadelphia.  Pa. 

Gilman.  Louis,  New  York,  Six  Point  Tx‘ague. 

i  love,  William  H..  Lynn,  M  ass. 

ttoldenberg,  Carl  The«idore.  New  York,  N.  Y. 

damage.  \.  W..  London,  Kngland. 

tlreene,  H.  Uridgeport,  Conn. 

tlreimer,  .\.  IL.  New  York.  N.  Y.,  Farm  Press 

<lillesj»ie.  David  J.,  New  York.  N.  Y. 

H 

Hand,  J.  A.,  New  York  City,  Pub.  Kcp. 

Hoyt,  tleorge  IL.  Chicago,  I\ib.  Kep. 

Hail,  S.  Roland.  .Scranton,  Penn..  In.  C»»r. 
School. 

Hall,  .\lbert  L.,  San  Francisco,  Cal. 

Hurd.  Charles.  New  York  City.  Printers*  Ink. 
Hopkins,  J.  M..  New  York  City.  Printers’  Ink. 
Ho>’t,  F.  ('’.,  New  York  City,  OutKxik. 

Ilovt.  C.  W..  New  Haven.  Conn. 

Hill,  W.  C.,  Richmond.  V’a 

Hunt,  (jranvillc  M.,  Washington,  D.  C. 

Hummel,  H.  O.,  Waterloo,  la. 

Hummel,  C.  O.,  Waterloo.  la. 

Hinesley,  Geo.  W.,  Louisville.  Ky. 

Hayes,  Metz  1*..  New  York  City. 

Harwood.  Herbert.  M.,  Des  Moines,  la..  Pub¬ 
licity  Agent,  Orpheum  Theatre. 

Hayden,  V.  F.,  Des  Moines.  la.,  Williams-Res- 
sing  .\dv.  .^gency. 
llazan,  T.  R..  Des  Moines.  la. 

Huffman,  Harry  IL.  Waterloo.  la. 

Haughton,  Richard,  Dallas  Tex.,  Sec.  Dallas 
.\dv.  League. 

Haley.  J.  K.  M.,  Baltimore.  Md. 

Hinrides.  W.,  Baltimore.  Md. 

Hoilges.  L.  Mitchell.  Baltimore.  Md. 

Hyde,  Francis  A.,  Baltimore,  Md. 

Hart,  .\lfred  IL,  Baltimore,  Md. 

Hamilton,  E.  1L«  St.  Louts,  Mo. 

Harris,  Cortlandt,  St.  Louis.  Mo. 

Huntsman.  Ray,  Boston. 

Hodges.  L.  M.,  Baltimore. 

Heaton.  C.  L.,  New  Haven. 

Hollowav.  R..  Cedar  Rapids. 

Ilale,  \V.  W..  Dallas,  Adv.  Mgr.  Northern 
Texas  Traction  Co. 

H«>ote,  T.  W..  Fort  Worth,  Tex.,  MO  Main  St. 
iloffman.  H.  R..  Cedar  Rapids. 

Haher,  C.  F.,  Oeveland. 

Il«>sey.  FL  J..  Ft.  Worth,  .\rmour  &  Co. 
Hutchinson.  J.  T.,  Waco  Texas. 

Hitchcock.  H.  iL.  Hamilton.  (). 

Hoffman.  M.  H.  B.,  Washington,  1).  C. 

Hurd.  Charles  W.,  New  York,  N.  Y. 

Hathaway,  C.  Harry,  Chicago.  Ill. 

Hameton.  F.  J.,  New  Yi>rk,  N.  Y. 

Hedges,  D.  Lc  Grand,  New  York,  N.  Y.,  Su- 
burhan  Life. 

Houston,  Herbert  S..  New  York,  N.  Y. 

Ilopkins.  D.  A.,  San  Antonio,  Tex.,  2*20  E. 

Houston  St.  ^ 

Hacker,  Frank,  F'ricnd,  Neb. 


40%  IMEX 

*  Jligbcst  trade  Magazine  in  its  held 

can  be  bought  on  nnusuallv  attractive  terms 
.Now  doing  $80,000  gross  business.  Can  be 
published  at  total  cost  of  less  than  $20,000 
l>er  annum. 

$10,000  Cash 

Balance  on  easy  terms.  Will  lake  over 
this  gilt-edge  property. 

HARWELL  &  CANNON 

Brokers  In  Newspaper  and  Mafazlne  Properties 

200  Fifth  Ave.  (Cor.  23d  St.) 

NEW  YORK. 

Our  properties  can  be  reached  only  through 

this  firm. 


Hoops,  Walter  W.,  Chicago  HI. 

Halstead.  Herman  G.,  New  York  \  Y. 
Henderson,  W.  IL,  New  York,  N.  Y. 
Hamilton,  William,  Jr.,  Chicago,  Ill. 

Hoffman,  .Mian  t\.  New  York,  N.  Y..  Leslie 
Judge  Co. 

•*a<lltv  Hopto,  1  ontlon.  Knglard 
F.  Mnb-r.  New  York.  \.  Y. 

Hamblin,  W.  F..  New  York.  N.  Y. 

Hart.  Oscar,  Milwaukee,  Wis. 

Holyoke.  S.  A.,  Milwaukee.  Wis. 

Harwood.  l\  M..  Omaha.  Neb. 

Hart,  John  C.,  Boston,  Mass. 

Hall.  Leo  N.,  Lincoln.  Neb. 

Her|>olhheimcr.  Erwin,  Lincoln,  \t!». 

Hill,  De  Los  L..  Tr.,  Atlanta,  Ga. 

!  Hauser,  I' red,  Atlanta,  (ia. 

Houser,  H.  W..  Atlanta.  Ga. 

I  Ib.-well.  John  J.,  New  York.  V.  Y. 

I  Humphreys.  Conlell.  Webb  City.  Mo. 

Healy.  \N .  J.,  Toronto,  Canada. 

1  Hunt,  F.  W .,  Toronto,  (‘nnada. 

Hiscox.  Morton,  Chicago.  Ill. 
i  Henry,  A.  L.,  New  York.  .V.  Y. 

I  Haines,  Morgan  E.,  New  York.  N.  Y. 

Hofman.  Winchester  J..  ('liicag<.\  HI. 

Hicks.  L.  D.,  .\tlanta.  Ga. 

Hastings,  A.  O.,  .\tlanta.  Ga. 

Hummeutt.  W.  L.,  .Atlanta,  Ga. 

Hays,  J.  W.,  Memphis,  Tenn. 

Higgins,  M.  S.,  Cam|>elIo,  Mass. 

Iloo|»es.  Edgar  M.,  Wilmingi»in,  Del. 

Hunter,  John  L.,  Denver.  CoKi. 

Hamby,  A.  McP.,  ('olumhia.  S.  ('. 

Hyke,  Al.  C..  Montreal.  Canada. 

Hall.  Joseph  W..  .Atlanta.  Ga. 

Horiiie.  E.  M.,  .Atlanta.  Ga, 

Hatch.  IL  D.,  Philadelphia.  Pa. 

Harman,  T.  D.,  Pittsburg.  Pa. 

Humphreys.  Cordell.  Wchh  ('ity,  M»». 

Mall.  Harrv  (•..  Winston-Salem.  N.  C. 

Haskill,  \V.  \\ .,  ord.  Neb.,  Ord  C\.*:nineicial 
('luh. 

Hughes.  F.  A.,  Rt>chester,  N.  A’. 

Holland,  James,  Indianapolis.  Ind. 

Hungerford,  William  A.,  linlianapolis,  Iml. 
Hamilton,  L  W.,  Boston.  Mass. 

Haglierg.  E.  IL.  P.oston.  Mass. 

Ilauff,  Jos.  New  Yi»rk,  N.  Y. 

Hillman.  Howard  I.,.,  Boston.  Mao. 

Haiightcxi,  W.  H..  Dallas,  Texa^, 


Ivey,  C.  E..  Richmond.  Va. 

Ingersidl.  Win.  IL.  New  A'ork  City. 

Ives.  C.  Quincy.  Boston.  Mass. 

Isaacson,  Follette,  B(»ston,  Alass. 

J, 

Jtihns.  W.  IL,  New  A’ork  City.  tleo.  Batten  C«». 
Johnston,  F'red  E..  Dallas.  Tex.,  President 
Dallas  .Adv.  Ix'ague. 

Jacobs,  Byron  A.,  Dos  M.dnes,  la.,  .Adv.  Mgr. 
Wolf’s  Store. 

Iordan,  C.  N.,  Milltowne.  N.  J. 

Judson,  J.  W..  Chicago,  HI. 

Johnston,  H.  Waters,  Portland,  Ore. 

Jones,  M.  F.,  Boston,  Mass. 

lohns,  AV’illiam  IL.  New  A'ork,  X.  A'. 

Jcbnson.  B.,  Chicago.  III. 

Jones,  Owen.  New  A'ork,  X.  A'.,  Good  House¬ 
keeping. 

Jones,  Henry  L.,  New  A’ork  (  ity.  Douhleday. 
Page  &  Co. 

Jones,  Alfred  F.,  New  A’ork,  N.  A’.,  (Arangc 
Judd  Co. 

Johnson.  E.  IL,  Syracuse,  N.  A’. 

Jordan,  E.  P.,  New  A’ork.  N.  AL 

J‘mes.  Richard  Gilder  C..  New  A’ork.  N.  A’. 

Johnston.  Harry. 

lolinson,  Walter,  New  A’i»rk.  N.  Y. 

Jenson.  .A.  IL.  ('hicago.  HI, 

Jones,  Chas.  E<lwin.  New  A’ork.  N.  A’..  (*osmo- 
{Kditan  Magazine. 

Jewett,  E.  IL.  New  A’«»rk,  N.  Y. 
huinctt,  Mark  L..  Jr..  Boston.  Mass, 
lenkins.  Waller  R.,  New  A’ork,  Rep.  ('luh  of 
Y. 

Johnson,  W.  W.,  Toronto,  Canada. 

Jackson.  Leonard,  Syracuse,  N.  A'. 


Keoman,  John  (L.  London,  England. 

Kingham,  .A.  .\..  'rcronto,  Ontario. 

Kelly,  J.  L.  .Scranton,  I’a. 

Kimball.  Earle  IL.  Providence.  R.  L 
Ketlerer.  Theti.  <J,.  Philadelphia.  Pa. 

Krebs,  Waller  M..  Cedar  Rani<ls,  la. 

Kapp  Hugh.  New  A'ork  ('ity.  C'hicago  Adv 
•Association. 

Kress.  Harrison  IL.  Coliimhiis.  O. 

Kimball.  Walter,  New  A’ork,  A’. 

Kimberley,  O.  S..  New  A’ork.  \.  A’.,  Double 
day-Pago  &  ('o. 

L. 

Lawrence.  H.  W..  New  Wnk  Cit/,  Printers’ 
Ink. 

I.aUuatle.  'i*.  W..  Des  Moines.  la.,  .Adv.  Mgr 
Successful  Farming. 

LjtiI.  H.  (i.,  Boston  Traile  I’ress  Association 
I.ee.  Henry.  New  A’ork  City, 
l.iclity.  -A.  K..  WaterKfo.  la. 

Ix'gg,  H.  11. ,  Louisville  Kv. 

I.ee.  \\.  C.,  Baltimore.  Md. 

I.eishead.  J.  H..  Jr..  Baltiniore.  Md, 

Little,  Geo.  \A  in..  Ilaltiniore,  Mil. 

I.eonard,  K.  S..  Detroit.  .Mich. 

Lessor,  Mver.  Cincinnati.  < 

Lewis.  1’,.'  15..  Dallas.  Tex.. 

System. 

Layton.  .A.  Dallas,  Tex. 

Lowe,  G.  R.,  .\eoslio.  Mt». 

I.and.  J.  I ..  llousti'M.  Texa-. 

.rence,  Richard  \\’.,  New  A’ork.  .\.  A', 
rence,  Frank  M.,  New  A’ork,  .N.  A’. 
Logerstrom,  Charles  K..  Topeka.  Kan. 

Little.  F.  H.,  New  A’ork.  A'. 

Lindsay.  E.  M.,  St.  Toseph.  Mo. 
l-orch,  Jake  L,  Dallas.  Tex..  Ad\ 

Harris  \  Co. 

Lee,  David  D..  New  A’ork.  N.  A'.,  Suburban 
Life. 

Lyman.  \\’.  L..  Syracuse,  \.  A'. 

Likely,  Fred  -A.,  Minneapolis,  Minn. 

I-attner,  Joseph  .A.,  (  edar  Rapids,  la. 

Lufkin,  K.  L.,  Fairfield.  -\’eh. 

Laing.  AA’illiam  L.,  .\ew  A'ork,  A'.,  Missouri 
A’alley  Farmer. 

I.eitli,  S.  E.,  New  A'crk,  N.  A’.,  Associated 
I'arm  Papers. 

Leith,  I.illian  T.,  New  York.  \.  Y. 

Liurkley,  Fred.  Portland.  Ore. 

Lydiatt,  W.  A..  'Foronto,  (  anada. 

Lingham.  G.  N.,  Dayton.  (). 

Lum.  Edwin  .A.,  Jersey  City.  N.  J. 

•  ane,  John  J..  12  Pearl  St..  Boston, 
l-yncli,  Eugene  A.,  Providence.  R.  1. 

Livingson,  J.  H.,  New  A'ork,  Kcp.  Club  of 
N.  Y. 

Ix*wis.  Russell  A.,  New  A’ork,  Rep.  ('lub 
N.  Y. 

I  ewis,  E.  M..  .M!*  A\’.  l.’ilsi  St..  New  A’ork 
City. 

Lewis,  .A.  C..  Ti>ronto,  Canada. 

LatreMiuiill.  Joseph  (*..  Toronto,  ('anada. 

I.ester,  Willi.'ini  M.,  Springfield.  Mass. 

Logan.  ('.  A.,  Boston.  Mass. 

Littell.  W.  Bernard,  New  A’ork,  \.  A'.,  Double 
day-l'age  &  CV. 

lx*onard,  M.  B.,  Oklahoma  ('ity.  Okla. 

Leonard,  N.  A’.,  Wagoner,  ( >kla. 

Lippmann,  C.  R.,  New  A’ork.  N.  Y. 


M. 


Mgn 


Mgr.  A. 


Katz.  G.  R.,  New  A’ork  City.  Publishers*  Rep¬ 
resentative. 

Kimball,  F.  A..  New  A’ork  City. 

Klein,  I.  .A.,  New  A’ork  City.  I*ublishers’  Rep. 
K’a  z.  Joseph.  Baltimore.  Mil. 

Kerr.  J.  A..  Clevelaml.  O. 

Knight.  Wm.  D.,  Dallas,  Texas,  Knight  .Adv. 
Agency. 

Kendall,  Cliarles  AA’..  Des  Moines,  la. 

Keemer,  ('larenco  B..  Des  Moines,  la..  Mer- 
L'hants’  Trade  Journal  Ren. 

Kiester,  II.  B..  AA’aterloo,  la. 

Knapp,  Mrs.  AA’ilHani.  Mesipiite,  Texas. 
Kirkpatrick,  J.  H..  San  .Antonio,  'Fexas. 

Keiltv,  Chas.  R.,  Boston.  Mass. 

Ketclums,  Chas.  K..  .St.  Louis.  Mo. 

Knvanaugh,  Edward  (*.,  New  A’ork  City. 

Koch.  Otto  J.,  Milwaukee,  AA’is. 

Knapp.  Lloyd  H..  (’edar  RapiiN,  la. 

Kerr,  J.  Sanderson,  Tex. 

Knapp,  AA’illiam,  Mesquite.  Tex. 

Kruglcr,  I'.  M.,  New  A’ork. 

Kitchcll.  J.  G.,  New  A’ork. 

Kehhe,  IL  A.,  New  A’ork.  N.  A’. 

Kennington,  F.  Reginald,  Manche’^ter,  Eng¬ 
land. 

Kreidler  AA’illiam  E.  Cincinnati  O. 

Kirby,  K.  N.,  New  York,  N.  Y.,  Algicr  Ctnirt, 
Bronxvillc. 

Kuhn,  AA’illiam.  J.  Syracuse  N.  A’. 

Knill.  C.  P.,  New  A’ork.  .V.  A’. 

Kaufman.  Louis,  London,  Kngland. 

Kendrick.  Edward  A.  New  A’ork  N.  A'. 

Ki*enig.  Otto,  New  A’’ork.  N.  A’..  Clirislian 
Herald.  j 

Kobbe.  Philip.  New  A’ork.  N.  A’. 

Kirkland,  C,  D.,  New*  York.  N.  A’.,  IL*me  Pat¬ 
tern  Co. 

Krause,  W.  E..  Milwaukee.  Wis. 

Kahn,  Robert  R.,  Milwaukee.  AA’is. 

Kelso,  H.  R..  Lincoln,  Neb. 

1  Kennery.  Bruce.  Montgomery,  Ala. 

Kimball.  Frederic  -A..  New  A  ork.  N.  A*, 
j  Kling,  Leroy  A.,  Cedar  Rapids,  !a. 

;  Krassel.  AV’illiam  A..  Milwaukee.  AA’is. 

Kelly.  William  T,.  Milwaukee,  AVis. 

I  Kent.  AV’illiam  Steadman,  Boston.  Mass. 

Kelly,  C.  F.,  New  York,  N.  A'. 


Mcliuloe.  \A'.  J.,  New  A'ork  City,  The  Exterior. 
.March,  1'.  O.,  Boston,  Kuhn.  F'ishcr  iv  Co. 
Meyer,  Oscar,  Mever  Both  Co. 

Mead,  F.  E. 

Millinger,  W.  ().,  ('leveland.  O. 

.AIcKelvie,  .S.  R.,  I.incoln.  Xeh. 

.Alills,  Joseph  B.,  Providence,  R.  I, 

-Aftidle,  Joseph  N..  Dundee,  Sc<it1and. 

•Alarks,  ('has.  K..  New  A'ork  ('ity. 

-Macy,  Roy  AA’.,  Des  Moines,  la..  Cir  Mgr.  Suc¬ 
cessful  Farming. 

.Aleridith,  E.  AAT.,  Des  Moines,  la..  Pub.  Suc¬ 
cessful  I'arming. 

Mercer.  Geo.  AA’.,  Des  Moines,  la..  Mgr.  Nichol 
the  Tailor. 

McCurdv.  Roland  G.,  Des  Moines.  Ia.,  Resi¬ 
dent  Mgr.  AA’hitehead  &  Hoag. 

Michell,  (lus  C.,  Rockford.  Ia. 

Michell.  (i.  E.,  St.  Paul,  Minn. 

.Mann,  J<is.  M..  Baltimore.  Md. 

Murrill,  LeRoy  K..  Baltimore,  M<1. 

Moffett.  J.  R..  Baltimore,  Md. 

Mintz,  Julius,  Baltimore,  M<l. 

Morton.  Henry,  Baltimore,  Md. 

Maas,  E.  AN’.,  Chicago.  Ill. 

.Aloss.  O.  J..  Chicago.  HI. 

•Murrill,  Jas.  L.,  Baltimore.  Md. 

MacInnis.  J.  W.,  Hamilton.  O. 

-Aleyer.  Harry,  St.  Louis,  Mo. 

Mavss,  A.  Ct.,  McKinnev,  Texas. 

.Mafian,  J.  AN’.,  Jr.,  Dallas,  Texas,  Fhe  Dallas 
Morning  News. 

Millett,  Ralph  L.,  Dallas,  Texas.  The  Dallas 
Dispatch. 

Mcliinkin.  F..  Dallas.  Adv.  Mgr.  Winfrvy 
Mejenkin. 

Marx.  L.  F..  Washington. 

Mummert,  IL  B.,  Dallas.  'Fexas,  Mgr.  Texas 
Agency  AA’ritcrpress  Co. 

-AlcMasters.  T.  G..  Cedar  Rapids,  la. 

Mings.  AN’.  ('.,  Big  Sandy,  Texas. 

McNeil.  A.  A..  A^alley  Mills.  Tex. 

Moran,  I.  ('.,  N’ew  Haven,  Conn. 

.Moses.  B.  M.,  New  A’ork. 

Morin.  O..  Ouchec. 

McKnight,  E.  R..  Neocho,  Mo. 

McC'omh,  J.  E..  Jr..  Houstcsi,  'I’cx..  Chronicle, 
.M'^rttan.  (’.  ('.  Ft.  Worth,  care  IL  ('. 

Meachaoi. 

McCormack.  R.  O.,  Ft.  AA’orth.  See.  Tohhers* 
and  Mfc.  League. 

Martin,  W.  E..  Dallas.  Tex.,  Adv.  Mgr.  Hob¬ 
son  Electric  Co. 

McCleary.  R.  IL.  St.  Paul.  Minn. 

McDonnel,  \\'.,  Washington.  D.  C. 

Mosessohn,  David  N..  Portland.  Ore. 

Monks.  T.  T.,  Omaha.  Neb. 

Minnf*d;.  F.,  New  A’ork.  N.  Y.^  McClure's 
Magazine. 

Moore,  C.  C.,  New  A’ork.  N.  A’. 

McBride  H.  D..  Dallas.  Tex. 

Mc('ormick.  George  IL.  Houston.  Tex.,  408 
(’ommercial  Bank  Bldg. 

.Moran,  Tohn  F.,  New  Haven.  Conn. 

Meyer,  Faul,  New  A’ork,  N.  Y. 

Miller.  H.  V..  New  York.  N.  Y. 

McPhillips,  James  J.,  Boston,  Mass. 


•MacFarlane,  H.  King,  Altowia.  Pa. 

.Moellmann,  K.  IL,  Cincinnati,  O. 

.Morgan,  J.  \V'.,  New  York.  N.  Y. 

Merrefee.  IL  C.,  Cincinnati,  O. 

Miller,  Lawrence.  Dallas,  Tex.,  .Adv.  Mgr, 
Hann  &  Kendall. 

.Morrison,  H  E,  New  A'ork,  X  A'.,  Success 
.Magazine. 

•McQuiston.  J.  C.,  Pittsburg,  Pa. 

Mc.Auliffe,  Paul  L.,  Syracuse,  N.  Y. 

.Alurch,  Elmer  E..  Ilostoii,  .Alass. 

McKraul,  .A.  W..  Charleston,  (  . 

Mills.  Morgan  R.,  Richmond,  \’a. 

.AIoMillan,  \V,  ( >..  New  York.  N.  A'.,  Biitterick 
Trio, 

Mekeel.  1.  A..  New  York.  N.  Y. 

Moore,  .A.  .S.,  New  A’ork.  N.  A . 

.Miller,  A,  Z..  Boston,  Mass. 

Mercer,  C.  Douglas,  Provulencc,  R.  1. 
Ma^sengale,  St.  Elmo.  .Atlanta.  Ga. 

Alarvin,  E.  .M..  P.ealrice.  Nth. 

.Myers,  Irving.  New'  A’ork.  N.  A’.,  Field  and 
Stream. 

MeKelvie,  S.  R.,  Lincoln.  Neb. 

Mathewson,  Edwin  L.,  I’rovidencc,  K.  1. 
.Mannix,  E.  J..  Sioux  Falls,  S.  D. 

.Mereellus,  Percy  S.,  New  A’ork,  N.  A'. 
Mo'rrison.  Josephine,  New  A’ork.  \.  A'. 

Murray,  K.  I..,  Idncoln,  Xeh. 

Merriain,  J.  F..  Atlanta,  Ga. 

.March,  F.’O..  1‘ittsbnrg.  Pa. 

Munch,  E.  B..  .New  A’ork.  \.  A’. 

.Mills,  Percy  W..  Philadelphia.  I'a. 

Murray,  Hilleary.  L..  Minneapolis,  .Minn. 
Mount,  Walter  R,.  Iloston.  Alass. 

Mudge,  .Arthur  AA’.,  Boston.  Mass. 

-Morn,  Geo.  E.,  New  A’ork,  N.  A'. 

Moore.  I^ewis  P.,  Boston.  Mass. 

Morgan.  'Fherdore  G.,  Montreal.  Quebec. 
•Murphy,  M.,  Dallas,  Texas.  Gen.  .Agent  I'i- 
delity  &  Deposit  ('o.  of  .Marylaml. 

Maxwell.  M.  C.,  Charleston,  .S.  C. 

McLauthlin,  W.  IL.  Bo>ton.  Alass. 

Alillinger,  AA'.  (>.,  ('leveland,  (). 

Alusgrove.  -\ll>ert  Eilgnr.  Jersey  City.  N.  J. 
Alaelenn.  J.  B..  'I'oronto.  Canada. 

Aliller,  C.  'F..  Old  .South  I’hlg..  Boston.  .Mass. 
AlcFarland,  F.  H.  I'ortli  Worth,  lex..  Western 
National  Bank. 

.Marsh.  R.  Henry  So  Summer  St.,  Boston. 
Montgomery.  L.  J..  New  A’ork. 

Aferriam,  .Artliur  W..  13s  Pleasant  St.,  Alaldcn. 
Altinder,  Norman  J .  A.,  Baltimore,  A<lv.  Club, 
Baltimore. 

.Mahin.  Harohl  J.,  New  A’ork  City. 

AIcD'onald,  Thomas  D.,  Salt  Lake  City.  Herald- 
Republican. 

Alills,  W.  Percy,  Pliila<lolplna,  Pa..  The  Poor 
Richard  Club. 

Afardon.  C.  S.,  New  A’ork. 

AL^'y.^J.  AA^illiams,  New  A’ork,  Rep.  Club  of 

Alann,  IL  L.,  Boston.  Alass. 

Mahoney.  Marl  L.,  Boston,  Alass. 

Mc(*onnick.  Josepli.  ('edar  Rapids,  la. 
AlacT.aughlan,  .A.  N.,  Toronto,  Canada. 

Munroe,  Robert  C.,  Springfield.  Alass. 

Mauheek.  Roland.  Des  Aloines,  la. 

Af.artin,  TL  C..  Oklahoma  City,  Okla. 

Miller.  William  L.,  New  A’ork.  N.  A’.,  Puck. 
Alatthews,  J.  1)..  Charleston.  S.  C. 

Alessenger.  AA’.  R..  New  A’ork  Citv, 

Afarshall,  Harry  1^,  Buffalo,  X.  S'. 

N- 

.Vast.  C.,  New  A’ork  City,  A’ogue. 

Norton,  Mrs.  P..  ('iiicinnali,  O. 

Niedringhaus,  \V.  C..  St.  T.ouis,  Mo. 

Norton,  John  J..  AA’illcutt  ('ity,  Aid. 

.Yager.  Jos.  J.,  St.  Louis,  Mo.’ 

Norman,  T.  K.  F..  New  Haven.  Conn. 

Neal,  Mrs.  W.  T.,  Boston.  Alass. 

Newton.  Tohn  T'.,  Tr..  Boston,  Alass. 

-Newell,  Ifarry  L.,  Boston.  Alass. 

.Nutter,  Henry  R.,  Everett.  Mass. 

Nyhan,  T.  K.,  Fall  River.  Ala'^s. 

Nowland,  George,  Philadelphia,  Penn.,  Fcls 
Co. 

Newman.  B.  S.,  Atlanta,  G.;, 

.Navillius,  J,  A’..  .M.D.,  .New  York.  N.  A’. 
Nowland.  (leorge,  Philadelphia.  Pa.,  The  Poor 
Richard  ('luh. 

Noble,  Edward  T.,  50  Union  Sciuarc,  New 
A’ork  City. 

Newlands,  .Alexander,  Toronto.  Cana<la. 

.Nelson,  AVm.  E..  Dorchester,  Mass. 

Nye,  Frank  AA’..  New  Vo;k.  N.  Y.,  Biitterick 
Trio. 

O. 

Oakley.  AA’illiani  F.,  New  A’ork  City.  Munsey 
Newsiiapers. 

Ormsbee.  Alalcolm,  New  A'ork  City.  Publishers* 
Representative. 

i  )ak1cy.  AA’m.,  New  A’ork  City. 

Osborn,  (iiiy  S.,  Chicago.  111. 

Ostermeyer  (».  B.,  Washington,  D.  C. 

Olmstead,  11.  A..  Dallas.  Tex.,  Algr.  Soutli- 
western  Paper  Co, 

Otis.  Charles,  New  A'ork  (  itv. 

<  Iswald.  John  Clyde,  New  A’ork,  N  A’. 

Oeth.  Albert,  Charleston,  S.  C. 

Oakley.  D.  B.,  New  A’ork.  X.  Y. 

Oewell,  L.  E.,  Dayton.  (). 
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General  Agents 


ADVERTISERS’  SERVICE 

S  Beekman  St.,  New  York 
Tel.  Cortlandt  3155 
AMERICAN  SPORTS  PUB,  CO. 

21  Warren  St.,  New  York 
Tel.  Barclay  7095 
ARMSTRONG,  COLLIN  ADV.  CO. 

Broad  Exchange  Bldg.,  New  York 
Tel.  Broad  6148 

DEBEVOISE,  FOSTER  CO. 

15-17  West  38th  St.,  New  York 
Tel.  Murray  Hill,  5235 
FEDERAL  ADVERTISING  AG’CY 
243  West  39th  St.,  New  York 
Tel.  Bryant  4770 
FRANK,  ALBERT  &  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  5745 

HOWLAND,  HENRY  S.,  Adv.  Ag’cy 
20  New  St.,  New  York 
Tel.  Rector  2573 

KIERNAN,  FRANK,  &  CO. 

156  Broadway,  New  York 
Tel.  1233  Cortlandt 
LEDDY,  JOHN  M. 

41  Park  Row,  New  York 
Tel.  Cortlandt  8214-15 

MEYEN,  C.,  &  CO. 

Tribune  Bldg.,  New  York 
Tel,  Beekman  1914 
NAMROD  ADVERTISING  AGENCY 
926  Tribune  Bldg.,  New  York 
Tel.  Beekman  2820 
SECURITIES  ADV.  AGENCY 
44  Broad  St.,  New  York 
Tel.  Broad  1420 
THE  SIEGFRIED  COMPANY 
50  Church  St.,  New  York 
Tel.  Cortlandt  7825 
STODDARD  &  BRICKA,  Adv.  Agts. 

114-116  East  28th  St.,  New  York 
Tel.  1528  Mad.  Sq. 

PENNSYLVANIA 

FROWERT  ADV.  AGENCY 
Stephen  Girard  Bldg.,  Philadelphia 
Tel.  Filbert  5137 

RUBINCAM  ADV.  AGENCY 

Drexel  Bldg.,  Philadelphia 
Tel.  Lombard  2152 

PHILADELPHIA  ADV.  BUREAU 
William  W.  Matos,  Inc. 
Bulletin  Bldg.,  Philadelphia 


MEXICO 

THE  PUBLICITY  COMPANY 
San  Diego,  9,  City  of  Mexico,  Mex. 


CUBA  and  WEST  INDIES 

THE  BEERS  ADV.  AGENCY 
Cuba  37,  Altos 
Havana,  Cuba 

Frank  Presbrey  Co.,  N.  Y.  Corr. 


Publishers*  Representatives 


ALCORN,  FRANKLIN  P. 

Flatiron  Bldg.,  New  York 
Tel.  Gramercy  666 

ALCORN,  GEORGE  H. 

405  Tribune  Bldg.,  New  York 
Tel.  Beekman  2991 

BARNARD  &  BRANHAM 

Brunswick  Bldg.,  New  York 
Boyce  Bldg.,  Chicago 
Tel.  Madison  Sq.  6380 

BRYANT,  M.  D.,  CO.,  Inc. 

200  Fifth  Ave.,  New  York 
Tel.  Gramercy  2214 

BUDD,  THE  JOHN,  COMPANY 
Brunswick  Bldg.,  New  York 
Tel.  Madison  Sq.  6187 

KELLY,  C.  F.,  &  CO. 

Metropolitan  Bldg.,  New  York 
People’s  Gas  Bldg.,  Chicago 
Tel.  Gramercy  3176 

LINDENSTEIN,  S.  G. 

118  East  28th  St.,  New  York 
Tel.  Madison  Sq.  6556 
30  North  Dearborn  St.,  Chicago 

NORTHROP,  FRANK  R. 

225  Fifth  Ave,,  New  York 
Tel.  Madison  Sq.  2042 

PAYNE  &  YOUNG 

747-8  Marquette  Bldg.,  Chicago 
30  West  33d  St.,  New  York 
Tel.  Mad.  Sq.  6723 

PUTNAM,  C.  I. 

45  W.  34th  St.,  New  York 
Tel.  Murray  Hill  1377 

VERREE  &  CONKLIN,  Inc. 

225  Fifth  Avenue,  New  York 
Tel.  Madison  Sq.  962 

WAXELBAUM.  BENJAMIN 

189  East  Broadway,  New  York 
Tel.  Orchard  5300 


Owen.  A.  E.,  London,  England. 

Ousley,  Clarence,  Fort  Worth,  Tex. 

Orr,  I.  M.,  Jr.,  Newnan.  Ga. 

O’llare,  Arthur  L.,  Providence,  K.  I. 

Osborne.  l>avid  K.,  St.  I-ouis. 

O’Donnell,  Hugh  V.  J’hiladelphia,  l*a.,  ’J 
Poor  Richards  Club. 

O’.Veill,  II.  J..  Charlcsttni,  S.  C. 

Otis,  Charles,  New  York,  N.  Y. 

P. 

Presbrey.  Frank.  New  York  City,  Frank  Pres¬ 
brey  C*o. 

Poindexter.  Paul. 

Peabody.  X.  J..  Chicago. 

Perry,  George  N.,  New  York  City. 


Potsdanier,  Janies  S.,  Philadelphia,  Pa. 

Plieljis,  C.  \V.,  Des  Moines,  la. 

Paiiuin,  Joseph,  Waterloo,  la. 

Proctor,  W.  E.,  Waterloo,  la. 

Ple.isants,  .\rthur  II.,  Baltimore,  Md. 
Pliilipson,  Herman,  Dallas,  Tex.,  .Vdv.  Mgr. 

Dallas  Times  llerald. 

Picard  Joseph.  Quebec,  Canada. 

Parsons,  Dr.  Emma  D.,  Waterloo,  la. 
l*arsons.  L.  S.,  Waterloo,  la. 

Toole,  A.  J.,  Dallas,  Texas. 

Powder,  T.  11.,  Dallas,  Texas. 

Pclton,  A.  1..,^  Meriden.  Conn. 

Plachek,  (J.,  Kansas  City,  Mo. 

Pearson.  A.  A.,  ICinsas  City,  Mo. 

Pennington,  P.  II.,  Wichita  Falls,  Texas. 
Palmer,  L.  W..  New  York,  N.  Y. 

Paine,  Lewis  C.,  New  York,  N.  Y.,  McCall’s 
Magazine. 

Pratt,  D.  S..  I’oston,  Mass. 

Pratt.  Herbert  J.,  lloston,  .Mass, 
i’hillips,  Edgar  E.,  New  York,  N.  Y..  Crafts¬ 
man. 

Porter.  H.  M.,  New  York,  N.  Y.,  American 
Hoy. 

Parkinson,  R.  1'.,  Ottawa.  Canada. 

Pound,  J.  Lincoln.  Neb. 

Palmer,  H.  New  York.  N.  Y. 

Park.  Ernest  Syracuse,  N.  Y. 

Peck,  Fred  R..  Syracuse.  N.  \\ 

Pease,  ().  ('.,  Montreal.  Canada. 

Parker.  Donald  M.,  New  York,  N.  Y.,  St. 

Nicli«>las  Maeaziiu'. 

Priest.  \y.  .y,  New  York,  N.  Y. 

I‘age.  W.  W..  Geneva.  N.  Y. 

Pratt,  Lewellyn,  K.,  New  York,  Y. 

Phillips.  Charles  (?..  New  York,  N.  Y. 

Price.  Cliarlcs  F..  New  York,  N.  Y. 

Proftitt,  Eilward  L,  Providence,  R.  1. 

Palmer.  Frank  W.,  Hoston.  Ma'^s. 

Poland,  .\lbert  Harkness,  Providence.  R.  I. 
Pratt.  E.  G.,  New  York.  N.  Y.,  Hutterick 
Trio. 

Parkhui>t.  Wm.  I'..  Atlanta.  Ga. 

Palmer.  P.  R..  Atlanta.  Ga. 

Priest.  J.  A.,  Hoston,  Mass 

1‘ritchard,  George  O.,  New  York.  N.  Y.,  Chris¬ 
tian  Nation. 

,  Peabody,  N.  J..  Chicago.  Ill. 

Price,  Tlumias  lb,  St.  Louis,  Mo. 


Page,  Harold  E.,  New  York. 

Peyear,  T.  F.,  Lynn.  Mass. 

Piiindexter,  Paul,  New  York,  N.  Y,  , 

Pinkham,  Arthur  W.,  Lynn,  Mass.  ■ 

I’eterson,  R.  W..  Hoston.  Mass.  ' 

Powers  F.  E.,  Boston,  Mass. 

Peck,  Charles  -M..  New  York,  N.  Y.  i 

Phillip,  Howard  (*.,  New  York  City.  1 

Parker,  George  P.,  Hoston,  Mass. 

O, 

Uuarles,  Edwin  Haltimore,  .Md. 

(}uealc.  S.  H.,  Toledo,  O. 

(Juiucy,  T.  D.,  Philadelphia,  Pa. 

R. 

Reese,  Howard  IL.^  Haltimore.  .Md. 

Richanlson,  W.  C.,  New  S’ork  (‘ity.  Pub¬ 
lishers’  Rep. 

Robertson.  D.  T.,  Pilgrim  Publicity  Co. 

Romer.  J.  J.,  New  York  City,  Printers’  Ink. 
Richards,  F.  S.  J.,  New  York,  St  Louis  Globe- 
I  democrat. 

Robertson,  H.  T.,  New  York  City. 

Rolfc,  Halward  P.,  Boston. 

Reed.  William  A.,  Waterloo.  la. 

Raine,  John.  Haltimore,  Md. 

Rhodes,  William  S.,  Des  .Moines,  la. 

Ray,  P.  M..  Waterloo,  la.  ! 

Reber,  A.  J..  Waterloo,  la. 

Remington.  Kmorv  H..  New  York  Cilx. 

Rayold,  (ieorge  M.,  St.  [.<»uis.  Mo. 

Raymond,  F.  J.,  St.  Loui<. 

Reese,  P.  P..  Atlanta,  Ga. 

Register.  J.  W.,  Mineral  Wells.  'IV.xas. 

Romer,  John  L.,  New  York. 

Richards,  ('ieorge  E.,  Boston.  Mass. 

Rich,  E.  I...  Providence,  R.  I. 

Robins,  Harry  Douglas.  New  York.  N. 

Kidder,  Charles  H.,  New  York,  t'atludic  .News. 
Ralston.  S.  O.,  Chicago.  HI. 

Roe,  W.  D..  Syracuse,  X.  Y. 

Richards,  F.  St.  J,,  New  York.  N'.  Y. 

Ross,  W.  IL,  New  York,  N.  Y. 

Rilutt,  (itto.  New  York,  N.  Y, 

Reed,  H.  1’.,  New  York,  Y..  Christian 
Herald. 

Robbins,  1..  L.,  Jr.,  New  York.  V..  Metro¬ 
politan  -Magazine. 

Rnggles,  Howartl  F..  New  \  ork.  N. 

Robbins  C.  M.,  Boston.  .Mass 
Robbins,  Harry  H..  New  York.  N. 

Ritter,  Philip,  New  York,  N.  Y. 

Ryan,  Horace  E.,  Indianapolis,  Iiid. 

Rosenblatt,  .\.  R..  New  York.  N.  ^  . 

I  Rhofies,  L.  W.,  Greenville.  S.  (*. 

I  Royar,  I'red  J..  New  York,  X.  V. 

Rider,  Archibald  W.,  London,  England. 
Ruxton,  Philip,  New  \  ork,  .N.  N  . 

Rowlin.  (i.  R..  Winnipeg.  Canada. 

Rich,  j.  Hampton,  Winstun-.^’^alem.  N.  (  . 
Kiciiarfison,  Wallace  New  York,  N.  Y. 
Ru'isell,  Clintim  P.,  Dallas,  'I'ex. 

Redticld,  John,  New  York.  N.  Y. 

Rogers,  L.  E.,  Atlanta.  Ga. 

Redlielil,  Chas.  S.,  New^  York,  X.  Y. 

Ritchie,  Frederick  N.,  New  Yiirk  City. 
Runisuy,  1.  (?.,  New  York  City. 

Robinson,  K<lward  K..  Boston,  .Ma-'S. 

Riehanl,  Joseph  A.,  New  York.  N.  .\dv. 

C'lub. 

Richanlson.  M.  T.,  27  Park  Place.  New 
York  City. 

Roberts,  C'harles  F.,  HixUni,  Mass. 

Robbins,  Nathaniel  (*.,  New  York,  N.  ». 
Rook,  W.  Cl.,  Toronto,  (’anada. 

Ray,  Louis  !>.,  Toronto.  Canada. 

Rice,  Roy  V.,  Milwaukee.  Wis 
Reilly.  J.  Edward.  Chicago,  111. 

Rieddock,  .1.  A.,  ('harleston,  S.  ( 

Ralph,  W.  L,  Hoston.  Mass. 

Rtniiard.  J.  11..  Wheeling.  W.  \'a. 

S 


P..  t'oinanche,  Tex. 

.  Dallas,  Mgr.  Art  Wa}lpa|»er 


Re 


la.,  lit 

1-.  Mv 

.  K.  I. 

X.  Y., 

C’ui  t  en 

.rk,  X. 

V..  M( 

St.  C'lair 
Stein, 

Mills  I 

Smith,  G.  \V’.,  Fort  Worth,  Tex. 

Sensenbrenner,  J.  J.,  St.  Louis. 

Sensenbreiiner,  J.  F.,  St.  Louis. 

I  .Stelle,  J.  M.,  Kansas  C'ity,  Mo 
1  Sykes,  C'.  L.,  Houston,  Te.x.,  Galveston,  Hous¬ 
ton  Electric  Railway  Co. 
i  Shuman,  A.  L.,  Ft.  VVorth,  Star  Telegram. 

,  S|»encer,  J.  L.,  Mart,  Tex. 

I  Shoemaker,  J.  E.,  Washington,  D.  C 
I  Scott,  A.  C'.,  Omaha,  Neb. 

;  Shuey,  Edwin  L.,  Dayton,  O. 
filverman,  Asher,  New  York,  N.  Y. 

Spooner,  William  .lames,  London,  England. 

Schmidt.  Louis  Hernanl,  Ames,  la. 

Severnsky,  F.ouis  K.,  Indianapolis,  Ind. 

I  Smith,  Lester  K.,  Hoston,  Mass. 

I  Seestcil,  ('harles.  New  York,  N.  Y. 

.Sands.  F.  E.  Meriilen.  C'onn. 

Sclienkelbcrger,  A.  K.,  Boston.  .Nla'^s. 

■  Story.  Charles  F.,  Syracuse,  N.  Y.  ^ 

Sturgis,  William  A.,  New  York,  N. 
view  of  Reviews. 

Shaughnessay,  Wm..  Pittsburg,  Pa.^ 

Spinney,  CVosby  H.,  New  York,  N.  Y. 

Stevens.  F.  H..  Hoston,  Mass. 

Sayles,  Joseph  !>..  New  York,  N.  Y. 

Snyiler,  W.  L.,  lies  Mo' 

Des  .Moines  News. 

Sweet,  William  L..  Providence.  R. 

Selsor,  Mark 
Literature. 

Spalding,  C'harles  D.,  New  Y*>rk,  N. 

C'ail’s  Magazine. 

Scherzinger.  F.  A.,  Nelson,  Neb. 

Shaw,  E.  R.,  C'hicago,  Ill. 

Sachs,  Nathaniel.  V.,  Pittsburg,  Pa. 
Saeroz-Peria,  C.  .M.,  -\rgentiiie.  So.  .\merica. 
Smith,  Herbert  A.,  P»oston.  Mass. 

.Soiikup,  I.eo.,  Lincoln,  Neb. 

Sweetland,  L.  K.,  Hoston.  Mass. 

Stockbridge.  Lyman  W..  Haverhill,  Mass. 
SnitTen,  Frank  D.,  New  York,  N.  Y.,  C'hris 
tian  Herald. 

Simonson,  M.  G.,  New  \ork,  N.  V.,  (io*'d 
Housekeeping. 

Sunderland.  Raljili  E..  Omaiia.  Neb. 

Selling,  Hen.  INirtland,  Ore. 

Simpson,  W.  A.,  Chicago,  111. 

Standish,  (iranville  S.,  Providence,  K.  I. 
Standisli,  Myles,  New  York,  N.  Y.,  Nlw 
England  Magazine. 

Small.  D.  M.,  Hoston,  Mass. 

Sheridan,  A.  K..  H<»ston,  Mass. 

Smith,  William  H..  New  York,  N.  Y. 

Scott,  G.  S.,  Chicago,  Ill. 

.Smith.  George  .\tlaiita,  (ia. 

Schiesinger,  Joe.  A.,  Atlanta,  Ga. 

Stibbs.  H.  Cl..  Dayton,  Ohio. 

Spurrier,  W.  A.,  Hoston,  Mass. 

Sellery.  Ernest  C’..  Ottawa.  Ontario,  Canada. 
Schurman,  Bryce  1...  Grand  Rapids,  Midi. 

Sly.  ( i.  E..  New  Yi»rk,  N. 

Stute,  Henry.  Houston.  Tex. 

Sevettang.  Nl.  New  York  (  ity. 

Savay,  VV.,  Lafayette.  New  York  City. 
Sweetiaml,  H.  Si.,  New  York  City. 

Scott,  C.  T.,  Myrtle  Avenue,  GreenwoiKl. 
Shea,  M.  J.,  Ware.  Mass. 

Shelton,  E.  E.,  Slemphis,  Tenn.,  Memphis 

Adv. 

Sullivan,  A.  W.,  New  York  C'ity. 

Short.  J.  O.,  l*earl  Street,  CJity. 

Skelton*  P.  A.,  New  York  City,  Rtp.  Club 
of  New  York. 

Seymour,  Edward  S.,  New  York,  l<ej>.  Club 
of  New  York.  . 

Strong.  Edward  K..  Jr..  C'olumbia  I’niversity, 
New  York. 


GARWOOD  ELECTRIC 

Beciuae  (a)  they  rannot  be  atarled  by  a  short  circuit  or  a  ground, 
(b)  atopping  the  preas  automatically  locks  it  so  that  the  safety  of 
the  crew  la  never  dependent  on  the  memory  of  any  one  man. 

Bulletin  SOS-H  explains  how. 

Garwood  Electric  Co.,  ‘'carvI^e»I  n"!!"' 

New  York  niladelphia,  Boaton  Chicafo  Pittsburg 
St.  Louis  New  Orleans 


Svkcs.  t'hark-s  1...  Houston,  Tux.,  .\dcraft 
Club.  .  .  ,  .  .  , 

Seymour,  Kdward,  New  \  ork,  .Xssociate^l 
Suiulav  Mag. 

Secne.l,  ■  (.  harles,  New  York  fity,  Kansas 
C'ity  Star. 

Stoddard.  C.  C.  ... 

.Stubbs,  11.  C,  Dayton,  O.,  Dayton  .Ylvertis- 
iiig  Co. 

Shaw,  K.  R.,  Chicago. 

Scarburgh,  R.  S.,  New  ^urk  City. 

Stevens,  S.  C\,  New  York  C  ity. 

Smith,  Adam  F..  Toronto,  C'.anada. 

Stembridge,  G.  E.,  Duinlee,  Scotland. 

Strong,  James,  laondon,  Eng. 

.Smith,  K.  J.,  Chicago,  111. 

Siiives,  Geo.  A.,  Cincinnati.  (). 

Smith,  C'arl  K.,  Des  Moines,  la..  ( 

Smith,  Press. 

Schwonenian.  H.  W.,  Waterloo.  Ia. 

Shanewise,  !.  H..  Waterbui,  la. 

Stotts.  E.  R.,  Des  Moines,  la..  Mgr 
&  Struthers. 

Stewart.  P.  h-.,  Waterloo,  la. 

Smith.  Jr..  W’m..  ('ambridge. 

Shay,  Edw.  J.,  Haltimore,  Md. 

Sawyer,  J.  H.,  St.  Louis.  Mo. 

Strassman,  Ralph.  New  York  C  ity. 

Stinespring,  K.  C.,  New  York  ('ity. 

Sykes.  G.  Hunter,  Baltimore,  Md. 

Stanffacher,  \’emon  I...  Cellar  Rapiil 
Schmidt,  \Vm.  A..  St.  I.ouis,  M«). 

Stone,  F.  ().,  C'incinnati,  O. 

Shay,  Thos.  G.,  Manchester,  N.  11 
Shires,  Percy,  Providence 
.Shuman,  L.,  St.  Louis. 

Sonilers,  K.  U.,  Dallas,  Mgr.  Columbian 
Phonograph  C'o. 

Stonestreet,  \\\  ('..  Fort  Worth,  Tex,,  Stone- 
street  &  Davis 

Scliarbauer,  J..  Fort  W'orth,  Tex. 


il  K. 


Do<ld 


T 

Tomes.  Robert,  New  York  C'itv.  Publishers’ 

1  homa^son,  (iiis  W Dallas,  lex.,  Ailv.  Mgr.. 

Harris-Lipsitz  C'o. 

Twombly,  E.  D.,  Hoston. 

Townsend,  Myron,  Boston. 

Trefg.  Edward  W’.,  Chicago,  Ill. 

Thomson,  Sidney  C^,  Dundee,  Scotland. 
Townslcy,  J.  A.,  W’aterloo,  la. 

Tilley,  H.  F.,  Washington,  T>.  C. 

T<»wnsend.  C'harles  H.  Jr.,  New  York  City. 
Triplet,  S.  D.,  Fort  W’orth,  Tex.,  First  Na¬ 
tional  Hank. 

Taber.  C’.  A.  Dallas,  Tex. 

Taylor,  G.  C.,  Dallas,  Tex, 

Tuggle,  K.  H.,  Kemp,  Tex. 

Tlnirber,  H.  M.,  New  York,  N.  Y.,  Foot  & 
Wing. 


TAKE  IT  TO 
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•*THE  KOHEER  SYSTEM” 

of  ELECTRIC  CONTROL  lor 

Motor -Driven  Printing  Presses  and  Auxiliary  Machinery 

Used  by  the  leading  newspapers  throughout  the  world 
Manufactured  and  told  by  the 

euXLER-HAMMER  IVfEG.  CO..  Milwaukee.  Wlaconain 

New  York  Chloago  Boston  Pittsburg  Pnlladelphla  Cleveland  San  Franclaco 
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Kngineering  l‘o. 

I'lhan,  Israel  M.,  Boston,  Mass. 
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V'era,  A.  B..  Fort  Worth,  509  KeynoMs  Bldg. 
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NVithee,  John  S.,  Louisville,  Ky. 

NVaddell.  Lloyd.  I>es  Moines,  la..  Mgr.  Pes 
Moines  l>uplicaling  C'u. 

Webb,  Frank  Ik.  Baltimore.  Md. 

Waterman,  J.  K.,  Baltimore.  Md. 

NVesihus.  Ted,  St.  Louis,  Mo. 
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NVittenlierg.  Walter,  St.  Louis,  .NIo. 
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Co. 
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Wilev,  Sterling  P.  B<»ston,  Mass. 

Walker,  II.  IL,  New  York.  N.  Y. 

VV’cIK.  A.  J..  New  Vork,  N.  Y. 

WeMon,  VV'.  S..  Huntington.  Neh. 

WtMHlward.  C*.  R.,  New  York,  N.  Y.,  Crowell 
Publishing  Co. 

W  illchrands,  J.  S.,  Omaha.  Neh. 


I  W  aldo,  Richard  IL,  New  York,  N.  Y.,  Good 
I  Housekeeping. 

I  W'cstfall,  Henry  V.,  Lincoln,  Neb. 

,  W’ilson,  Ellis  t.,  Waterloo,  la. 

W'asson,  L.  R.,  New  York,  N.  Y.,  Home  Life. 
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W’oodward,  Herbert  E.,  Syracuse,  N.  Y. 
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W'right.  L.  G..  New  York,  N.  Y. 

W'ills,  J.  G.,  Pittsburg.  Pa. 

W’est,  R.  A.,  New  York,  N.  Y.,  Scribner’s 
M  agazine. 

Wilson,  llugii  M..  New  York.  N.  Y. 

VVescott.  E.  IL.  Plattcmouth.  Neb. 

Wilson,  William  .\.,  New  York,  N.  Y.,  Sun¬ 
set. 

Watson,  K.  IL  B.,  New  York,  N.  Y.,  l*eo- 
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I  Publishing  C’o. 
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VV  ilcat,  Stanley.  New  York,  N.  Y. 
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Watson,  C'harles  A.,  Toronto,  C  anada. 
W«»odman,  Ernest  S..  Boston,  Mass. 
VV'ellington,  .N.  B..  Milwaukee.  Wis. 

Williams,  John  NV’.,  Boston,  Slass. 

I  VV’agganian.  S.  J..  Jr..  Richmond,  V'a. 

!  Watsfin,  Thomas  J.,  Payton,  O. 

Wilson,  Earle  B.,  Lincoln,  Neh. 

Winningham.  (*.,  Detroit.  Mich. 

Wilson,  F'red,  Luuirate  Hill,  E.  C*. 

Watrous,  I.eon  W.,  Proviilence,  R.  I. 

Wind.  John  N.,  Jr..  Cirand  KapiUs,  Mich. 
VV'oodman,  C.  A..  Boston.  Mass. 

Wesley,  Paul,  .Ntlanta,  Ga. 

Wheeler,  W.  B.,  Ft.  NVorth,  Acme  I.atindry. 
NVilliams,  J.  T.,  Ord,  Neb. 

Whiting.  F.  Allen,  Boston.  Mass. 

NVinhert,  T.  S.,  Boston,  Mass. 

NVarner,  NV’.  A..  New-  York.  N.  Y. 

NVeare,  F.  L.,  Boston,  Mass. 

Wheeler.  C'harles,  Fort  NVorth,  Tex. 

Watts,  Harrv  H.,  Toronto,  C  anada. 

NVitmarsh.  C.  F..  Boston,  Mass. 

Westfall,  I’aul,  Oklahoma  C'ity.  Okla. 
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Young.  J.  C.,  C'cdar  Rapids,  la. 

Yerkes,  NV.  S.,  New  N'ork  C'ity,  Thoina'' 
C'usack  C’o. 

Young,  Lafayette.  Pes  Moines,  Pes  Moines 
Daily  C'apital. 

'  V«ning.-  I.afayette,  Pes  Moines,  la. 

Verkes,  NV.  S.,  New  York,  N.  Y. 

Young.  .N.  IL,  Boston.  Mass. 

Young,  H.  C'rown,  Minnea|Milis,  Minn. 
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Zipproih,  ki»l>ert.  St.  Louis,  Mo. 

Zang,  J.  F.,  Pallas.  Tex. 

Zinsie,  Frederick,  C'incinnatt.,  O. 

Zelmar,  Arthur  J.,  Memphis,  i.eague  of  Mem¬ 
phis  Adv. 

CONVENTION  NOTES. 

I  (Continued  from  ('age  l'\)  ' 

I  at  the  convention,  the  day’s  program, 
j  several  photographs  of  prominent  ad 
men  and  some  clever  cartoons  hy  Sid 
(Ireen. 

The  Boston  Herald  on  Tuesday  print- 
i  ed  a  special  convention  number,  contain- 
•  ing  four  pages  of  live  stuff  cmhelishcd 
with  portraits  of  prominent  delegates, 
sketches  and  cartoons  hy  Haydon  Jones. 
sjHrcial  ar  icles  on  the  history  of  the  Pil¬ 
grim  Publicity  Association,  the  Asso¬ 
ciated  Advertising  Clubs  of  America,  etc. 
i  The  ntimlKT  was  gotten  up  under  the 
j  direction  of  M.  L.  Berkowitz,  one  of  the 
brightest  journalists  of  the  Huh,  who 
was  formerly  connected  with  the  New 
"t'ork  American. 

The  Globe's  conven  ion  reports  were 
full,  accurate  and  well  written.  Some 
of  its  cartoons  were  mighty  clever.  The 
Post,  the  Transcript,  the  Traveler,  the 
Record  and  the  .\merican  were  all  gen¬ 
erous  in  their  con  rilmtion  of  >pace  to 
the  convention.  The  .\mcrican  issued  a 
special  convention  mimiKT  on  Tuesday 
that  attracted  much  attention. 


From  Stereotype  Room  to  HeD  Box 


Quick  Change  Model  8 
{Three  Magazine  Linotype 


Many  newspapers  now 
utilize  their  Linotype  equip¬ 
ment  so  that  on  an  increas¬ 
ing  number  of  complete 
pages,  after  stereotyping, 
the  column  rules  and  cuts 
can  be  removed  and  the  re¬ 
mainder  of  the  form  returned 
to  the  metal  pot. 


The  Linotype  Way  Is  the  Only  Way 

to  save  time  and  labor  in  the 
composing  room  and  elim- 
i  nate  all  distribution.  N o  other 
method  of  composition  will 
produce  either  straight  mat¬ 
ter  or  department  store  ad 
work  as  rapidly  and  econom¬ 
ically  as  the  Linotype. 


Quick  Change  Model  9 
Four  Magazine  Linotype 


MERGENTHALER  LINOTYPE  COMPANY 

TRIBUNE  BUILDING.  NEW  YORK 

CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 

1100  S.  Wabash  Ave.  688-646  Sacramento  St.  832  Camp  St. 

TORONTO:  Canadian  Linotype,  Ltd.,  85  Lombard  St. 


The  .\tlanta  delegation,  containing 
some  fifty  or  more  members,  made  quite 
an  impression  o:i  their  arrival  in  Bos¬ 
ton  l)ccause  of  .he  immense  straw  hats 
that  topped  their  heads.  If  a  man  should 
wear  one  of  these  hats  on  Broadway,  in 
Xcw  ^'ork.  he  would  cause  as  much 
exc'temciit  as  a  circus.  The  .Atlanta 
crowd  was  full  of  ginger,  hut  as  singers 
of  ditties  at  Ford  Hall  on  Tuesday  they 
were  not  a  harmonious  su.ccss. 

Baltimore  sen:  a  live  hunch  of  hustling 
young  men  to  the  convention.  Their 
long  yellow  banner,  carried  liy  a  dozen 
delegates,  was  the  most  startling  thing 
in  the  color  line  seen  on  Washington 
street  tluring  the  week. 

The  delegation  making  the  best  show 
in  a  street  parade  was  the  Te.xan.  The 
train  in  which  the  ad  men  traveled  to 
.Mliany,  where  they  took  a  Hudson 
River  lioat  for  \cw  York,  was  a  dupli- 
ca  c  of  the  New  York  Central's  "ittth 
Century  Limited."  F'verything  that  a 
ma  1  could  want  to  cat.  drink  or  smoke 
was  providcfl  for  their  comfort.  The 
train  made  mimermis  stops  on  the  way. 
at  each  of  which  the  white-hatted  Tex¬ 
ans  sallied  forth  and  whooped  i;  up  for 
the  I»ne  Star  State. 

They  were  a  tine-looking  body  of  men, 
and  all  along  the  route  were  greeted  hy 
cheers  and  the  waving  of  handkerchiefs. 


Six  flags,  representing  the  history  of 
Texas  under  as  many  rulers,  Spanish, 
F'rench,  Mexican,  Texan,  Confederate 
and  United  States,  were  carried  in  the 
procession. 

When  each  delegate  or  guest  regis¬ 
tered  at  headquar.ers  he  received  a  big 
envelope  containing  a  Pilgrim  Publicity 
•Association  badge — which,  hy  the  way, 
was  one  of  the  handsomest,  though  sim¬ 
ple,  badges  1  ever  saw — a  copy  of  “Bos  ¬ 
ton.”  a  guide  book  hy  Edwin  M.  Bacon, 
presented  hy  the  Boston  Herald ;  a  hook 
of  convention  songs,  a  package  of  sou¬ 
venir  postal  cards,  a  stranger's  directory, 
presented  by  the  Boson  Transcript;  a 
heantifully  printed  booklet  co:itaining  a 
complete  program  of  all  the  sessions  for 
the  week  and  lists  of  officers,  a  hook  of 
coupons  or  tickets  for  all  the  entertain¬ 
ments  and  functions  arranged  for  the 
benefit  of  the  visitors,  two  necktie  scarf 
pins  from  the  Gillette  safety  razor  peo¬ 
ple,  and  invitations  to  visit  several  man¬ 
ufacturing  plants.  In  addition  to  these 
gifts,  the  delegate  also  received  a  copy 
of  George  I'rcnch's  “N’ew  Fingland,”  a 
handsomely  illustrated  volume  of  4-'U 
pages,  presen' cd  hy  the  Boston  Chamber 
of  Commerce,  and  a  pair  of  silk-woven 
Boston  garters,  the  gift  of  the  manufac¬ 
turers.  It  made  quite  a  formidable 
package  of  souvenirs  to  carry  away. 


^  Let  the  American  Ink  Co. 
of  New  York  City  be  your 
4-cent  inkman. 


Mr.  I.  L.  SHOWEM 


A  NEW  DAILY  COMIC 
SERIES 


By  RYAN  WALKER,  the  well-known  Cartoonist 
Begins  Publication  August  21st.  Proofs  now  out.  Have  you  seen  them  ? 
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